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TBut  will  it  pl^  in  Boston?” 


As  a  theater  town, 
Boston  had  an  unprom¬ 
ising  start  The  18th- 
century  Puritan  fathers 
passed  a  law  “prevent¬ 
ing  and  avoiding  the 
many  and  great 
mischiefs  which  arise 
from  public  stage-plays.” 

Since  then,  however, 
we’ve  relaxed 
considerably. 

In  1883, 

Benjamin 
Franklin  Keith T 
chose  Boston  I  ^ 


as  the  site  for  the  original 
vaudeville  hall.  (His  two 
main  attractions  were  a 
live  midget  and  a  stuffed 
mermaid.)  And  starting 
with  the  opening  of  the 
stately  Colonial  Theater 
in  1900,  Boston’s  theater 
district  has  ^.<=-2vbeen 


the  proving  ground  for 
virtually  every  Broad¬ 
way-bound  show. 

For  decades.  Bean- 
town  audiences  have 
been  one  of  the  tough¬ 
est  tests  for  star-struck 
producers,  performers, 
and  playwrights. 

Because  it’s  hard 
to  take  on  New  York 
after  you’ve  been 
panned  in  Boston. 

^  5:he  Bofiton  (Slobe 


Those  San  Diego  people  certainly 
put  things  in  Perspective  for  the  80’s. 


Perspective  '80  was  a  special  financial  section 
appearing  in  The  San  Diego  Union  and  The  Evening 
Tribune.  It  was  read  by  more  than  739,000  San 
Diego  adults  and  drew  more  than  155,000  lines  of 
advertising. 

Both  local  and  national  advertisers  participated, 
because  Perspective  ’80  gave  them  an  ideal 
editorial  format  for  presentation  of  their  goals  and 
plans. 

And,  because  they  knew  the  right  people  would 
be  reading  it. 

If  you’re  doing  business  in  Southern  California, 
San  Diego  should  be  right  on  top  of  your  media 
plans.  And,  keeping  things  in  their  proper 


perspective.  The  San  Diego  Union  and  The  Evening 
Tribune  is  the  only  medium  that  really  covers  San 
Diego. 

If  you’d  like  a  copy  of  Perspective  ’80,  write  on 
your  letterhead  to  Richard  W.  Tullar,  Advertising 
Director,  Union-Tribune 
Publishing  Co.,  .  - 

Box  191,  ^ 


The  San  Diego  Union-The  Evening  Tribune 

Represented  nationally  by  Sawyer-Ferguson-Walker 


KY  NEWS  APPOINTS 
CWO&O  NATIONAL  REP! 


Now  You  Don’t  Have  To  Reach  Far 
To  Reach  New  York 

ATLANTA . (404)237-8636 

BOSTON . (617)326-8871 

CHICAGO . (910)221-5097 

DALLAS . (214)522-2561 

MIAMI . (305)446-7409 

MINNEAPOLIS . . .  .(612)339-6879 
PHILADELPHIA. .  .(215)546-5034 


The  New  York  Daily  News  can  now  be  reached  through 
the  offices  of  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc. 
in  all  of  the  cities  listed  above.  For  prompt  and  courteous 
service  just  call. 

Doing  business  with  the  Daily  News  will  now  be  easier  and 
more  convenient  than  ever  before. 

CWO&O  and  the  New  York  Daily  News.  A  perfect  pairing. 

DAILY®  NEWS 

WE  ARE  NEW  YORK 

Note;  Wfestem  States  Associates  will  remain  the  Daily  News  Representative  in  11  western  states. . . .  and  the  Daily  News  will  continue  to  maintain  direct  sales  offices  in  New  Kjrk  and  Metro  Detroit. 

fwMuCMAn  For  immediate  service,  call  the  office  nearest  you:  Atlanta— (404)237-8636.Boston— (617)  326-8871.Chicago— (910)  221-5097.DaUas—(214)522-2561.Detroil— (313)  569-0464  s  a  r  v 
‘  Los  Angeles-(213)  933-5623  •  Miami  -(305)  446-7409  •  Minneapolis  -(612)  339-6879.  New  Vbrlt  -(212)  949-3134  .  PhOadelphia  -(215)  546-5034  .  San  Francisco-(415)  421-7946 
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Reyei 
Syndrome: 

A  reporter  stalks  a  child-killer 

Reye’s  Syndrome  is  a  mysterious  disease.  Difficult  to 
diagnose.  It  strikes  gifted  children  of  middle  and  upper 
income  families  and  often  brings  death  within  hours. 

Few  parents  have  ever  heard  of  it.  Many  doctors  and 
emergency  room  personnel  are  unable  to  recognize 
and  treat  it. 

Yet  Reye’s  Syndrome  is  considered  one  of  the  top  10 
killers  among  children’s  diseases. 

St.  Petersburg  Times  reporter  Peter  B.  Gallagher 
discovered  it  has  killed  at  least  seven  children  on  Florida’s 
West  Coast  since  September.  Another  two  deaths  may 
have  been  caused  by  RS.  Only  one  victim  is  known  to 
have  survived. 

Gallagher’s  persistent  coverage  of  RS  deaths  has  raised 
more  questions  than  answers.  Do  seven  deaths  in  four 
months  constitute  a  crisis?  Should  parents  be  alarmed? 
What  can  be  done  to  prevent  the  disease? 

Little  is  known  because  even  though  Florida  law  requires 
that  RS  deaths  be  reported,  doctors  and  hospitals  rarely 
take  time  to  notify  county  health  departments.  Nationwide 
failure  to  report  incidence  of  the  disease  has  stifled  efforts 
to  obtain  funds  for  research  and  public  awareness 
programs. 

Stalking  the  baffling  killer,  Gallagher  has  awakened 
parents  and  the  medical  community  to  the  dangerous 
presence  of  Reye’s  Syndrome  and  the  need  to  respond 
immediately  to  its  symptoms.  He  has  focused  public 
attention  on  the  need  for  thorough  reporting  of  public 
health  statistics. 

Reye’s  Syndrome  is  a  story  with  impact.  A  story  that  may 
save  lives. 

The  kind  of  story  St.  Petersburg  Times  and  Evening 
Independent  readers  expect  from  their  newspapers 
every  day. 
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FEBRUARY  ^ 

25-26 — New  England  Newspaper  Advertising  Executives  Association,  - 

Copley  Plaza  Hotel,  Boston,  Mass.  ( 

25- 29 — ANPA  Key  Executive  Seminar,  Royal  Orleans  Hotel,  New  Orleans, 

La. 

26- 27 — Landon  Seminars,  "The  Newspaper  and  Alternate  Delivery", 

O'Hare  Hilton,  Chicago,  III. 

28-March  2 — Maryland-Delaware-DC  Press  Association,  Ramada  Inn,  Bal¬ 
timore,  Md. 

29-^NPA/Bureau  of  Census  Workshop,  Chicago  Sun  Times,  Chicago, 

III. 

MARCH 

2-4 — Texas  Daily  Newspaper  Association,  la  Posada  Hotel,  Laredo, 
Texas. 

2-5 — Inland  Daily  Press  Association,  Hyatt  Regency,  Phoenix,  Ariz. 

4-5 — Landon  Seminars,  "The  Newspaper  and  Alternate  Delivery", 
Sheraton  LaGuardia,  New  York. 

6- 9 — New  York  Press  Association,  mid-winter  convention,  Americana 

Inn,  Albany,  N.Y. 

9- 11 — New  York  State  Publishers  Association,  Rye  Town  Hilton  Inn,  Rye, 

N.Y. 

10-14 — ANPA/RI  Management  Introduction  to  New  Technology,  ANPA 
Research  Institute,  Easton,  Pa. 

13 — Ohio  Newspaper  Association  and  Ohio  Circulation  Managers  As¬ 
sociation,  Newspaper  Advertising  Bureau  Circulation  Workshop, 
Harley  Hotel,  Columbus,  Ohio. 

13- 15— New  England  Association  Circulation  Executives,  Boston  Mariott, 

Newton,  Mass. 

14- 15 — Mid-West  Circulation  Managers  Association,  Plaza  Cosmopolitan, 

Denver,  Colo. 

16-18 — First  Amendment  Congress,  Williamsburg,  Va. 

16-19 — ANPA  Conference  for  Young  Newspaper  Men  and  Women,  Don 
CeSar  Beach  Resort  Hotel,  St.  Petersburg,  Fla. 

16- 19— ANPA  Labor  Negotiators  Seminar,  Houstonian  Inn,  Houston,  Tex. 

17- 19 — Advertising  Research  Foundation  annual  conference.  New  York 

Hilton  Hotel. 

18- 21 — Inter  American  Press  Association,  board  of  directors.  Hotel  Car- 

iari,  San  Jose,  Costa  Rica. 

19- 22— National  Newspaper  Association,  government  affairs  conference, 

and  Suburban  Newspaper  Newspapers  of  America  Editorial  Con¬ 
ference,  Hyatt  Regency,  Washington,  D.C. 

23-25 — Central  States  Circulation  Managers  Association,  Galt  House, 
Louisville,  Ky. 

26- 28 — America*East  Newspaper  Production  Conference,  Hershey  Con¬ 

vention  Center,  Hershey,  Pa. 

25-28 — ANPA  Foundation  Conference  for  Newspaper  in  Education  Pro¬ 
gram  Development,  Sir  Francis  Drake,  San  Francisco,  Calif. 

30-Apr.  5 — ANPA/INPA  Newspaper  Executives  Marketing  Seminar, 
Scottsdale  Conference  Center,  Scottsdale,  Ariz. 

APRIL 

I- 2 — Landon  Seminars,  "The  Newspaper  and  Alternate  Delivery",  Hyatt 

House,  Los  Angeles,  Calif. 

7- 10— American  Society  of  Newspaper  Editors,  Washington  Hilton. 

II—  Maine  Press  Association  spring  conference,  Orono,  Maine. 

10- 12 — New  Jersey  Publisher  Association  Advertising  Conference,  Tami- 

ment.  Pa. 

16 — New  England  Associated  Press  News  Executives  Association 
Spring  meeting,  Sheraton  Inn,  Boxborough,  Mass. 

16-17 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

18-20— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  8 
Conference,  Arlington,  Texas. 

21—  The  Associated  Press,  Sheraton-Waikiki,  Honolulu. 

22—  United  Press  International,  Sheraton-Waikiki,  Honolulu. 

21-23— American  Newspaper  Publishers  Association  convention,  Shera¬ 
ton  Waikiki  (convention  headquarters),  Honolulu,  Hawaii. 

27- May  1— Newspaper  Purchasing  Management  Association,  Portland 

Hilton,  Portland,  Ore. 
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ESTABLISHED  1791 

THE  OBSERVER 

LONDON 


Britain’s  premier  Sunday  newspaper  is  the  fastest-expanding  and  most 
widely  respected  in  Europe.  Your  newspaper  can  now  benefit  from  its  quality  and 
impact  by  receiving  the  “best”  of  The  Observer  on  AP  Datafeature 
high-speed  wire.  Our  through-the-week  file  includes  in-depth  international  news  and  comment 
with  particular  emphasis  on  the  crisis-torn  areas  of  the  world; 

Outstanding  book  cuts  and  exclusive  series  by  the  world’s  leading  writers: 

Britain’s  most  avidly  read  columnists  - 1  Conor  Cruise  O’Brien  2  Anthony  Sampson 
3  Colin  Legum  4  Katharine  Whitehorn;  Regular  features,  profiles 
and  interviews  covering  the  worlds  of  business,  sport,  books,  the  arts  and  entertainment; 
The  Observer’s  famous  crosswords,  cartoons  and  illustrations. 


For  quotes/samples  write,  call  collect  or  telex  John  Cornwell 
or  Jane  Young  at  The  London  Observer  Service,  8  St.  Andrew’s  Hill,  London,  EC4. 

Telephone:  01-236-0202  •  Telex:  888963/4 


Newsbriefs 


JACQUES  A.  CALDWELL 
was  appointed  to  the  newly- 
created  position  of  vicepresi¬ 
dent-marketing  of  Scripps- 
Howard  Newspapers. 

Caldwell  will  continue  as 
assistant  general  business 
manager  of  Scripps-Howard, 
a  post  he  has  held  since 
1974. 

Caldwell  joined  Scripps- 
Howard  in  1944  on  the  New 
York  World-Telegram,  where 
he  ultimately  became  adver¬ 
tising  director.  In  1966,  when 
the  World-Telegram,  by  then 
the  World-Telegram  and  The 
Sun,  merged  with  the  New 
York  Herald  Tribune  and  the 
Journal-American  to  become 
the  World  Journal  Tribune,  he 
became  general  advertising 
manager  of  that  newspaper. 


From  1968  to  the  time  he 
was  named  assistant  general 
business  manager  of  Scripps- 
Howard,  he  was  president 
and  general  manager  of  the 
Evansville  (Ind.)  Printing  Cor¬ 
poration. 


Relations  Board  and  the  case  was  reviewed  by  a  panel  of 
three — Howard  Jenkins,  Jr.,  John  A.  Penello,  and  John  C. 
Truesdale.  The  panel  affirmed  the  ruling  of  a  labor  act 
violation  made  by  Sokoloff. 

Ad  rate  case 

The  Los  Angeles  Times  and  the  Federal  Trade 
Commission  are  attempting  to  negotiate  an  out-of-court 
agreement  that  will  settle  the  government  agency’s 
complaint  against  the  newspaper’s  practice  of  offering 
volume  discounts  to  advertisers. 

The  FTC’s  original  complaint  was  filed  in  August  of  1977 
and  charged  that  the  Times’  volume  discount  policy  violates 
anti-trust  laws  in  that  it  is  discriminatory  and  leads  to  unfair 
trade  practices. 

The  practice  of  offering  volume  discounts  is  widespread 
in  the  newspaper  business  and  an  adverse  decision  in  the 
case  could  have  an  adverse  impact  on  the  entire  industry. 

As  a  result,  an  attempt  is  being  made  to  come  up  with  an 
agreement  acceptable  to  both  sides.  In  the  meantime,  the 
trial  on  the  matter  has  been  postponed  indefinitely. 

Both  the  Times  and  the  FTC  have  refused  to  officially 
comment  on  the  negotiations. 


Top  Court  refuses  libel  case 

The  U.S.  Supreme  Court  this  week  (Feb.  19)  refused  to 
kill  consumer  advocate  Ralph  Nader’s  $1  million  libel  suit 
against  syndicated  columnist  Ralph  de  Toledano,  which 
means  the  case  will  now  go  back  to  a  District  of  Columbia 
court  for  trial. 

Had  the  High  Court  taken  up  the  case,  it  would  have  had 
a  chance  to  decide  whether  judges  alone  should  continue  to 
decide  in  summary  judgments  if  malice  lies  behind  libel  of 
pi.  Mic  figure. 

De  Toledano  and  his  syndicate,  Copley  Newspapers, 
were  sued  by  Nader,  who  contended  a  statement  in  a  de 
Toledano  column  relating  to  Nader’s  crusade  against 
Corvair  automobiles  and  General  Motors  was  libelous  per 
se.  {E&P  Feb  2.) 

When  the  case  came  to  trial,  the  judge  accepted  the  de 
Toledano  contention  that  what  he  had  written  was  a 
legitimate  interpretation  of  a  Congressional  study  printed  in 
the  Congressional  Record  under  the  malice  standard  set  in 
New  York  Times  v.  Sullivan.  The  judge  therefore  granted  a 
summary  judgment  that  dismissed  Nader’s  suit  against  both 
de  Toledano  and  Copley. 

Nader  appealed  and  the  D.C.  Court  of  Appeals  returned  a 
split  verdict,  dismissing  the  case  against  Copley,  but  ruling 
that  a  jury,  not  a  summary  judgment,  should  decide  if  de 
Toledano  should  be  held  guilty  of  libel.  De  Toledano  then 
appealed  to  the  Supreme  Court. 

NLRB  violation  found 

The  Fort  Wayne,  Ind.  Newspapers  have  been  held  guilty 
of  violating  the  National  Labor  Relations  Act  by  refusing  to 
negotiate  with  Fort  Wayne  Typographical  Union  78  and  for 
signing  a  petition  to  reject  the  union. 

After  having  represented  mailroom  employes  since  1974, 
the  union  had  charged  that,  in  1978,  the  newspapers  had 
refused  to  bargain.  The  newspapers  argued  before 
Administrative  Law  Judge  Irwin  H.  Sokoloff  that  they  had 
received  a  petition  signed  by  a  majority  of  the  26  mailroom 
employes  saying  they  no  longer  desire  representation  by  the 
union.  They  said  further  that  they  had  been  informed  only 
nine  mailroom  employes  were  union  members. 

In  March  of  1979,  Law  Judge  Sokoloff  heard  three 
employes  testify  they  had  been  promised  reward  for  signing 
the  controversial  petition.  He  ruled  in  favor  of  the  union. 

The  newspapers  appealed  to  the  National  Labor 


Foellinger  sells  to  group 

Knight-Ridder  Newspapers  Inc.  and  Helene  Foellinger 
have  reached  agreement  on  the  sale  of  her  newspaper.  Fort 
Wayne  (Ind.)  News-Sentinel . 

Under  the  agreement,  Foellinger  will  remain  as  president 
and  publisher  and  Knight-Ridder  will  manage  the  joint 
publishing  company,  called  Fort  Wayne  Newspapers  Inc. 
and  own  all  property,  plant  and  equipment  used  by  the  joint 
production  agency. 

The  price  paid  for  the  72,900  evening  daily  was  not 
disclosed. 


LaChance  indicted  on  extortion  rap 

Douglas  LaChance,  president  of  the  Newspaper  and  Mail 
Deliverers  Union  of  New  York  since  1976,  was  indicted  this 
week  on  Federal  charges  that  he  obtained  $330,000  in  cash 
payoffs  from  14  companies  that  distribute  newspapers  in  the 
New  York  area. 

LaChance,  37,  is  also  charged  with  income  tax  evasion 
for  not  reporting  the  alleged  payoff  money  on  his  tax 
returns. 

LaChance  pleaded  not  guilty  to  the  charges  in  Federal 
District  Court  and  was  released  without  bail.  If  convicted 
he  could  face  up  to  20  years  in  prison  on  the  main 
“racketeering”  charge  and  additional  penalties  on  the  other 
charges. 

U.S.  Attorney  Robert  Fiske  Jr.  said  there  is  no  evidence 
that  New  York  City’s  three  largest  dailies — the  News,  the 
Times  and  the  Post  were  involved  in  the  alleged  illegal 
activity. 


Outdoor  editor  fired 

Gary  D.  Warner,  the  outdoor  editor  for  the  Kansas  City 
Star  and  Times,  who  said  he  accepted  free  use  of  a  1979 
four-wheel  drive  vehicle,  was  fired  by  Michael  J.  Davies, 
editor,  on  grounds  he  violated  the  newspapers’  code  of 
ethics. 

Warner  has  worked  for  the  paper  for  about  16  years. 
Announcement  of  the  firing,  which  happened  February  12, 
was  made  in  a  story  in  February  17  editions  of  the  Star. 

Warner  declined  comment,  saying  it  was  a  private  matter 
between  himself  and  Davies. 
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JWHhowiMfree  s^edh  no  march  for 
truth  is ^ossihte*;no  Mmorery 
of  truth  is  wmefiMt*»Metiera 
thousan^oM  ahwtse  of  free  syee^ 
than  d^niat  of  free  spee€h,Vhe 
abuse  dies  in  a  daUfhut  the  denial 
stays  the  tife  of  the  yef^teiand 
entombs  the  hoye  of  the  race. 


CHARLES  BRADLAUGH 
1833  - 1891 


Some  people  in  Bradlaugh's  day  apparently 
believed  he  himself  abused  the  free  speech  he 
believed  in.  Known  as  a  radical  and  an  atheist, 

he  was  prosecuted  for  alleged  bias-  - 

phemy  and  sedition.  His  promi-  jjplK 

nence  through  much  of  the  19th 
century  as  a  champion  of  indi-  |QI  ^ 

vidual  liberty,  however,  also  ® 

brought  him  the  opportunity  to  M  ^ 

serve  in  the  House  of  Commons.  W  " 

Although  almost  a  century  has  ®  £ 
passed  since  Bradlaugh  died,  his  ■ 
struggle  for  individual  liberty  and  w 
freedom  of  speech  still  goes  on  in 
many  parts  of  the  world.  Here  in  the 
United  States,  these  freedoms  depend  on 
our  First  Amendment  —  and  on  you  in  the 


newspaper  publishing  industry  who  exercise, 
its  guarantee. 

As  a  major  supplier  of  newspaper 

-  systems  to  your  industry  for  almost 

i  KX)  years,  we’re  especially  aware  of 

IONGI^ESS  the  challenges  involved  in  guarding 
i  important  a  trust.  And  because 

special  awareness ,  we  see 
ourtoleas  One  of  Overall  seivice; 
oftrying  to  clear  away  as  many 
teprtwwflifjwyiwrt  of  your  production  problems 

^  as  possible — so  you  can  meet 

your  challenges  and  achieve 

_  your  goals. 

Graphic  Systems  Division, 

Rockwell  International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 


We're  concerned.  We're  Hockwell-Goss. 


Rockwell 

International 


...where  science  gets  down  to  business 


An  illumination  by  Sol  Nodel,  commissioned  by  Peters,  Griffin.  Woodward,  inc.,  and  reprinted  with  their  permission. 
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Beware  of  CIA  bills 

Editors  should  know  that  different  versions  of  legislation 
to  control  the  activities  of  the  Central  Intelligence  Agency 
vary  considerably. 

The  charter  legislation  introduced  by  four  members  of  the 
Senate  Select  Committee  on  Intelligence — Senators 
Huddleston,  Mathias,  Bayh  and  Goldwater — will  forbid  CIA 
agents  to  pose  as  journalists,  academics  or  clergymen,  as 
reported  in  E&P  last  week  on  page  52.  However,  the  CIA 
would  be  allowed  to  pay  members  of  those  professions  for 
spying. 

On  the  other  hand,  a  bill  introduced  by  Senator  Patrick 
Moynihan  and  six  other  Senators  does  not  contain  any 
specific  prohibition  against  the  use  of  journalists  as  intelli¬ 
gence  agents. 

Neither  of  these  bills  is  satisfactory  in  its  provisions  about 
newsmen,  in  our  opinion.  But  it  is  important  to  remember 
which  bill  does  what  to  whom. 

The  use  of  journalists  as  intelligence  agents  has  long  been 
a  sore  subject  with  the  press.  As  we  and  others  have  stated, 
any  hint  or  suggestion  of  CIA  involvement  on  the  part  of 
any  journalist  will  not  only  destroy  his  or  her  usefulness  as 
an  independent  reporter  but  will  cast  a  shadow  on  the  relia¬ 
bility  and  integrity  of  every  other  foreign  journalist. 

Only  a  bill  that  clearly  and  forcefully  declares  that  CIA 
agents  may  neither  pose  as  journalists  nor  purchase  the 
services  of  a  journalist  will  be  acceptable  to  the  press. 

Both  the  Huddleston  and  Moynihan  versions  contain  pro¬ 
visions  which  would  prohibit  the  press  from  publishing  cer¬ 
tain  information  about  the  CIA  or  would  permit  agents  wide 
latitude  in  tapping  reporters’  phone  lines,  stealing  informa¬ 
tion  from  them,  etc.  It  shouldn’t  be  necessary  to  point  out 
that  forbidding  publication  is  prohibited  by  the  First 
Amendment  whereas  stealing  is  a  criminal  offense  for 
everyone  else  and  should  be  for  CIA  agents,  as  well. 

We’re  in  favor  of  restoring  some  freedom  to  the  CIA  to  do 
the  job  it  was  originally  intended  to  perform.  But,  permit¬ 
ting  the  CIA  to  rely  on  journalists  and  the  press  to  do  its 
dirty  work  is  not  the  way  to  do  it. 

Facts  on  foreign  coverage 

The  study  reported  in  this  issue  on  the  amount  and  type  of 
foreign  news  moved  in  13  different  nations  provides  a  wel¬ 
come  rebuttal  to  the  charges  of  distortion  frequently  lev¬ 
elled  against  the  U.S.  press  at  UNESCO  meetings. 

Among  the  findings  is  statistical  proof  that  news  of  acci¬ 
dents  and  disasters  does  not  dominate  foreign  coverage 
in  the  U.S.  International  politics  as  well  as  economics,  edu¬ 
cation,  science  and  culture  receive  more  attention. 

We  hope  delegates  from  Third  World  nations  will  read  it. 
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News  Picture  of  the  Year 
Rene-Pierre  Allain 


Edward  Regan  of  the  Toronto  Globe  and  Mail,  Boris  Spremo 
of  the  Toronto  Star  and  free-lance  photographer  Rene-Pierre 
Allain,  shooting  in  Ottawa  for  The  Canadian  Press,  are  the 
winners  of  the  CP  Picture  of  the  Year  awards  for  feature,  sport, 
and  spot  new  in  1979. 

Regan's  feature  win  shows  a  Toronto  policeman  and  a 
runaway  steer  eyeing  each  other  around  the  corner  of  a  build¬ 
ing.  Spremo  won  the  sports  award  with  a  shot  of  a  goaltender  . 

making  an  all  out  leap  for  a  socker  ball.  Allain's  spot  news  opons  Winner 

photo  shows  John  Diefenbaker's  dog  Me  Andy  watching  the  BoriS  SpremO 

hearse  bearing  his  master's  body  leave  the  former  prime 


Feature  winner 
Edward  Regan 


Canadian  Press  photo  prizes 


minister's  Ottawa  home. 

The  three  pictures  were  the  pick  of  12,000  photos  shot  in 
1979  by  Canadian  newspaper  photographers,  CP  staff,  and 
free-lancers  and  carried  on  CP  Laserphoto  networks.  The  seven 
judges  in  each  division  are  photo  editors,  managing  editors  or 
publishers  of  large  and  small  newspapers  in  the  country. 

Each  month  pictures  judged  best  in  spot  news,  feature  and 
sports  division  get  $50  each  for  the  photographers — with 
monthly  winners  eligible  for  the  final  $250  Picture  of  the  Year 
awards. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

One 
Year 

2/20  2/13  Ago 

(a)  Affiliated  Publications  (AMEX)  . . .  t8V2  29%  20% 

Blue  Chips  Stamps  (OTC)  .  23V2  24  19% 

Capital  Cities  Comm  (NYSE)  .  47  45%  40 

Cowles  Comm  (NYSE)  .  24V2  24%  22V4 

Dow  Jones  (NYSE)  .  41%  43V2  32% 

Early  Calif  Industries  (OTC)  .  7%  7%  N/A 

Gannett  (NYSE)  .  43%  44%  40% 

Gray  Comm  (OTC)  .  42  44V2  23V2 

Harte-Hanks  (NYSE)  .  24  25V4  22V2 

Jefferson  Pilot  (NYSE)  .  30  3OV2  3OV4 

Knight-Ridder  (NYSE)  .  24  25  22% 

Lee  Enterprise  (NYSE)  .  21%  20%  22% 

Media  General  (AMEX)  .  26  28%  21% 

Media  Investment  (OTC)  .  N/A  N/A  56 

(b)  Multimedia  (OTC)  .  2OV4  32%  26 

New  York  Times  (AMEX)  .  23%  23%  27 

Pan  ax  (OTC)  .  N/A  N/A  5V2 

Post  Corp.  (Wis)  (AMEX)  .  16%  18%  16% 

Quebecor  (AMEX)  .  13  12  9 

Stauffer  Communications  (OTC)  ....  36  35  2414 

Thomson  Newspapers  (CE)  .  14%  I4V2  1614 

Times  Inc  (NYSE)  .  52%  50V4  41'% 

Times  Mirror  (NYSE)  .  36'4  37  31'/i 

Toronto  Sun  (CE)  .  N/A  N/A  14’4 

Torstar  (CE)  .  23%  23'%  17'4 

Washington  Post  (AMEX)  .  19%  19%  23'% 

(a)  Stock  split  3  for  2.  effective  Jan.  1980 

(b)  Stock  split  3  for  2.  effective  Dec.  1979 

SUPPLIERS 

Abitibi  (CE)  .  23%  23  18 

Allied  Chemical  (NYSE)  .  57  58'%  N/A 

Altair  (OTC)  .  5  5%  4% 

AM  Inti  (NYSE)  .  16%  18  18 

Boise  Cascade  (NYSE)  .  39'%  41%  31% 

Compugraphic  (NYSE)  .  28'A  28'%  44'% 

Consol.  Bath  (Mont)  .  18%  17Vj  N/A 

Crown  Zellerbach  (NYSE)  .  50  51%  3414 

Digital  Equipment  (NYSE)  .  76'A  77%  53'4 

Domtar  (AMEX)  .  24  24  21% 

Dow  Chemical  (NYSE)  .  36%  38'%  26% 

Eastman  Kodak  (NYSE)  .  48%  49  63 

Georgia  Pacific  (NYSE)  .  31  33%  28% 
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Grace,  W.R.  (NYSE)  .  40%  43%  26% 

Great  Lake  Forest  (CE)  .  6OV4  59'%  N/A 

Great  No.  Nekoosa  (NYSE)  .  35  37%  32V2 

Harris  Corp  (NYSE)  .  37  38%  27% 

Hunt  Chem  (NYSE)  .  12%  13'%  14% 

International  Paper  (NYSE)  .  42'4  43%  41% 

Itek  Corp  (NYSE)  .  28%  29%  21% 

Kimberly  Clark  (NYSE)  .  42%  45  46% 

LogEtronics  (OTC)  .  15'%  15  13V4 

Logicon  (AMEX)  .  21%  21%  12y4 

MacMillan  Bloedel  (CE)  .  N/A  N/A  22% 

Minnesota  Minn.  &  Mfg.  (NYSE)  ....  52  52%  59'% 

Raytheon  (NYSE)  .  74%  78'%  45% 

Rockwell  Inti  (NYSE)  .  56'%  58%  37% 

St.  Regis  (NYSE)  .  32  34'%  30% 

Southwest  Forest  Ind.  (NYSE)  .  18'%  19%  14% 

Sun  Chemical  (NYSE)  .  29'%  30%  26% 

Visual  Graphics  Corp.  (AMEX)  .  6  6%  5% 

Volt  Info.  (OTC)  .  31  33%  N/A 


Short  takes 

Advertising  executives  say  you  can’t 
sell  anything  “unless  you  get  the  mule's 
attention”.  But  women  in  this  city — in¬ 
cluding  the  Mayor — say  using  a  scantily 
clad  brunette  to  extol  the  virtues  of  San 
Jose  is  the  wrong  idea — Baltimore  (Md.) 
Evening  Sun 

*  4t  ♦ 

Kroc,  a  Chicago  native,  established 
McDonald’s  25  years  ago,  turning  a  small 
San  Bernardino  hambui;ger  shop  into  an 
international  empire  of  fast-foot 
franchises — Ann  Arbor  (Mich.)  News 


BACKGROUND  NOTES 


Another  reason  why  the  NYT  News  Service 
holds  a  pre-eminent  position  in  its  field... 

The  New  York  Times  and  its  staff  have  won  a  total  of  46 
Pulitzer  Prizes — more  than  any  other  newspaper.  Columnist 
Russell  Baker  won  the  1979  Pulitzer  Prize  for  “Distinguished 
Commentary.”  Among  the  other  Times’  columnists  who  have 
received  journalism’s  top  prize  are  James  Reston,  Anthony 
Lewis,  William  Safire,  “Red”  Smith  and  Walter  Kerr.  Their 
columns,  and  those  of  other  award-winners  such  as  Tom 
Wicker,  Leonard  Silk  and  Dave  Anderson,  are  included  as 
part  of  our  regular  service  to  subscribers. 
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No  you  think 
yon  know 
iVewYork 


Canyon  identify 
thiN  l\.Y.  market? 


In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviabie  attributes: 

•  The  highest  median  income . . .  $21,100. 

•  Has  no  local  TV  or  Radio  stations. 

•  The  youngest  median  age . . .  30.2. 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Over  2,000  acres  of  prime  undeveloped  land. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  The  largest  land  mass  surrounded  by  water. 

•  Leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper . . .  reaching  9  out  of  10  adults . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  Over  seventy  percent  of  the  adults  are  homeowners. 

•  In  case  you  haven’t  already  guessed ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 
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NACON  establishes  co-op 
advertising  data  file 


By  Bill  Gloede 

Newspaper  delegates  at  Newspaper 
Advertising  Co-op  Network’s  (NACON) 
21st  semi-annual  seminar  in  Clearwater 
Beach,  Florida  this  week  voted  to  as¬ 
semble  and  permanently  file  information 
concerning  cooperative  rates,  require¬ 
ments  and  id  size  specifications  from  in¬ 
dividual  newspapers  for  use  by  manufac¬ 
turers  and  advertising  agencies  in  ad 
placement. 

The  action  came  a  day  after  Jack  Co¬ 
hen,  vicepresident/print  and  outdoor 
media  buying  for  Doyle  Dane  Bembach 
ad  agency  and  chairman  of  the  American 
Association  of  Advertising  Agencies’ 
newspaper  committee,  called  for  in¬ 
creased  cooperation  in  information  pool¬ 
ing  among  NACON  member  newspa¬ 
pers. 

Cohen,  who  issued  his  plea  during  a 
roundtable  discussion  of  agency  rela¬ 
tions,  detailed  an  incident  in  which  his 
agency  attempted  to  place  co-op  ads  in 
newspapers  in  35  markets.  The  attempt 
failed,  and  the  money  was  spent  in  other 
media  because  Cohen  could  not  muster 
enough  information  on  rates  sizing  and 
co-op  requirements  for  the  newspapers 
in  the  target  markets. 

Though  the  NACON  delegates  stopped 
short  of  answering  Cohen’s  call  for  in¬ 
dustry-wide  cooperation,  they  did  vote 
to  assemble  information  from  their  own 
newspapers  and  forward  it  through 
NACON  officials  to  NACON’s  national 
headquarters  in  Chicago.  The  informa¬ 
tion  will  be  printed  on  a  newspaper’s  let¬ 
terhead  on  8!4  by  11  inch  sheets. 
NACON  will  then  assemble  the  indi¬ 
vidual  documents  into  a  master  file. 

The  information  will  be  funneled 
through  NACON  president  Jim  Hill  of 
the  Dallas  Times  Herald,  executive 
vicepresident  John  Delia  of  the  Fort 
Lauderdale  News/Sun  Sentinel  and 
vicepresident  Chuck  Hayes  of  the  Hack¬ 
ensack  (N.J.)  Record. 

Any  manufacturer  or  ad  agency  seek¬ 
ing  information  on  individual  newspa¬ 
pers  rates  and  requirements  would  be 
served  by  the  NACON  information 
bank.  NACON  newspapers  will  be  able 
to  continually  update  their  information 
by  notifying  NACON  headquarters. 

Meantime  the  Newspaper  Advertising 
Bureau  will  try  to  get  its  member 
newspapers  to  cooperate  with  the 
NACON  plan.  The  bureau  will  not  be 
directly  involved  in  the  information 


gathering  and  banking  process,  accord¬ 
ing  to  NAB  vicepresident/cooperative 
advertising  Frank  Hennessey. 

In  issuing  his  plea,  Cohen  said,  “We 
are  not  talking  about  national  ads — 1 
think  there  seems  to  be  some  fear  on  the 
part  of  co-op  people  that  we  are  trying  to 
get  ads  in  at  the  co-op  rate.” 

Cohen  said  the  case  in  which  newspa¬ 
pers  lost  out  on  the  Doyle  Dane 
Bembach  co-op  ad  placement  was  an  in¬ 
cident  in  which  the  client  was  adding 
cooperative  advertising  to  an  already 
existing  national  ad  schedule.  The  co-op 
monies  were  over  and  above  that 
schedule  Cohen  said.  He  explained  that 
he  first  tried  to  get  information  from 
newspapers  national  ad  reps.  Some 
cooperated,  others  said  they  simply 
weren’t  interested  in  co-op.  Even  con¬ 
tacting  the  individual  newspapers,  Cohen 
said,  did  not  produce  reliable  informa¬ 
tion. 

Cohen  warned  NACON  members 
“there  is  a  very  real  threat  out  there” 
from  competing  media.  Several  manufac¬ 
turers  presentations  at  the  convention 
confirmed  that  co-op  dollars,  once  the 
exclusive  property  of  newspapers,  have 
been  slipping  into  other  media,  most  not¬ 
ably  into  radio. 

*  * 

NACON  will  enter  the  1980’s  with  an 
aggressive  staff  of  elected  officers 
headed  by  Jim  Hill  of  the  Dallas  Times 
Herald,  who  was  elected  president  of  the 
ten  year  old  organization  at  its  semi¬ 
annual  convention. 

The  organization,  which  has  enlarged 
its  ranks  by  17  newspapers  in  the  past 
year,  now  counts  132  dailies  in  its  mem¬ 
bership.  Those  newspapers  cover  all 
“top  50”  markets,  with  the  exception  of 
the  San  Antonio,  Texas  A.D.I.  NACON 
officials  stress  that  the  organization  is 
actively  soliciting  participation  from  all 
daily  newspapers,  both  small  and  large, 
in  all  markets. 

Elected  to  the  executive  vicepresi¬ 
dent’s  post  was  John  Delia  of  the  Fort 
Lauderdale  News/Sun  Sentinel.  Chuck 
Hayes  of  the  Hackensack  (N.J.)  Record 
was  elected  vicepresident,  and  Greg 
.Armstrong  of  the  Salt  Lake  City  Tribune 
and  Deseret  News  was  elected  secre¬ 
tary/treasurer.  Named  to  the  NACON 
board  of  directors  were  Stan  Logsdon  of 
the  Courier  Journal  and  Louisville 
Times;  Bob  Humphreys  of  Columbia 
Missourian;  Tom  O’Malley  of  the 
Pittsburgh  Press  and  Post  Gazette;  and 
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A1  Larranaga  of  the  San  Diego  Union 
Tribune. 

♦  ♦  « 

Newspaper  Advertising  Bureau 
vicepresident/cooperative  advertising 
Frank  Hennessey  painted  a  bright  pic¬ 
ture  for  co-op  in  the  coming  years  as  he 
keynoted  NACON’s  convention. 

Hennessey  reran  the  bureau’s  “The 
Great  Co-Op  Discovery,”  which  pre¬ 
miered  at  last  month’s  INAE  conven¬ 
tion.  Before  he  ran  the  show,  however, 
he  delivered  a  pep  talk  to  the  NACON 
delegates  and  manufacturers  which  re¬ 
flected  on  the  past  ten  years  of  NA¬ 
CON’s  existence  and  what  can  be  ex¬ 
pected  in  the  future. 

“Back  in  1970,”  said  Hennessey,  “lit¬ 
tle  did  we  think  that  co-op  availability 
would  rapidly  jump  from  $lVi  billion  to 
now,  in  1980,  when  we  estimate  over  $6 
billion.  This  co-op  industry  is  really  a 
corporate  structure  in  itself— a  part  of 
everything  else,”  he  said. 

Hennessey  said  newspapers  are  now 
doing  some  $3  billion  of  roughly  $4  bil¬ 
lion  available  for  newspaper  co-op  ad¬ 
vertising.  He  said  the  figures  can  only  get 
better,  since  most  manufacturers  budget 
co-op  advertising  assuming  that  only 
40%  will  be  actually  used  by  retailers  and 
distributors. 

Co-op  is  burgeoning  in  Canada  also, 
according  to  Hennessey.  He  said  150 
Canadian  newspapers  enthusiastically 
joined  in  a  co-op  program  there  last  Sep¬ 
tember. 

Hennessey  said  “ad  director  apathy,” 
which  he  noted  was  common  when 
NACON  first  got  off  the  ground  in  1970, 
is  evaporating.  He  said  interest  in  co-op 
expressed  to  him  by  ad  directors  now 
is  at  an  all  time  high. 

“Little  did  we  think  that  co-op  market¬ 
ing  would  be  elevated  to  industry  status 
(since  1970),”  said  Hennessey.  Salaries 
are  moving  upward  for  co-op  managers, 
coordinators  and  directors.  And  co-op 
people  are  in  demand,  he  said,  noting 
that  classified  ad  pages  in  major 
employment  market  newspapers  fre¬ 
quently  contain  ads  for  people  with 
co-op  experience. 

Hennessey  said  newspapers  should 
“concentrate  on  the  small  retailer”  who, 
likely,  is  not  getting  the  co-op  funds  to 
which  he  is  entitled.  Department  stores, 
historically,  do  not  use  anywhere  near 
the  amount  of  co-op  available,  he  said. 

Hennessey  joined  the  manufacturers 
who  were  present  at  the  NACON  semi¬ 
nar  in  urging  newspaper  sales  teams  to 
educate  merchants  about  co-op.  De¬ 
partment  stores,  mass  merchandisers 
and  small  retailers  all  need  this  educa¬ 
tion,  according  to  Robert  Wilcox,  man¬ 
ager  of  retail  advertising  services  for  The 
Armstrong  Cork  Co. 
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Editor-publisher  sets 
new  priorities  for  80s 


By  Jerry  Walker 

Despite  the  fact  that  newspapers  are 
substantially  more  profitable  businesses 
than  they  were  ten  years  ago,  they  are  in 
distress,  according  to  Tim  Hays,  co¬ 
publisher  and  editor.  Riverside  (Calif.) 
Press  Enterprise. 

Hays,  who  was  introduced  by  Tom 
Hennion,  Tulare  (C&V\i.)Advance- 
Register  as  the  “best  editor  in  the  busi¬ 
ness,”  gave  the  llth  annual  Sky  Dunlap 
Memorial  Address  at  the  92nd  annual 
convention  of  the  California  Publishers 
Association  (February  16)  held  in 
Coronado,  Calif. 

The  only  California  editor  to  serve  as 
president  of  the  American  Society  of 
Newspaper  Editors  said  newspapers  in 
the  decade  of  the  seventies  “suffered  a 
serious  erosion  of  our  audience  and 
doing  something  about  it  in  the  80s  is 
going  to  take  imagination,  more  effort, 
more  determination  than  did  our  largely 
technological  accomplishments  of  the 
70s”  which  he  pointed  out  produced 
higher  profits  for  most  papers  by  lower¬ 
ing  production  costs. 

Hays  said  the  assignment  is  to  “some¬ 
how  restore  the  newspaper  to  the  Ameri¬ 
can  home — on  a  virtually  every  day, 
every  home  basis.” 

The  best  circulation  builder,  he  said, 
lies  in  a  “basically  better  product.”  He 
said  this  meant  “better  writing,  better 
reporting,  more  comprehensive  cover¬ 
age,  more  meaning  to  the  reader.” 

On  better  writing.  Hays  said  “too 
many  news  stories  are  hard  work  for  the 
reader  when  they  don’t  have  to  be.  The 
reader  doesn’t  have  the  time  or  patience 
to  reread  and  interpret  a  muddy  lead,  let 
alone  a  long,  muddy  story.  If  there  are 
many  of  them,  he  won’t  write  the  editor 
to  complain,  he’ll  just  drop  out.” 

On  reporting,  he  found  fault  with 
stories  that  overestimate  the  readers’  in¬ 
formation.  “We  carry  an  account  of  a 
hearing  on  a  complicated  local  zoning 
problem  which  seems  to  assume  that 
every  reader  has  taken  a  university 
course  in  city  planning  and  that  he  or  she 
has  read  and  remembers  all  previous 
stories  on  the  subject.” 

Hays  criticized  reporters  for  aiming 
their  stories  at  their  editors  and  their 
newsroom  colleagues  and  not  at  the  pay¬ 
ing  readers.  Reporters  and  editors,  he 
said,  should  be  more  concerned  with 
putting  the  events  of  the  day  in  context. 
“Too  many  news  stories  concentrate  on 
minutia  at  the  expense  of  the  overview.” 
He  said  many  editors  seem  to  feel  that 
it’s  a  big  story,  it  must  be  given  big  space 
and  play  every  day  whether  anything 
significant  happens  or  not.  As  an  exam- 


Tim  Hays 


pie,  he  cited  the  “tired  accounts  of 
Tehran’s  demonstrations  and  rhetoric 
rather  than  to  stories  that  spell  out  what 
Iran  and  Islam  are  all  about.” 

On  local  coverage,  he  said  newspapers 
could  do  a  better  job  of  reporting  events 
more  fully.  “Helping  readers  means  pro¬ 
viding  a  lot  of  information,  some  of  it 
relatively  minor  matters,”  he  said.  “Our 
bulletin  board  responsibilities  shouldn’t 
be  allowed — can’t  be  allowed — to  de¬ 
tract  from  our  prime  responsibilities  to 
seek  out  and  report  the  genuinely  signifi¬ 
cant  stories,"  he  warned. 

But  at  the  same  time  he  faulted  editors 
for  discarding  “junk  items”  that  readers 
are  interested  in.  “1  know  reporters  didn’t 
choose  journalism  as  a  career  because 
they  wanted  to  write  advances  on  flower 
shows,  and  I  can  understand  the  lack  of 
appeal.  Readers  have  shown  they  feel 
otherwise.  They  want  to  know.” 

Hays,  whose  newspaper  won  the  1968 
Pulitzer  Prize  for  public  service,  said 
editors  and  reporters  need  to  get  out  of 
the  office  more.  “They  don’t  know  their 
towns  well  enough.  They’re  not  picking 
up  enough  news  by  personal  contact  and 
personal  observation.” 

Hays  suggested  that  newspapers 
should  begin  to  pay  more  attention  to 
serving  the  needs  of  the  elderly  and  the 
racial  minorities,  particularly  the  His- 
panics  in  California.  “Nationwide,  both 
of  these  segments  of  our  population  are 
growing  rapidly.”  He  said  about  20%  of 
the  projected  population  of  the  state  in, 
1990  will  be  Hispanics. 


Calif,  publisher 
sees  rip-off  in 
paper  price  hikes 

By  M.L.  Stein 

Stung  by  the  prospect  of  a  second 
newsprint  cost  hike  in  six  months,  the 
California  Newspaper  Publishers  As¬ 
sociation’s  board  of  directors  will  seek 
an  investigation  of  a  “possible  breach  of 
Federal  price  guidelines”  by  its  major 
supplier  MacMillan-Bloedel. 

The  board,  meeting  at  the  92nd  annual 
CNPA  convention  in  Coronado  Feb¬ 
ruary  18,  instructed  its  Newsprint  Com¬ 
mittee  chairman,  C.  Deane  Funk,  and 
the  organization’s  staff  to  check  with  the 
United  States  Cost  of  Living  Council  to 
see  if  MacMillan-Bloedel,  a  Canadian 
corporation,  has  gone  beyond  govern¬ 
ment  guidelines  in  its  latest  price  in¬ 
crease  announcement. 

The  action  came  in  the  board’s  unani¬ 
mous  approval  of  a  resolution  proposed 
by  Funk,  who  noted  that  California  and 
other  Western  publishers  recently  re¬ 
ceived  a  telegram  from  MacMillan- 
Bloedel  reporting  that  the  price  of  news¬ 
print  will  go  from  $413  to  $440  a  metric 
ton  on  May  1.  Newspapers  in  Hawaii, 
New  Mexico,  Southwest  Colorado, 
Texas,  and  Montana  east  of  Billings  will 
be  charged  an  additional  $11  per  metric 
ton. 

The  last  newsprint  increase  by  the 
company  was  October  1,  1979.  Funk, 
publisher  of  the  Santa  Monica  Evening 
Outlook,  noted  that  other  newsprint 
suppliers  usually  follow  the  lead  of 
MacMillan-Bloedel  in  setting  prices. 

“These  increases  are  not  justified  by 
the  wholesale  price  index  or  any  other 
cost  index,”  Funk  asserted. 

Funk’s  resolution  claimed  that  news¬ 
papers  are  unable  to  pass  on  frequent 
price  hikes  to  customers,  thus  placing 
newspapers  “at  an  increasing  disadvan¬ 
tage  vis-a-vis  electronic  media.” 

In  an  earlier  report  to  the  CNPA  mem¬ 
bership  in  its  publication,  California 
Publisher,  Funk  predicted  that  newsprint 
price  jumps  in  1980  “may  well  come  fast¬ 
er  and  be  higher  than  those  of  recent 
years.”  He  pointed  out  that  another 
supplier.  Consolidated  Bathhurst,  an¬ 
nounced  a  6%  increase  effective  May  1 . 

“Early  indications  are  that  the  latest 
increase  does  not  reflect  additional  cost 
pressures  on  the  mills,  but  is  purely  an 
attempt  by  the  suppliers  to  cash  in  on  the 
continued  heavy  demand  for  news¬ 
print,”  Funk  wrote. 

Funk  also  received  the  board’s  per¬ 
mission  to  form  a  subcommittee  to  work 
with  newsprint  manufacturers  in  the  im¬ 
provement  of  quality.  The  move  fol- 
(Continued  on  page  12) 
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SQUARE-OFF — This  year's  squaring-off  of  CNPA  newspapers  vs. 
California  political  figures  featured  CNPAers  Tony  Ridder,  Peter  Kaye, 
Reg  Murphy  and  Lowell  Blankfort  (not  pictured)  and  Peter  Wilson,  Mervyn 
Dymally,  Gray  Davis  and  Bill  Richardson  (not  pictured),  taking  the  adver- 
sary  roles.  Bob  Weed  served  as  moderate. 


RIDDER 


KAYE 


DYMALLY 


WILSON 


DAVIS 


MURPHY 


WEED 


Calif,  politicians  asked 
to  disclose  press  gripes 


By  M.L.  Stein 

What  do  politicians  and  their  aides  dis¬ 
like  most  about  the  press? 

Well,  if  you  should  ask  Gray  Davis, 
California  Governor  Jerry  Brown’s  chief 
of  staff,  he  would  probably  say  it’s 
“Undue  preoccupation  with  conflict  and 
confrontation.” 

As  a  matter  of  fact,  he  did  say  it  at  a 
“Reverse  Press  Conference”  at  the  92nd 
annual  meeting  of  the  California  News¬ 
paper  Publishers  Association  on  Feb¬ 
ruary  15. 

Davis  had  in  mind  the  media  reporting 
of  an  ongoing  feud  between  Governor 
Brown  and  Lieutenant  Governor  Mike 
Curb  over  who  should  run  the  state  when 
Brown  is  on  the  Presidential  Campaign 
trail. 

Reg  Murphy,  editor  and  publisher  of 
the  San  Francisco  Examiner,  had  no 
apology  for  the  complaint. 

“The  clash  of  ideas  is  what  democracy 
is  all  about,”  Murphy  replied.  The  idea 
of  the  “Reverse  Press  Conference”  is 
that  political  types  get  a  chance  to  ques¬ 
tion  newsmen  instead  of  the  other  way 
around.  But  moderator  Bob  Weed,  pub¬ 
lisher  of  the  Orange  Coast  Daily  Pilot, 
announced  that  the  rules  would  be  bent 
slightly  to  allow  the  publisher  to  also 
query  the  politicos. 

Another  press  panelist  Lowell  Bank- 
fort,  Chula  Vista  Star-News  publisher, 
told  Gray  “the  reporting  of  conflict 
reflects  the  political  maelstrom.”  But 
Davis  pursued  the  point.  “Too  often 
these  confrontations  are  personalized,” 
he  argued. 

“That  kind  of  stuff  is  what  news  is 
made  of,”  retorted  Peter  Kaye,  associ¬ 


ate  editor  of  the  San  Diego  Union.  “If 
you  make  your  bed,  lie  in  it.” 

Mervyn  Dymally,  former  California 
Lieutenant  Governor  and  a  current  can¬ 
didate  for  Congress,  chided  the  CNPA 
panelists  for  going  after  politicians  but 
allowing  a  judicial  gag  order  in  Northern 
California  to  stand  for  a  year  in  connec¬ 
tion  with  the  murder  of  a  black  man 
(E&P,  Feb.  16).  Dymally  is  black. 

Blankfort  conceded  that  the  press  was 
too  compliant  in  the  matter. 

San  Diego  Mayor  Pete  Wilson’s  criti¬ 
cism  was  that  “the  press  appears  to  be 
preoccupied  with  the  political  process, 
rather  than  with  the  ideas  and  issues  of 
candidates.” 

“You  get  all  involved  with  straw  polls 
and  things  like  that,”  Wilson  continued. 

Peter  Kaye  agreed  that  “there  is  no 
sex  in  politicians  talking  about  issues.” 

“It’s  image  that  makes  news,”  he 
went  on.  “There  is  a  superficiality 
about  such  reporting  but  it  would  help  if 
candidates  articulated  issues  more 
clearly.” 

Dymally  was  glum  about  the  press  get¬ 
ting  down  to  issues.  “The  media  con¬ 
tinue  to  feed  the  public  pablum,”  he 
charged.  “It  concerns  itself  with  name 
calling  between  politicians  but  not  the 
issues.” 

Murphy  termed  Dymally’s  statement 
“sheer  nonsense.”  He  pointed  to  heavy 
news  coverage  of  such  issues  as  energy 
and  crime. 

Davis  was  not  convinced. 

“Most  politicians  know  that  personal 
attack  is  of  more  interest  to  the  media 
than  issue,”  he  said. 


Mayor  Wilson  asserted  that  a  National 
News  Council  was  needed  at  the  regional 
level  to  handle  complaints  from  readers. 

Tony  Ridder  publisher  of  the  San  Jose 
Mercury  News,  informed  Wilson  that  the 
National  News  Council  in  New  York 
“will  go  out  to  California  or  anywhere 
else”  to  investigate  complaints  against 
regional  media. 

The  feeling  toward  the  press  wasn’t  all 
bad.  Davis  praised  the  press  corps  in 
Sacramento  but  observed  Aat  it  is  “sdarm- 
ingly  easy  to  stimulate  an  investigation  of 
a  public  official  these  days.” 

“Is  it  fair  to  print  a  story  about  some¬ 
one  being  investigated?”  he  asked. 

“It  depends  on  the  nature  of  the  inves¬ 
tigation,”  Kaye  answered.  “There  are  so 
many  investigations  these  days.”  One  of 
the  questions  the  newspaper  panel  had 
for  Gray  concerned  Governor  Brown’s 
stance  on  a  June  3  state  ballot  measure 
sponsored  by  tax  cutter  Howard  Jarvis. 
The  initiative  would  slice  state  income 
taxes  in  half.  Gray  was  reminded  that 
Brown  had  opposed  a  previous  Jarvis 
proposition  to  drastically  reduce  real  es¬ 
tate  taxes.  It  won.  Gray  revealed  that 
Brown  was  proceeding  cautiously  on  the 
new  measure. 

Times  Mirror  names 
govt,  affairs  head 

Don  Kellermann  has  been  named 
Times  Mirror  Co.’s  special  assistant  for 
government  affairs. 

As  director  of  Times  Mirror’s  newly 
established  Washington  Corporate  Of¬ 
fice,  Kellermann,  52,  will  serve  as  the 
corporate  representative  in  the  capital 
and  will  provide  information  to  Times 
Mirror  and  its  operating  units  about  rel¬ 
evant  legislative  and  regulatorv  actions. 

Kellermann  was  most  recently  staff  di¬ 
rector  for  the  Joint  Republican  Leader¬ 
ship  in  Congress. 
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LA  Times  and  Pt. 
CNPA’s  award  for 

Los  Angeles  Times  and  Point  Reyes 
Light  were  awarded  first  place  awards 
for  “Outstanding  Community  Service” 
in  the  daily  and  weekly  categories  in  the 
annual  California  Newspaper  Publishers 
Association's  “Better  Newspaper  Con¬ 
test.” 

The  San  Francisco  Examiner  carried 
off  5  first  place  awards. 

For  dailies  with  circulation  of  25,001 
and  up,  the  Examiner  took  top  prizes  for 
“Best  Business  or  Financial  Coverage,” 
“Best  Individual  Spot  Reporting,” 
“Best  Youth  Interest  Coverage,”  “Best 
Local  Color  Usage”  and  “Best  Typog¬ 
raphy.” 

In  the  awards  announced  at  the  annual 
CNPA  Convention  in  Coronado  Feb¬ 
ruary  14-17,  the  Escondido  Times  Advo¬ 
cate  copped  three  firsts  in  the  same  cir¬ 
culation  category:  “Best  Family  Interest 
Coverage,”  “Best  Series  of  Editorials” 
and  “Best  Series  of  Articles.” 

Pleasanton  Valley  Times  won  two  first 
prizes:  “Best  Front  Page”  and  “Best 
Editorial  Page  or  Pages.” 

Los  Angeles  Times  also  captured  first 
place  for  “Best  Special  Issue.” 

Other  first  place  winners  among 
dailies: 

“Best  Front  Page” — Lodi  News  Sen¬ 
tinel,  10,001  to  25,000;  San  Clemente 
SunIPost,  10,000  and  under. 

“Best  Editorial  Page  or  Pages” — 
Watsonville  Register-Pajarionian, 
10,001  to  25,000;  Hollister  Evening  Free 
Lance,  10,000  and  under. 

“Best  Sports  Coverage” — Valley 
News,  25,001  and  up;  Livermore  Tri- 
Valley  Herald,  10,001  to  25,000;  Sonora 
Union-Democrat,  10,000  and  under. 

“Best  Newspaper  Promotion” — 
Oceanside  Blade-Tribune,  25,001  and 
up;  Thousand  Oaks  News-Chronicle, 
10,001  to  25,000. 

“Best  Family  Interest  Coverage” — 
Hanford  Sentinel,  10,001  to  25,000; 
Camarillo  Daily  News,  10,000  and 
under. 

“Best  Agriculture  Coverage” — 
Fresno  Bee. 

“Best  Editorial” — Redding  Record 
Searchlight. 

“Best  Feature  Story” — Fresno  Bee. 

“Best  Public  Interest”  (ongoing 
coverage — Indio  Daily  News. 

“Best  Youth  Interest” — Fremont  Ar¬ 
gus,  10,001  to  25,000;  Camarillo  Daily 
News,  10,000  and  under. 

“General  Excellence — Local  Adver¬ 
tising” — Palo  Alto  Peninsula  Times- 
Tribune,  25,001  and  up;  Thousand  Oaks 
News-Chronicle,  10,001  to  25,000. 

“Best  Typography” — El  Cajon  Daily 
Californian,  10,001  to  25,000;  Tulare 
Advance-Register  10,000  and  under. 

“General  Excellence” — Walnut  Creek 
Contra  Costa  Times,  25,001  and  up; 
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Reyes  Light  win 
community  service 

Fairfield  Daily  Republic,  10,001  to 
25,000. 

“Public  Notice  Promotion” — 
Roseville  Press-Tribune. 

In  weekly  awards.  Point  Reyes  Light, 
a  Pulitzer  I^ze  winner  last  year  got  four 
first  places  for  papers  3,500  and  under: 
“Best  Editorial  Page  or  Pages;”  “Out¬ 
standing  Community  Service,”  “Best 
Series  of  Articles”  and  “Best  Feature 
Story.” 

Four  firsts  went  to  the  Vacaville  Re¬ 
porter  for  papers  3,501  to  13,0(X):  “Best 
Youth  Interest  Coverage,”  “Best  Local 
Color  Usage,”  “General  Excellence” 
and  “Best  Typography.” 

Other  first  place  winners  among  week¬ 
lies: 

“Best  Front  Page” — Pacific  Grove 
Monterey  Bay  Tribune,  13,001  and  up; 
Encinitas  Coast  Dispatch,  3,501  to 
13,000;  Selma  Enterprise,  3,500  and 
under. 

“Best  Editorial  Page  or  Pages” — 
Pacific  GrovelPebble  Beach  Tribune, 
13,001  and  up;  Pac//?ca  Tribune,  3,(X)1  to 
13,000. 

“Best  Sports  Coverage” — Danville 
Valley  Pioneer,  13,001  and  up;  Five 
Cities  Times-Press-Recorder,  Arroyo 
Grande,  3,501  to  13,0(X);  Clovis  Inde¬ 
pendent  and  Tribune,  3,500  and  under. 

“Best  Special  Issue” — Danville  Val¬ 
ley  Pioneer,  13,001  and  up;  Claremont 
Courier,  3,501  to  \i,000;  Susanville  Las¬ 
sen  Advocate,  3,500  and  under. 

Price  increases 

(Continued  from  page  10) 

lowed  a  January  17  meeting  at  which  the 
San  Jose  Mercury  News  hosted  18  San 
Francisco  Bay  area  newspapers  for  a 
discussion  of  newsprint  quality  problems 
and  ways  to  get  manufacturers  to  re¬ 
spond  to  these  problems. 

Gene  Falk,  of  the  Mercury  News,  ob¬ 
served  then  that  newsprint  quality  has 
been  “deteriorating  significantly  over 
the  past  several  years.”  He  attributed 
the  decline  to  several  factors,  including 
the  change  from  32  to  30  pound  base 
weight,  a  market  in  which  demand  has 
outstripped  supply  and  the  conversion 
by  mills  to  the  thermo-mechanical  proc¬ 
ess. 

Dan  Stryker,  president,  Powell-River 
Elbemi  Sales  Corp.,  a  U.S.  company 
owned  by  MacMillan  Bloedel  which  dis- 
butes  newsprint  in  11  Western  states, 
said  “Nobody  likes  a  cost  increase  but 
they  are  necessary.  We  are  suffering 
from  inflation  like  everybody  else.” 

In  another  resolution,  CNPA  directors 
voted  support  for  a  June  3  ballot  proposi¬ 
tion  which  would  place  California’s 


“Best  Newspaper  Promotion” — 
Sunnyvale  Valley  Journal,  13,001  and 
up;  Oakdale  Leader,  3,501  to  13,000; 
Jackson  Amador  Ledger,  3,500  and 
under. 

“Best  Photo  Journalism” — Selma  En¬ 
terprise. 

“Best  Family  Interest  Coverage” — 
Monterey  Park  Progress,  13,001  and  up; 
Carlsbad  Journal,  3,500  and  under. 

“Best  Agriculture  Coverage” — King 
City  RusslerIGreenfeld  News. 

“Best  Editorial” — Sunland-Tujunga 
Record-Ledger. 

“Best  Series  of  Editorials” — Morro 
Bay-Bulletin. 

“Best  Individual  Spot  News 
Reporting” — Patterson  Irrigator. 

“Best  Public  Interest”  (ongoing 
coverage) — Mission  Viejo  Saddleback 
Valley  News. 

“Best  Youth  Interest  Coverage” — 
Paradise  Post,  13,001  and  up;  Lafayette 
Sun,  3,500  and  under. 

“General  Excellence— Local  Adver¬ 
tising” — Corona  Del  Mar  Newport  En¬ 
sign,  13,001  and  up;  Lajolla  Light,  3,501 
to  13,000;  Capinteria  Herald,  3,500  and 
under. 

“Best  Typography” — Sunnyvale  Val¬ 
ley  Journal,  13,001  and  up;  Carlsbad 
Journal,  3,500  and  under. 

“General  Excellence” — Corona  Del 
Mar  Newport  Ensign,  13,001  and  up; 
Pacific  Palisades  Palisadian,  3,500  and 
under. 

“Public  Notice  Promotion” — Selma 
Enterprise. 

The  contest  entries  are  judged  by 
member  publishers  of  CNPA. 

Column  for  Hispanics 
debuts  in  San  Diego 

“Hispanic  Link,”  a  regular  series  of 
columns  written  by  distinguished  per¬ 
sons  either  from  or  with  close  ties  to  tfie 
Hispanic  community  in  the  United 
States,  will  be  published  in  the  San 
Diego  Union's  World  Currents  section, 
both  in  English  and  Spanish,  beginning 
Sunday  (February  15). 

The  columns  also  will  appear  periodi¬ 
cally  on  the  daily  Union’s  opposite  edito¬ 
rial  page. 

Armando  Rodriguez  of  the  federal 
Equal  Employment  Opportunity  Com¬ 
mission  was  author  of  the  first  column. 
The  series  will  be  edited  by  Charles 
Ericksen,  former  public  affairs  officer  for 
the  U.S.  Civil  Rights  Commission. 


Shield  Law  into  the  State  Constitution. 

The  board  also  adopted  a  resolution 
opposing  a  bill  by  San  Diego  Assembly- 
man  Lawrence  Kapiloff  which  would 
forbid  the  release  of  prime  victims’ 
names,  addresses  or  telephone  numbers 
without  prior  consent  (E&P,  1/22/80). 
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New  Premier 
Outlines  Plans 
For  Iran  Rule 


No  Pompons  for  Rams'  Fans 


Inferno  unleashed  by  arsonist 
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BEST  PHOTO  JOURNALISM 
Thousand  Oaks  News-Chronicle 
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BEST  FEATURE  PICTURE 
Livermore  Tri-Valley  Herald 


BEST  SPOT  NEWS  PICTURE  (Weeklies) 
Claremont  Courier 
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Los  Angeles  Herald-Examiner 

Reinhart  Mahan  Redmond 

Speakers  say  national  ad 
prospects  looking  better 


By  Jerry  Walker 

Newspapers  are  on  the  brink  of  some¬ 
thing  big  in  the  national  ad  field. 

After  years  of  decline,  publishers  at¬ 
tending  the  annual  California  Newspa¬ 
per  Publishers  Association  convention 
last  week  were  given  assurances  that 
with  the  new  ad  programs  and  the  ones 
soon  to  come  off  the  drawing  boards  a 
turnaround  is  in  the  making. 

One  of  the  most  innovative  ideas  in 
the  works  is  a  National  Advertising  Unit 
Plan  that  will  eliminate  the  problem  of 
multiple  page  formats  which  ad  agencies 
must  contend  with  in  the  production  and 
placement  of  newspaper  ad  schedules. 

William  Rinehart,  vicepresident/tech¬ 
nical,  disclosed  that  a  group  composed 
of  large  daily  newspapers  have  formu¬ 
lated  four  standard  ad  sizes  that  will  fit 
in  every  newspaper  regardless  of  their 
present  column  widths.  Announcement 
of  the  plan  is  expected  before  the  end  of 
this  year,  Rinehart  said. 

Once  agreement  has  been  reached  on 
the  standardized  units,  Rinehart  said  the 
way  will  be  clear  to  start  facsimile 
transmission  of  national  ads  directly  to 
the  newspapers  by  satellite. 

Both  plans,  Rinehart  noted,  will  re¬ 
duce  production  costs  for  the  national 
advertisers.  As  a  result,  he  said  it  is  the 
opinion  of  ad  sales  executives  that  the 
production  savings  will  find  their  way 
back  in  additional  linage.  It  will  also 
make  it  easier  to  buy  newspaper  ad 
space,  he  said. 

Dan  Mahan,  the  Newspaper  Advertis¬ 
ing  Bureau’s  new  regional  manager,  who 
is  stationed  in  Los  Angeles  to  handle 
sales  in  Southern  California,  Nevada, 
Arizona  and  New  Mexico,  said  he  feels 
confident  that  NEWSPLAN  and  CANEXD 
will  attract  more  national  ad  dollars  into 
newspapers  because  it  will  encourage 
advertisers  to  use  newspapers  on  a 
campaign  basis  rather  than  on  a  spot 
basis  in  troubled  markets  which  is  the 
case  now. 


Mahan,  who  joined  NAB  in  January 
from  New  West  Magazine,  said  he  did  so 
because  he  is  convinced  that  this  will  be 
the  “decade  of  newspapers — the  timing 
is  right  and  the  tools  are  their.”  Despite 
this  belief,  Mahan  admitted  to  the  pub¬ 
lishers  that  he  was  “embarrassed  to  sell 
newspapers”  because  they  are  only  get¬ 
ting  8%  of  the  total  national  advertising 
allocation. 

“It  just  isn’t  right.  We  must  prove  our 
value  and  make  it  easier  to  buy,”  Mahan 
stated. 

He  said  both  of  these  tasks  can  be 
accomplished  with  NEWSPLAN,  which 
sells  space  at  a  discount  for  continuity 
schedules,  and  CANDO,  an  adjunct  pro¬ 
gram  which  permits  advertisers  to  re¬ 
trieve  research  on  newspaper  markets. 

He  said  both  plans  will  go  a  long  way 
in  changing  the  way  agencies  approach 
newspapers.  As  is  the  case  now,  Mahan 
said  the  younger  buyers  only  think  of 
newspapers  when  they  have  a  soft  mar- 


Robert  M.  Lynch,  publisher  of  a  100- 
year-old  weekly  newspaper  in  Sonoma 
County,  was  elected  president  of  the 
California  Newspaper  Publishers  As¬ 
sociation  for  1980,  capping  the  92nd  An¬ 
nual  Convention  which  was  held  at  the 
Hotel  del  Coronado  in  San  Diego. 

Lynch,  a  fourth-generation  member  of 
a  California  newspaper  publishing  fam¬ 
ily,  is  publisher  and  owner  of  the 
Sonoma  Index-Tribune ,  a  weekly  paper 
in  the  Napa  Valley  which  recently  cele¬ 
brated  its  100th  anniversary.  His  sons  Bill, 
Jim,  and  John  are  assistant  publisher, 
business  manager,  and  managing  editor 
respectively  of  the  Index-Tribune. 

Lynch  succeeds  Hubert  Kaltenbach, 
president  of  Copley  Newspapers,  who 
handed  over  his  gavel  to  Lynch  at  an 
Installation  Breakfast  February  16.  At 


ket.  “They  use  papers  as  a  Band-aid  by 
running  a  coupon  ad  for  a  week,”  while 
the  week  in,  week  out  schedule  is  placed 
in  regional  editions  of  magazines  and 
spot  television. 

Mahan  said  if  newspapers  are  success¬ 
ful  in  changing  this  way  of  thinking  with 
discounts,  research,  1-order,  1-bill,  it  is 
a  safe  bet  they  will  be  able  to  reach  the 
goal  of  one-third  more  share  of  national 
ad  revenues  by  1985.  He  said  publishers 
could  keep  a  check  on  what  was  hap¬ 
pening  by  monitoring  ad  contracts.  Ma¬ 
han  said  agencies  have  been  urged  to 
stamp  “Newsplan”  on  all  contracts. 

In  an  aside,  Mahan  said  another  factor 
in  newspapers’  favor  is  the  recent  price 
jumps  in  the  price  of  silver.  “The  price 
of  silver  is  sending  television  commercial 
costs  up  even  more,”  he  said. 

Ed  Redmond,  who  sold  billboard  ad¬ 
vertising  before  joining  American  News¬ 
paper  Representatives  the  start  of  last 
year  as  their  head  sales  rep  in  Atlanta, 
Ga.  olfice,  was  introduced  by  Stan  Cook, 
publisher,  Oakdale  (Calif.)  Leader,  as 
“one  of  the  bright  stars  at  ANR  and  a 
proven  linage  producer.” 

Cook  said  Redmond  increased  by  29% 
the  amount  of  ad  business  in  his  territory 
last  year  and  shows  a  gain  of  35%  this 
year  to  date. 

Redmond  said  two  key  selling  points 
in  attracting  new  national  ad  accounts  as 
well  as  holding  and  increasing  existing 
accounts  is  attaining  at  least  a  60% 
household  coverage  at  the  county  and 
retail  trading  areas  plus  a  reasonable 
cost  per  thousand  that  is  competitive 
with  other  media. 

Redmond  offered  the  following  selling 
advice: 

“Prepare  a  brochure  which  describes 
your  product  and  focuses  on  its  most 
compelling  features. 


that  time  the  other  officers  and  the  board 
of  directors  of  CNPA  were  also  installed. 
They  are: 

•  Evert  B.  Person,  president-elect, 
publisher  of  the  Santa  Rosa  Press- 
Democraf, 

•  Allen  P.  McCombs,  vicepresident, 
publisher  of  the  Chino  Champion  ', 

•  R.D.  Threshie,  secretary-treasurer, 
publisher  of  the  Santa  Ana  Register. 

As  immediate  past  president,  Kalten¬ 
bach  will  continue  to  serve  as  a  member 
of  the  CNPA  executive  committee  and 
board  of  directors. 

Michael  B.  Dorais  continues  as  gen¬ 
eral  manager  and  general  counsel  of 
CNPA,  which  has  a  membership  of  476 
newspapers.  CNPA  headquarters  are  in 
Sacramento.  It  also  maintains  offices  in 
San  Francisco  and  Los  Angeles  for 
employment  services  only. 
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Burger  stays 
subpoenas  for 
McGoff  records 

In  a  last  minute  stay.  Chief  Justice 
Warren  E.  Burger  postponed  Panax  pub¬ 
lisher  John  T.  McGoffs  deadline  for 
complying  with  subpoenas  from  a  gov¬ 
ernment  agency  investigating  his  possi¬ 
ble  financial  ties  to  South  Africa. 

In  a  temporary  victory  for  McGoff, 
Burger  ordered  the  government  to  re¬ 
spond  by  February  25  to  McGoffs  re¬ 
quest  that  he  not  be  required  to  comply 
with  the  Securities  and  Exchange  Com¬ 
mission  subpoenas  until  he  exhausts  his 
challenge  of  the  subpoenas’  scope  by 
court  appeal. 

The  SEC  is  trying  to  find  out  if  McGoff 
used  money  supplied  by  the  South  Afri¬ 
can  Government  to  buy  such  U.S.  news¬ 
papers  as  the  Sacramento  Union  and 
then  failed  to  disclose  the  arrangement  to 
stockholders  as  is  required  by  law. 

McGoff  is  president  of  Panax  Corpora¬ 
tion,  which  publishes  daily  and  weekly 
newspapers  in  seven  states.  He  also 
writes  a  column  and  owns  Global  Com¬ 
munications  Corp.,  which,  its  sub¬ 
sidiary,  Sacramento  Publishing  Co.,  pub¬ 
lishes  newspapers  in  eight  states.  The 
SEC  subpoenaed  documents  from 
McGoff,  Global  and  Sacramento. 

When  McGoff  challenged  SEC  author¬ 
ity,  U.S.  District  Judge  Gerhart  Gesell, 
last  December  12,  ordered  him  to  comply 
by  February  19. 

McGoff  then  went  to  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia  and 
was  granted  a  temporary  stay  of  Judge 
Gesell’s  order.  Earlier  this  month,  the 
U.S.  Court  of  Appeals  lifted  the  stay. 

McGoff  then  went  to  Burger  and  was 
successful  in  getting  the  stay  reentered 
so  he  can  file  an  appeal  to  Judge  Gesell's 
ruling. 

The  request  to  Burger  pictured 
McGoff  as  a  “dissident  publisher”  being 
punished  by  the  government  for  his  polit¬ 
ical  views. 

Burger  was  told,  “These  subpoenas 
represent  the  first  attempt  by  a  Federal 
Agency  of  limited  jurisdiction,  but  of 
great  power,  to  force  a  dissenting  colum¬ 
nist  and  publisher  and  his  newspaper 
publishing  companies  to  give  the  gov¬ 
ernment  almost  a  decade’s  worth  of  ex¬ 
tensive  and  detailed  documentation  re¬ 
flecting  the  most  intimate  aspects  of  his 
news  publishing.” 

Burger  granted  the  stay  in  order  to  get 
input  on  the  matter  from  the  Solicitor 
General.  He  did  not  grant  the  stay  on  the 
merits  of  the  case. 

New  ad  agency 

A  new  ad  agency,  Fisher/Feld,  has 
opened  in  New  York.  Its  office  is  located 
at  888  Seventh  A ve.,  according  to  Joseph 
Fisher,  33,  chairman. 


Death  threats  fail  to  deter 
reporters’  Mexican  probe 


Articles  by  San  Diego  (Calif.)  Union 
reporters  Jon  Standefer  and  Alex  Drehs- 
ler  that  were  published  in  the  February 
17  Sunday  edition  exposed  widespread 
crime  in  the  Mexican  federal  police  in 
Baja  California,  especially  in  Tijuana. 

The  yearlong  investigation,  conducted 
by  the  two  reporters,  began  last  Feb¬ 
ruary  with  an  in-depth  look  at  what  hap¬ 
pened  to  stolen  American  cars  that 
ended  up  in  Baja,  California.  The  report¬ 
ers  revealed  that  Mexican  federal  law  en¬ 
forcement  officials  were  driving,  selling 
and  giving  the  American  cars  away  to 
friends. 

The  stolen  car  probe  led  to  an  investi¬ 
gation  of  Carlos  Aguillar-Garrza, 
Mexico’s  anti-drug  campaign  coor¬ 
dinator  for  northwest  Mexico.  The  arti¬ 
cle  revealed  Aguillar-Garza’s  association 
with  major  drug  traffickers  and  his  in¬ 
volvement  with  the  torture  of  hundreds 
of  people  in  Sinola. 

The  reaction  in  Baja,  California  was  a 
furious  attack  against  Standefer  and 
Drehsler  in  the  Tijuana  press.  The  Union 
then  discovered  that  the  Mexican  federal 


National  ads 
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An  outline  map  is  most  effective  for 
defining  your  market.  This  can  be  done 
with  two  basic  circles.  The  “core”  or 
inner  circle  may  be  defined  as  your  city 
zone  and  will  normally  follow  the  cor¬ 
porate  boundaries  of  your  community. 
The  outer  circle  will  define  the  bound¬ 
aries  of  your  Retail  Trading  Zone  and 
will  include  those  households  which 
consider  your  community  a  shopping 
focal  point — and,  of  course,  your  cir¬ 
culation  and  high  penetration  levels  will 
assist  in  defining  the  total  market. 

“Once  you  have  defined  the  market, 
establish  its  dimension,  your  newspa¬ 
per’s  penetration,  and  focus  on  those 
characteristics  which  would  prove  at¬ 
tractive  to  various  marketers. 

DIMENSION  AND  PENETRATION 

City  Zone  Households  Circulation  ^  Coverage 

(Name  of  City)  xxx  xxx  xxx 

Retail  Trading  Zone  xxx  xxx  xxx 

All  Other  —  xxx  — 

Total 

“It  would  be  very  useful  to  provide  a 
detailed  circulation  breakdown — naming 
communities  in  Retail  Trading  Zone  and 
circulation  counts  for  each. 

“Don’t  focus  on  ‘all  other’  circula¬ 
tion.  You  are  being  considered  for  local 
market  coverage,  and  circulation  outside 
that  area  detracts  from,  rather  than  en¬ 
hances,  your  story. 


officials  hired  a  Los  Angeles  adventurer 
to  implicate  Drehsler  in  drug  trafficking. 

If  that  did  not  work,  Drehsler  was  to  be 
killed.  The  plot  backfired  and  the  Union 
printed  the  details. 

As  the  investigation  came  to  a  close 
last  month,  the  reporters  had  a  12-hour 
interview  with  Aguillar-Garza  and  two 
assistant  federal  district  attorneys.  Dur¬ 
ing  the  meeting,  which  took  place  at  a 
Tijuana  restaurant,  the  reporters  were 
told  by  one  of  the  assistant  district  attor¬ 
neys  that  they  would  be  killed  if  they 
continued  with  their  probe. 

Standefer  and  Drehsler,  who  was  a 
member  of  the  IRE  investigative  team 
that  went  to  Arizona  after  reporter  Don 
Bolles  was  killed,  searched  out  and  in¬ 
terviewed  several  Tijuana  merchants 
who  were  tortured  and  extorted  by  fed¬ 
eral  agents. 

Fearing  for  their  lives,  the 
businessmen  asked  that  their  names  be 
changed  in  the  articles  that  were  pub¬ 
lished  on  February  17.  Federal  agents 
who  cooperated  with  the  reporters  also 
expressed  the  fear  that,  if  found  out  by 
their  companions,  they  would  be  killed. 

“Always  use  commissionable  or  na¬ 
tional  line  rates  as  agencies,  by  far, 
expect  this,  as  agencies  move  to  more 
mechanization  (computers).  The  “Mav¬ 
erick”  net  line  rate  stands  out  like  a 
sore  thumb  and  requires  special  handling 
procedures.  Pre-printed  insert  quotes 
should  also  always  be  gross,  commis¬ 
sionable  charges. 

“Use  direct  mail  to  your  advantage. 
While  checking  a  competitor’s  newspa¬ 
per  for  sales  leads,  tear  out  any  ad  that 
you  feel  could  just  as  easily  run  in  your 
newspaper  as  theirs.  Figure  the  costs  of 
this  same  ad  if  it  were  to  run  in  your 
newspaper.  Draw  up  a  one  page  promo¬ 
tional  letter  stating  your  circulation,  % 
of  HH  reached,  and  other  general  infor¬ 
mation  that  might  tell  your  story,  attach 
the  ad  to  the  letter  and  simply  say  .  .  . 
The  attached  ad  ran  in  a  newspaper  in 
our  area.  This  same  ad  could  have  run  in 
our  newspaper  for - I’ve  fol¬ 

lowed  this  program  myself  before  and 
it’s  probably  the  cheapest  way  to  get 
new  sales  leads.  15C  for  a  letter  and  a 
few  moments  a  day  or  week  looking  up  a 
local  merchant’s  address  is  really  inex¬ 
pensive.  It  also  gives  you  additional 
leverage  if  you  ever,  personally,  call  on 
him,  as  he  will  remember  your  note. 

“Whenever  a  local  or  regional  ac¬ 
count  gives  you  a  pat  on  the  back  for  a 
job  well  done,  or  for  a  particular  ad 
program  that  caused  activity  well  beyond 
their  expectations,  ask  your  account 
contact  for  a  short  testimonial  letter 
stating  the  facts.” 
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Appointments  are  made 
by  N.Y.  Times  syndicate 


Five  appointments  within  top  man¬ 
agement  of  The  New  York  Times  Syndi¬ 
cation  Sales  Corporation  have  been  an¬ 
nounced  by  Sam  Summerlin,  who  was 
named  president  last  December. 

Paul  Gendelman,  formerly  director  for 
Europe  and  the  Middle  East,  was  ap¬ 
pointed  senior  vice  president  for  interna¬ 
tional  operations  of  the  organization, 
which  markets  articles,  features  and 
book  serializations.  He  is  based  in  Paris 
with  sales  responsibility  extending  to  the 
Far  East  and  Australia. 

Jesse  E.  Levine,  executive  vice  presi¬ 
dent  in  New  York,  was  given  additional 
responsibility  to  expand  the  syndicate 
into  new  media  areas. 

William  O’Shea,  director  of  sales  for 
news  services,  has  been  named  execu¬ 
tive  vice  president  for  news  services. 

James  Lomenzo,  manager  of  adminis¬ 
tration,  was  appointed  vice  president  of 
the  syndicate  for  operations  and  person¬ 
nel. 

David  Cranston,  a  former  controller  of 
the  corporate  group  of  which  Syndica¬ 
tion  Sales  is  a  part,  was  named  vice  pres¬ 
ident  and  chief  financial  officer  of  the 
syndicate. 

“The  new  management  group  reflects 
the  dramatic  growth  of  the  news  and 
photo  services  of  The  New  York  Times 
and  of  our  syndicate  division.  Special 
Features,”  said  Summerlin.  “The  Times 
News  Service  is  the  largest  supplemental 
news  service  with  nearly  500  clients. 
Special  Features,  which  has  most  re¬ 
cently  syndicated  the  first  volume  of 
Henry  Kissinger’s  memoirs,  has  gained, 
through  Mr.  Gendelman,  worldwide  ex¬ 
clusive  rights  to  such  European  publica¬ 
tions  as  Der  Spiegel,  Le  Monde  and  The 
International  Herald  Tribune.” 

A  former  U.S.  diplomat,  Gendelman 
joined  The  International  Herald  Tribune 
as  circulation  director  in  1955.  He  in¬ 
creased  circulation  in  Europe  and  the 
Middle  East  and  then  left  to  become 
European  director  of  The  New  York 
Times  News  Service  in  1%7.  He  estab¬ 
lished  the  News  Service  and  its  Special 
Features  division  as  one  of  the  largest 
operations  of  its  kind  on  the  continent. 

Levine  Joined  Special  Features  in  1977 
as  a  sales  representative  and  has  moved 
up  to  his  position  as  manager  of  a  rapidly 
expanding  operation. 

Three  years  ago,  O’Shea  came  to  the 
News  Service  from  the  Associated 
Press,  where  he  worked  on  the  general 
desk  and  as  New  York  manager  of  the 
news  election  service.  He  is  also  a 
former  editor  at  ABC  network  news. 

Lomenzo,  who  has  been  with  the 
Times  for  11  years,  is  exploring  news 


Levine  O'Shea 


Lomenzo  Granston 


areas  for  expansion  of  the  News  Service, 
which  he  joined  after  being  a  member  of 
the  Times’  college  and  school  service. 

Granston  joined  The  Times  Company 
two  years  ago  as  controller  of  its  News, 
Education  and  Information  Services 
Group.  He  had  been  vice  president  for 
finance  and  administration  of  an  import¬ 
ing  company  and  also  a  former  controller 
of  Allied  Chemical  International. 

Swedish  news 
exec  tours  U.S. 

Jan-Otto  Modig,  retiring  executive 
vicepresident  of  the  Swedish  Broadcast¬ 
ing  Corporation,  will  tour  the  United 
States  to  exchange  views  with  students 
at  fifteen  schools  of  journalism  about 
news-gathering  in  Europe  and  the  role  of 
the  press  and  broadcasting  in  Sweden. 

Modig  will  begin  his  visit  on  the  West 
Coast.  After  stops  in  Texas  and  Florida, 
he  will  travel  northward,  calling  at  uni¬ 
versities  in  the  East  and  Mid-West  be¬ 
fore  returning  to  Sweden. 


Publisher  tells  why 
he  quit  News  World 

Michael  Young  Warder,  33,  who  re¬ 
cently  resigned  as  president  and  pub¬ 
lisher  of  the  News  World,  the  New  York 
City  daily  run  by  followers  of  the  Rev. 
Sun  Myung  Moon,  said  this  week  he  did 
so  due  to  a  growing  “Koreanization”  of 
the  Unification  Church. 

“I  resigned  from  the  Unification 
Church  and  from  the  News  World  due  to 
a  growing  Koreanization  of  the  Church 
which  has  also  effected  secular  spinoffs 
such  as  the  News  World,”  he  told  E&P. 
“This  trend  made  it  difficult  to  maintain 
journalistic  standards  and  hindered  solid 
marketing  of  management  methods.” 

Warder  took  issue  with  a  statement 
made  in  E&P,  February  9,  by  News 
World  public  relations  director  Larry 
Moffit,  who  had  said  Warder  was  on 
“sort  of  a  vacation.” 

“Contrary  to  what  was  indicated  by 
the  News  World  spokesperson  (Moffit),  I 
am  not  on  vacation,”  said  Warder.  “I  am 
seeking  to  relocate  in  the  communica¬ 
tions  business.” 

“I  take  pride  in  the  fact  that  while  I 
was  president  and  publisher  of  the  News 
World  for  nearly  three  years,  the  paper 
won  13  awards  for  journalistic  excel¬ 
lence,”  he  said. 

Park  group  buys 
110-year-old  weekly 

Park  Newspapers,  Inc.,  has  purchased 
the  Perry  (Ga.)  Houston  Home  Journal, 
a  110-year-old  weekly  newspaper. 

Roy  H.  Park,  owner  of  Park  Newspa¬ 
pers,  said  the  Home  Journal  would  re¬ 
main  a  separate  newspaper  with  its  own 
editorial  staff. 

The  Home  Journal  has  been  owned  by 
Grimes  Publications  of  Georgia. 

Millard  B.  Grimes,  president  of  the  sell¬ 
ing  company,  said  “there  will  be  certain 
advantages  under  the  Park  ownership  for 
the  Home  Journal  which  our  group  could 
not  provide.” 

The  Home  Journal  became  the  42nd 
publication,  of  which  17  are  daily  news¬ 
papers,  in  the  Park  Group.  Park  also 
owns  7  television  stations,  14  radio  sta¬ 
tions,  real  estate  and  outdoor  advertising 
companies  in  16  states.  Headquarters  of 
the  group  is  in  Ithaca,  N.Y. 

Lindsey  buys  weekly 

The  Platte  County  Record-Times 
(Wheatland,  Wyo.)  has  been  purchased 
from  the  Robert  Dreher  family  by  Mike 
and  Pat  Lindsey,  owners  of  Lindsey  Pub¬ 
lishing  Co.,  Torrington,  Wyoming. 

The  Drehers  owned  the  3,600  circula¬ 
tion  weekly  for  12  years.  They  will  con¬ 
tinue  to  operate  a  commercial  printing 
and  office  supply  business. 

The  Lindseys  own  five  other  newspa¬ 
pers. 
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Photography 

Tragedy,  violence  photos 
dominate  in  news  prizes 


By  Lil  Junas 

Despite  public  concern  about  trage¬ 
dy/violence  photographs  being  used  in 
the  print  media  and  on  television,  such 
photographs  are  continuing  to  win  awards 
in  two  major  competitions  in  this  country. 

An  analysis  of  prize-winning  news 
photographs  in  the  history  of  the  Pulitzer 
Prize  (since  1942)  and  the  Pictures  of  the 
Year  (since  1944)  sponsored  by  the  Na¬ 
tional  Press  Photographers  Association 
and  the  University  of  Missouri  School  of 
Journalism,  shows  that  53  of  98  total 
winners  (54%)  were  tragedy/violence 
photographs. 

Of  38  Pulitzer  winners,  24  were 
tragedy/ violence,  and  of  60  POY  awards, 
29  were  of  this  type. 

Only  news  winners  were  studied  in  the 
two  competitions,  and  only  first  places 
were  considered  in  the  Pictures  of  the 
Year  contest  (which  also  gives  second, 
third  and  honorable  mention  awards). 

Beginning  in  1958,  POY’s  news  cate¬ 
gory  was  divided  into  spot  news  and 
general  news.  Thus,  not  only  were  more 
photographs  considered  in  that  competi¬ 
tion,  but  it  must  be  recognized  that  spot 
news  is  more  conducive  to  tradedy/ 
violence  situations  than  general  news. 

It  is  further  noted  that  in  the  10  years 
since  Pulitzer  has  been  giving  a  feature 
award  (along  with  one  in  news),  three 
have  been  Vietnam  war  photographs  and 
one  from  Rhodesia  that  fit  the  tragedy/ 
violence-related  definition. 

In  addition  to  the  53  winning  photo¬ 
graphs  showing  tragedy/violence,  18 
winners  (13  POY  and  5  Pulitzer)  were 
related  to  or  results  of  tragic  and  violent 
situations — like  refugees  fleeing  a  war 
area  and  rescues  from  fires  and  acci¬ 
dents. 

Trends  in  the  selection  of  tragedy/ 
violence  photographs  as  prize  winners 
show  an  increase  in  later  years.  For 
example,  since  1963,  every  news  winner 
in  the  Pulitzer  Prize  competition  was  of 
tragedy/violence  with  the  exception  of 
1975’s  which  was  of  firemen  recuperat¬ 
ing  on  a  curb  (tragedy-related),  with  the 
charred  remains  of  a  building  in  the 
background. 

Lil  Junas  is  a  staff  photographer  with 
the  York  (Pa.)  Daily  Record,  having 
moved  recently  from  the  Log  Cabin 
Democrat,  Conway,  Arkansas.  She  won 
the  title  of  Arkansas  News  Photographer 
of  the  Year  last  Spring  and  is  author  of 
"Cadron  Creek,  A  Photographic  Nar¬ 
rative",  published  by  Ozark  Society 
Books,  Little  Rock,  Arkansas. 


In  1956  Pulitzer  awarded  the  New 
York  Daily  News  the  prize  for  consistent 
news  photo  coverage,  including 
tragedy/violence  photographs.  However, 
this  award  was  considered  a  “general” 
winner  in  this  analysis. 

Although  the  sinking  of  the  Andrea 
Doria  caused  alarm  throughout  the 
world,  only  Pulitzer  recognized  the  aerial 
photograph  taken  nine  minutes  before  the 
ship  plunged  into  the  sea  in  1957.  Simi¬ 
larly,  despite  the  intensive  coverage  of 
Watergate,  only  one  prize  winner  re¬ 
sulted  from  this  situation:  Nixon’s  re¬ 
signation  (1974  POY). 

Further,  despite  the  national  attention 
to  the  disruptions  at  the  1%8  Democratic 
convention,  no  news  winners  resulted. 
Neither  were  there  any  winning  photo¬ 
graphs  of  the  1968  earthquake  in  An¬ 
chorage,  Alaska;  of  the  1969  disaster 
from  hurricane  Camille;  of  the  1972 
damaging  tornadoes  in  Ohio  and  Ken¬ 
tucky,  or  of  the  several  devastating  hur¬ 
ricanes,  tornadoes,  earthquakes  and 
floods  in  recent  years  throughout  the 
world. 

In  fact,  only  one  photograph  of  any 
weather  disaster  has  won  a  prize  in  the 
history  of  these  two  competitions:  the 
Mexican  earthquake  in  1958  (POY).  In 
1951  POY  selected  an  aerial  photograph 
of  a  ditch  to  protect  a  farm  from  the 
Missouri  River  flood. 

A  breakdown  of  the  kinds  of  prize¬ 
winning  tragedy/violence  photographs 
shows  19  murders  and  crimes  (10  POY; 
12  Pulitzer);  18  war  and  war-related  (9 
each);  19  revolutions,  riots  and  demon¬ 
strations,  including  Civil  Rights  violence 
(11  POY;  8  Pulitzer);  8  fires  (4  each);  and 
3  suicides  (POY).  Pulitzer  voted  a  tie  in 
1977  for  the  Bangkok  student  uprisings 
and  an  anti-bussing  demonstration  in 
Boston. 

Four  winners  resulted  from  the  Ken¬ 
nedy  assassinations:  Ruby  shooting  Os¬ 
wald  (1964,  both);  John  Kennedy  Jr. 
saluting  his  father’s  casket  (1964  POY); 
and  R.  F.  Kennedy’s  family  at  the  grave 
(1968  POY).  The  first  was  a  tragedy- 
violence  photograph;  the  latter  two  were 
tragedy/violence-related. 

Additionally,  three  other  POY  winners 
involved  deaths:  Mamie  Eisenhower  at 
President  Eisenhower’s  funeral  (1%9);  a 
mountain  funeral  in  Kentucky  (1970); 
and  an  IRA  funeral  in  Ireland  (1975). 

Six  of  the  same  tragedy/violence 
photographs  were  picked  by  both  com¬ 
petitions,  all  in  the  last  14  years:  a  priest 
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comforting  a  dying  soldier  during  the 
Caracus  rebellion  (1962  POY;  1963 
Pulitzer);  Ruby  shooting  Oswald  (1964); 
killing  of  Viet  Cong  officer  (1968  POY; 
1969  Pulitzer);  death  in  Dacca  (1971 
POY;  1972  Pulitzer);  Vietnamese  girl  flee¬ 
ing  napalm  attack  (1972  POY;  1973 
Pulitzer);  and  life  and  death  fall  when  fire 
escape  toppled  during  fire  in  Boston 
(1975  POY;  1976  Pulitzer).  The  differ¬ 
ence  in  dates  is  that  the  POY  judging  in 
February  is  for  photographs  taken  during 
the  previous  year,  while  Pulitzer  dates 
the  winners  in  the  year  judged. 

Although  a  majority  of  the  tragedy/ 
violence  photographs  were  of  major  na¬ 
tional  and  international  events,  about 
one-third  captured  an  isolated  or  local 
situation,  reflecting  the  fact  that  the 
prominence  or  importance  of  an  event  or 
person  does  not  always  take  priority 
over  the  immediate  impact  a  photograph 
has  to  the  judges. 

Some  examples  of  isolated  or  local 
winners  were  a  fatal  bicycle-car  accident 
in  Minneapolis  (1959  Pulitzer);  shooting 
at  tires  of  a  criminal’s  car  in  Rhode  Is¬ 
land  (1957  Pulitzer);  gas  station  explo¬ 
sion  fatality  in  Missouri  (1959  POY);  a 
telephone  lineman  giving  breath  to  a 
slumped  lineman  hanging  from  pole  in 
Florida  (1%8  Pulitzer);  and  a  shooting  in 
a  Hollywood  parking  lot  (1973  Pulitzer). 

Thirty-two  of  the  53  tragedy/violence 
winners  were  photographed  in  the 
United  States.  However,  in  1%5  and 
1966  Pulitzer  awarded  complete 
portfolios  of  Vietnam  coverage,  each  in¬ 
cluding  several  tragedy/violence  photo¬ 
graphs.  (In  this  analysis,  each  award  for 
these  two  years  was  considered  as  one 
tragedy/violence  entry). 

In  1967,  because  of  the  extensive 
number  of  photographs  emanating  from 
Vietnam,  POY  added  a  “War  Pictures” 
category.  Winners  in  this  special  cate¬ 
gory  were  not  included  in  this  study.  No 
award  was  made  by  Pulitzer  in  1946,  and 
two  competitions  were  held  by  POY  in 
1959. 

In  the  years  of  these  two  competitions 
(Pulitzer,  37;  POY,  36),  19  winners  fit  the 
news-features  description  better  than 
hard  news,  four  in  the  1970’s  by  POY 
and  three  in  the  1960’s.  The  1973  POY 
selection  of  a  prisoner  of  war  running 
from  an  airplane  to  his  waiting  family 
was  Pulitzer’s  feature  award  winner  in 
1974. 

The  rescue  of  astronaut  Alan  Shepard 
from  the  capsule  after  a  successful  space 
flight  (1961  POY)  was  the  only  space 
winner  in  the  competitions.  However,  in 
1969,  POY  gave  a  “special”  award  to  the 
Apollo  11  astronauts  for  their  photo 
coverage  of  the  first  moon  landing. 

Only  one  winner  was  a  “light”  fea¬ 
ture,  of  neither  a  known  personality  or  a 
major  event:  a  policeman  talking  to  a 
little  boy  during  a  parade  (1958  Pulitzer). 
In  that  year,  POY  selected  two  tragedy/ 
violence  winners:  Civil  Rights  crisis  in 
(Continued  on  page  26) 
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Foreign  news  coverage 
for  13  nations  anaiyzed 


By  Henry  Lee 

Charges  against  Western  agencies  of 
distorting  Third  World  news  were  dis¬ 
counted  by  a  University  of  North 
Carolina  (UNC/CH)  study.  It  measured 
the  amount  and  type  of  news  moved  in  13 
nations. 

This  preliminary  analysis  started  as  a 
study  of  the  images  of  other  nations 
shaped  in  the  U.S.  media  (E&P,  11/18/ 
78,  p.  44).  Third  World  nations  had  al¬ 
leged  at  several  United  Nations  Educa¬ 
tional,  Scientific,  and  Cultural  Organiza¬ 
tion  (UNESCO)  conferences  Western 
media  discrimination.  UNESCO  asked 
the  International  Association  for  Mass 
Communication  Research  (I  AMCR)  for  a 
study  of  alleged  false  images  in  a  so- 
called  new  world  information  order.  And 
lAMCR  asked  the  UNC/CH  journalism 
school  to  do  the  U.S.  part  of  the  study. 

This  will  be  combined  with  reports  of 
12  other  participating  nations  and  pre¬ 
sented  to  a  UNESCO  conference  later 
this  year  at  Belgrade.  The  U.S.  was  re¬ 
ported,  however,  concerned  about  a 
UNESCO  report  that  would  be  critical  or 
controversial. 

Meanwhile,  the  U.S.  International 
Communications  Agency  (ICA)  financed 
an  extension  of  the  Chapel  Hill  study  to 
include  all  13  participating  nations. 
These  are  Argentina,  Mexico,  Brazil,  In¬ 
donesia,  Soviet  Union,  Algeria,  Tunisia, 
Egypt,  Ivory  Coast,  Zaire,  Kenya,  and 
Zambia.  This  extension  of  the  U.S. 
media  system  study  to  a  global  report  is 
seen  as  a  tactical  move  to  counter  what 
might  become  a  global  issue. 

Considered  one  of  the  most  extensive 
global  news  studies  yet  done,  the  final 
report  is  due  in  the  spring.  The  U.S.  part 
of  that  study  will  be  pooled  with  others 
for  an  I  AMCR  report  to  UNESCO. 

But  UNC/CH’s  extended  study  has  al¬ 
ready  found  a  “variety”  of  media  cover¬ 
age  in  the  world.  “If  there  is  dominance 
by  Western  agencies  and  news  values,” 


the  report  concluded,  “it  is  hard  to  find 
in  this  admittedly  superficial  comparison 
...  the  problems  of  Third  World  jour¬ 
nalism  are  the  problems  of  journalism  in 
general;  a  narrow  definition  of  news  and 
news  makers  .  .  .  attention  to  what 
Gerald  Long  of  Reuters  called  ‘the  jour¬ 
nalism  of  exception.’ 

“These  problems  are  not  confined  to 
any  one  country  or  region  or  to  any  one 
press  philosophy.” 

This  is  based  on  a  content  analysis 
sample  designed  by  Professors  Richard 
R.  Cole  and  Robert  L.  Stevenson,  report 
authors,  to  measure  the  amount  and  type 
of  foreign  news  involved.  Some  14,000 
items  totaling  650,000  columns-centi- 
meters  were  coded  on  computer  cards 
according  to  source,  locale,  nations  in¬ 
volved,  content,  and  effective  evalua¬ 
tion. 

This  was  taken  from  a  sample  of  print 
and  broadcast  media  in  each  country  dur¬ 
ing  a  two-week  period  in  1979.  In  the 
U.S.  sample  were  the  New  York  Times, 
New  York  Daily  News  (as  nation’s 
largest  newspaper),  Washington  Post, 
Los  Angeles  Times,  Minneapolis 
Tribune,  Charlotte  Observer,  and  wire 
services. 

This  research  outlined  other  conclu¬ 
sions  indicating  all  news  content  is 
somewhat  shaped  by  ethnocentrism  and 
regional  factors.  These  conclusions  held: 

— The  papers  vary  a  great  deal  in  the 
definition  of  what  is  news.  The  Soviet 
press,  for  example,  includes  mostly  hard 
political  news  in  its  foreign  coverage, 
while  the  more  commercial  media  sys¬ 
tems  (those  in  Latin  America,  for  exam¬ 
ple)  use  a  broader  definition  of  news  that 
includes  human  interest  material,  cul¬ 
tural  events  and  the  like. 

— Much  of  the  regional  coverage  in 
Latin  America  (and  to  a  lesser  extend  in 
Africa)  deals  with  sports  rather  than  poli¬ 
tics,  international  relations  or 


economics.  This  same  pattern  is  evident 
in  some  other  parts  of  the  world  as  well. 
Regional  coverage  may  be  weaker  than  it 
appeared  to  be  from  the  earlier  tables. 

— Different  media  systems  treat  the 
events  in  Africa  and  the  Middle  East 
quite  differently.  Some  see  the  news  as 
international  politics,  others  as  domestic 
matters,  still  others  as  military  activities. 

— Accidents  and  disasters  make  up  a 
very  small  part  of  the  coverage  of  the 
world’s  news,  and  coverage  is  not  con¬ 
centrated  in  the  Third  World. 

In  its  statistical  appendix,  the  report 
showed  economics  as  usually  the  domi¬ 
nant  subject  in  foreign  coverage  of  Third 
World  media.  This  was  ignored  in  the 
written  report. 

While  some  similarities  were  noted 
among  the  media  systems  in  space  or 
attention,  some  imbalances  were  pointed 
out.  “Every  country  without  exception 
devotes  most  attention  in  its  foreign 
news  coverage  to  itself  and  its  immediate 
area,”  the  report  read.  “Next  in  cover¬ 
age,  in  most  cases,  came  Western 
Europe  and  North  America.  And  gener¬ 
ally,  Eastern  Europe  and  the  Third 
World  receive  far  less  attention.” 

Latin  America  was  found  played  down 
in  most  media  systems.  But  it  was  added 
that  few  events  occured  there  during  the 
sample  period,  compared  to  Amin’s  fall 
in  Uganda  or  Zinbabwe-Rhodesia’s  elec¬ 
tion. 

The  two  super  powers  were  seen  in¬ 
volving  themselves  often  in  their  foreign 
news  coverage.  “Two-thirds  of  the 
foreign  news  in  the  Soviet  press  includes 
some  mention  of  the  Soviet  Union,”  it 
was  pointed  out.  “This  could  be  inter¬ 
preted  as  evidence  of  the  arrogance  of 
power,  which  sees  world  affairs  in  terms 
of  self,  or  a  reflection  of  superpower 
status.” 

These  conclusions  were  weighed  by 
the  report  against  persisting  Third  World 
complaints  about  what  it  says  a  Western 
dominance,  especially  U.S.,  in  a  world 
information  order.  “  .  .  .  (This)  informa¬ 
tion  is  seen  inappropriate  to  Third  World 
needs  and  filtered  through  the  distorting 
lens  of  Western  cultural,  political,  and 
social  values,”  the  report  pointed  out. 

(Continued  on  page  27) 
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New  diet  for  insurance 


executives! 


Eating  aow  is  not  our  favorite  gastronomic  experience. 

But  weVe  recently  discovered  that  hearing  you  out,  even  on 
very  unpleasant  matters,  can  be  healthy  for  both  of  us. 

Last  year,  for  example,  Mna  sat  down  with  the  National 
People’s  Action  coalition  to  digest  complaints  about  the  way  property 


insurance  is  sold— and  not  sold— in  inner-city  neighborhoods. 

That  dialogue  produced  results  you  shodd  appreciate!  Just  as 
other  consumer  contacts  have  encouraged  changes  like  our  IMvacy 
Protection  hotline.  And  the  new,  lower-cost  ^conomaster  life 
insurance! 

Our  91,000  discussions  last  year  with  often  less-than-chununy 
consumers  indicate,  however,  that  there  are  still  answers  we  haven’t 
found. 

A  lot  of  you  aren’t  happy  about  who  pays  what  for  auto  insur¬ 
ance.  So  weVe  taking  another  look  at  how  rates  are  hgured  by  age, 
sex,  and  marital  status! 

And  absolutely  none  of  you  out  there  is  happy  about  steadily- 
risii^  health  care  costs.  Which  is  why  we’re  taking  a  hard  look  at  the 
entire  health  care  system,  including  health  policies  themselves! 

The  point  is  simple:  If  we’re  going  to  offer  the  kind  of  insurance 
you  need  and  want  today,  we  have  to  listen— and  not  just  to  what 
we  like  to  hear,^ 

^tna  may  not  agree  with  your  every  gripe.  If  not,  we’ll  tell 
you  so.  But  we  promise  you’ll  get  action,  not  words,  when  we  do. 


^tna 

wants  insurance  to  be  affordable. 


•  Talks  with  the  NPA— a  con¬ 
sumer  coalition  of  over  100  inner- 
city  neighborhood  groups— led  to 
a  three-fold  test  program  now 
underway  in  sections  of  Chicago, 
Cleveland,  New  York,  and  Phila¬ 
delphia.  We’re  encouraging  agents 
there  to  help  us  write  more  home¬ 
owner’s  insurance.  In  two  of  these 
cities,  we’re  offering  a  new  “Home 
Value  Policy”  that  makes  inner- 
city  insurance  affordable.  And 
we’ve  put  up  a  $225,000  grant 
to  help  reclaim  rundown  areas, 
backed  by  a  commitment  of  up  to 
$15  million  in  higher-risk  urban 
development  loans. 


2  The  hotline  is  just  the  most 
recent  expression  of  our  long¬ 
standing  concern.  If  you  want  to 
know  what  information  we  have 
about  you  on  file,  just  ask.  If  you 
tell  us  something’s  wrong,  we’ll 
reinvestigate  and  respond.  As  to 
^conomaster,  it  not  only  offers 
lower  premiums  to  start  with,  it 
can  lower  them  even  further 
when  interest  rates  go  up— a 
hedge  against  inflation. 

3  Our  studies  so  far  show  that 
about  half  of  you  think  the  tradi¬ 
tional  rating  criteria  are  unfair. 
When  told  that  new  criteria  could 
mean  more  money  out  of  your 


pocket,  however,  only  about  a 
third  still  thought  change  was  a 
good  idea.  In  the  real  world,  deci¬ 
sions  often  involve  some  tradeoff 
between  costs  and  benefits.  What 
we  have  here  are  two  problems 
to  solve  at  once. 

■*  Aitna  recognizes  we’ve 
heli>ed  fuel  rising  costs  by  selling 
health  insurance  that  doesn’t  al¬ 
ways  give  the  consumer  a  reason 
to  be  concerned  about  them.  De¬ 
ductibles  and  co-insurance  while 
effective  aren’t  always  popular. 
Unfortunately  we  too  often  give 
the  customer  what  he  wants  with¬ 
out  looking  at  the  tradeoffs.  We 


also  haven’t  done  enough  to  edu¬ 
cate  people  to  take  better  care  of 
themselves  or  know  when  they’re 
sick.  Prevention  is  still  cheaper 
than  treatment. 

3  It’s  now  company  policy  to 
invite  representatives  from  groups 
like  the  National  Consumers’ 
League  up  to  Hartford.  And 
^tha  now  has  21  of  its  own  con¬ 
sumer  representatives  who  re¬ 
spond  to  your  questions,  sugges¬ 
tions,  and  complaints— somewhat 
unusual  for  an  industry  that’s 
spent  the  last  hundred  years 
mostly  listening  to  itself. 


/Etna  Life  &  Casualty. 
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Newspeople  in  the  news 


Bryan  K.  Canfield,  production  man¬ 
ager,  Judsonia  (Ark.)  White  County 
Record,  was  named  managing  editor, 
succeeding  Ellie  Tarbell,  who  resigned 
to  accept  the  position  of  associate  editor 
of  the  Jacksonville  (Ark.)  News.  Doleres 
Canfield,  previously  an  elementary 
school  teacher,  is  the  new  Record  cir¬ 
culation  and  business  manager. 

*  «  ♦ 

Melvin  E.  Tharp,  senior  vicepresi¬ 
dent,  The  Dispatch  Printing  Co.,  Colum¬ 
bus,  Ohio,  was  named  publisher  of  Ohio 
Magazine,  a  subsidiary.  Robert  B.  Smith, 
managing  editor,  Columbus  (Oh.)  Dis¬ 
patch,  published  by  the  Dispatch  Print¬ 
ing  Co.,  was  appointed  editor-in-chief. 

*  *  * 


A  reorganization  of  the  circulation  de¬ 
partment  of  the  Baltimore  (Md.)  News 
American  was  recently  announced:  John 
White,  circulation  sales  manager,  was 
named  circulation  manager.  In  other 
changes,  Howard  Sweitzer  is  new  circu¬ 
lation  operations  manager;  Marvin 
Goldstein  is  country/suburban  manager; 
Joseph  Collins  is  administrative  services 
manager.  Robert  Gempp  was  named 
superintendent  of  the  mail  room,  re¬ 
placing  Edward  Becker  who  is  retir¬ 
ing. 

In  other  moves,  Patricia  Gajewski  was 
named  administrative  assistant  to  the 
circulation  director.  Eugene  Weszka  be¬ 
comes  Supervisor  of  Administrative 
Services  and  Robert  Lazarra  is  in  charge 
of  all  Training  and  Recruiting. 

*  ♦  * 


James  A.  Tandy,  general  manager  of 
WXII  in  Winston-Salem,  N.C.,  was 
named  general  manager  of  Florida 
Radio,  Inc.,  for  Harte-Hanks. 
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NEW  EDITOR— Michael  L.  Loftin, 
38,  was  named  editor  of  the  Chat¬ 
tanooga  (Tenn.)  Times,  effective  March 
1,  succeeding  Norman  Bradley,  who  is 
retiring.  A  native  of  Greensboro,  N.C., 
Loftin  is  a  graduate  of  Bryan  College. 
He  started  with  The  Times  in  1968  as 
a  reporter  and  moved  to  the  editorial 
page  in  1972.  He  was  named  associ¬ 
ate  editor  in  1976. 

Albert  B.  Southwick,  chief  editorial 
writer,  Worcester  (Mass.)  Telegram- 
Gazette  Newspapers,  and  William  H. 
(“Bill”)  Moiles,  retired  Worcester 
Telegram  columnist,  have  been  elected 
directors  of  the  Friends  of  the  Goddard 
Library  at  Clark  University  in  Worces¬ 
ter. 

♦  *  ♦ 

Stephen  E.  Lipscomb,  formerly  national 
account  executive  for  the  Boston 
Phoenix,  was  named  marketing  rep¬ 
resentative  for  Consumer  Marketing 
Services,  Warner  Communications  Inc., 
Canton,  Mass. 

^  t 

George  Althoff,  26,  was  named  sports 
editor,  Racine  (Wise.)  Journal-Times. 
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Four  seasoned  newspaper  attorneys  will 
lead  sessions  designed  for  problem 
recognition  and  practical  reaponae. 
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tices  and  discrimination,  advertising 
(rate  structure,  basis,  contracts),  anti¬ 
trust  (marketing  and  distribution), 
attorney-client  relationships. 

Registration  $220.00 
Newspaper  Legal  Forums 

%  HLH  Management 
P.O.  Box  391  Atlanta,  Ga.  30301 
or  call  (404)  493-0640 


Hunter  George,  33,  metro  editor, 
Raleigh  (N.C.)  News  and  Observer  was 
appointed  assistant  managing  editor.  Ted 
Vaden,  32,  business  editor,  was  named 
assistant  city  editor.  Cole  Campbell,  26, 
general  assignment  reporter,  was  pro¬ 
moted  to  assistant  city  editor.  Steve 
Adams,  31,  assistant  city  editor,  has 
joined  the  editorial  department. 

]|c  # 

Charles  Ferguson,  reporter,  Tampa 
(Fla.)  Tribune,  has  Joined  the  Kentucky 
Power  Co.,  as  staff  editor,  public  affairs. 

*  *  * 

Richard  J.  Hafey  and  Laverne  L. 
Dickinson  were  appointed  news  editor 
and  metro  editor,  respectively,  of  the 
Worcester  (Mass.)  Evening  Gazette. 
Garry  V.  Leppanen,  assistant  news 
editor,  Worcester  Telegram,  was  named 
photo  supervisor. 

♦  ♦  ♦ 

Judy  Schiern  Hecker,  formerly  art  di¬ 
rector,  New  York  Times  Magazine,  was 
appointed  art  director  of  Family  Health 
Magazine. 

*  *  * 

Richard  L.  Clapp,  39,  director  of 
employee  benefits,  Gannett  Co.,  Inc., 
was  named  director/compensation  and 
benefits.  Jacqueline  M.  DeGroff,  27, 
employee  benefits  administrator,  was 
promoted  to  manager/employee  benefits. 
Arlene  P.  Waggett,  41,  executive  sec¬ 
retary,  was  named  human  resources  ad¬ 
ministrator. 

♦  ♦  ♦ 

The  following  personnel  changes  were 
announced  by  the  Framingham  (Mass.) 
Middlesex  News: 

Phil  Wax,  business  manager,  was 
named  director  of  operations-business 
manager. 

James  F.  Carney,  JR.,  ad  director,  was 
named  director  of  sales-advertising. 

Roger  Castelli,  circulation  director, 
was  named  assistant  director  of  sales  and 
circulation. 

Michael  Morgan,  ad  director,  Man¬ 
chester  (Conn.)  Journal  Inquirer,  re¬ 
joined  the  News  as  manager  of  com¬ 
mercial  sales. 

James  Hester,  county  circulation  man¬ 
ager,  was  promoted  to  circulation  man¬ 
ager. 

Robert  Rau,  circulation  office  man¬ 
ager  and  city  circulation  manager,  was 
named  assistant  circulation  manager. 

*  >i<  * 

Linda  Howell,  former  associate  editor, 
Connecticut  Magazine  and  editor,  Guil¬ 
ford  (Conn.)  Shore  Line  Times;  Christine 
Palm,  former  staff  writer  with  the  now 
defunct  Hartford  (Conn.)  Times,  and  her 
sister  Kathleen  Palm,  UPI’s  Augusta, 
Maine  bureau,  have  joined  to  form  The 
Write  Group,  an  editorial  and  design 
services  firm  in  Hartford,  Conn. 
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Richard  Hylan,  42,  former  national 
travel  ad  coordinator  for  Long  Island 
Newsday  was  named  account  executive 
in  the  New  York  office  of  Gannett 
Newspaper  Ad  Sales.  Norma  Dizon, 
Chicago  office  New  York  Daily  News, 
has  joined  the  Chicago  GNAS  sales  staff 
as  account  executive. 

*  *  * 

David  Cole,  editor,  San  Francisco 
Examiner’s  zone  editions,  was  named 
systems  editor. 

*  *  * 

Richard  T.  McGrath,  promotion  and 
research  director,  Bangor  (Maine)  Daily 
News,  was  named  state  circulation  man¬ 
ager  for  the  Detroit  (Mich.)  News. 

*  *  * 

Donald  B.  Towles;  vicepresident/pub¬ 
lic  affairs,  Louisville  (Ky.)  Courier- 
Journal  and  Louisville  Times,  was  pre¬ 
sented  the  Community  Services  Award 
by  the  Louisville  Development  Commit¬ 
tee  “in  recognition  of  his  contribution  to 
the  promotion  of  Louisville’s  develop¬ 
ment.” 

♦  ♦  * 

The  following  promotions  and  staff 
changes  were  announced  by  the  Florida 
Times-Union  and  Jacksonville  Journal. 

Ripley  Hotch,  Times-Union  news 
editor,  was  named  editor  of  special  sec¬ 
tions. 

Elvin  Henson,  weekend  managing 
editor,  was  assigned  temporarily  to  spe¬ 
cial  projects.  The  weekend  department, 
was  dissolved. 

Doreen  Sharkey,  Style  Editor,  was 
named  Women’s  editor  for  the  Special 
Sections  department. 

Gordon  Stem,  Saturday  Editor,  has 
joined  the  Journal  staff  to  coordinate 
special  section. 

Joe  Smedley,  Sunday  editor,  has 
moved  to  the  Journal  to  help  plan  zoned 
editions,  joined  by  Eddie  Ervin  of  the 
Times-Union  staff. 

«  iK  « 

Edward  J.  Malley,  42,  photo  editor  of 
the  afternoon  Springfield  (Mass.)  Daily 
News  since  1978,  was  appointed  chief 
photographer  for  Newhouse  Springfield 
newspapers. 

♦  ♦  ♦ 

Joseph  H.  Zerbey  was  promoted  from 
assistant  operations  manager  to  general 
operations  manager  of  the  afternoon 
Bristol  (Conn.)  Press,  succeeding 
Donald  P.  Selina,  who  retired  after  45 
years  with  the  newspapers. 

♦  * 

Thomson  Newspapers  have  promoted 
Raymond  G.  Masury  from  ad  manager, 
Fitchburg  (Mass.)  Sentinel  &  Leomin¬ 
ster  Enterprise,  to  general  manager  of  The 
Telegram  in  Herkimer,  N.Y.  Masury’s 
successor  in  Fitchburg  is  yet  to  be  ap¬ 
pointed. 

♦  *  * 

Martin  Kaiser,  assistant  sports  editor 
of  the  Chicago  Sun-Times,  was  named 
executive  sports  editor. 


Rather  to  succeed 
Cronkite  at  CBS  news 

CBS  News  60  minutes  reporter  Dan 
Rather  got  the  nod  from  news  chief  Bill 
Leonard  to  succeed  Walter  Cronkite  as 
anchor  and  managing  editor  of  the  CBS 
Evening  News  sometime  early  next  year. 

During  a  late  afternoon  press  confer¬ 
ence,  Leonard,  flanked  by  Cronkite  and 
Rather,  announced  the  transition,  which 
was  reportedly  hurried  along  by  over¬ 
tures  made  to  Rather  by  ABC  News.  Ac¬ 
cording  to  the  Washington  Post, 
Rather’s  salary  will  approximate 
$800,000  a  year,  and  according  to  the 
New  York  Daily  News ,  the  job  is  worth 
about  $8  million  over  the  course  of  a 
five-year  contract. 

“I  can’t  think  of  anybody  in  the  entire 
business,  whether  it’s  at  this  network  or 
some  other  network,  who  is  as  qualified 
as  Dan  to  do  that  job,”  said  Cronkite, 
who  noted  that  he  had  not  participated  in 
the  decision  to  give  the  job  to  Rather. 
“As  far  as  stepping  down  .  .  .  I’m  very 
schizophrenic  about  it,  but  I  have  been 
looking  forward  to  getting  out  of  the 
daily  burdens  for  quite  a  long  time,”  he 
added. 

Cronkite  has  long  expressed  a  desire 
to  step  down  from  the  day-to-day  pres¬ 
sures  of  the  EVENING  NEWS  broad¬ 
cast.  However,  he  will  continue  with  an 
active  role  at  CBS  News,  in  connection 
with  a  long-standing  agreement.  His  as¬ 
signments  will  cut  across  the  line  of  hard 
news,  documentaries  and  special  events, 
including  the  new  CBS  News  science 
series,  UNIVERSE,  which  he  will  an¬ 
chor. 

Commenting  on  the  announcement, 
Leonard  said,  “1  view  this  new  assign¬ 
ment  with  a  mixture  of  enthusiasm  and 
sadness — sadness  that  Walter  feels  he 
must  get  away  from  the  day-to-day  grind, 
and  enthusiasm  that  we  have  picked  in 
Dan  Rather  a  journalist  of  impeccable 
qualifications,  who  embodies  the  great 
traditions  of  CBS  News  that  go  back 
more  than  fifty  years.  Dan  has  distin¬ 
guished  himself  in  every  phase  of  broad¬ 
cast  journalism.  I  have  absolute  confi- 


Rather  Cronkite 


dence  that  the  CBS  EVENING  NEWS, 
with  him  at  the  helm  a  year  or  so  from 
now,  will  continue  and  expand  its  leader¬ 
ship.” 

Rather  joined  CBS  News  as  chief  of 
the  Southwest  Bureau  in  Dallas  in  1%2. 
He  served  as  a  CBS  News  White  House 
Correspondent  from  February  1964  to 
September  1974,  an  assignment  inter¬ 
rupted  between  January  1%5  and  Sep¬ 
tember  1966  when  he  headed  CBS  News 
London  Bureau.  He  was  anchorman  of 
CBS  REPORTS  from  August  1974  until 
he  assumed  his  current  duties  as  a  co¬ 
editor  on  60  MINUTES  in  October  1975. 

Cronkite  joined  CBS  News  in  Wash¬ 
ington  in  July  1950  and  has  been  an¬ 
chorman  and  managing  editor  of  THE 
CBS  EVENING  NEWS  since  April  16, 
1%2,  when  it  was  15  minutes  in  length. 
In  September  1963,  THE  CBS  EVE¬ 
NING  NEWS  became  network  televi¬ 
sion’s  first  half-hour,  weekday  evening 
newscast. 

The  actual  transition  will  come  some¬ 
time  between  February  and  June  1981. 
Cronkite  expressed  a  desire  to  cover  one 
more  presidential  inauguration,  since  he 
has  covered  each  presidential  transition 
since  Harry  Truman. 

CBS  News  correspondent  Roger 
Mudd,  who  had  been  considered  for  the 
anchor  job,  was  informed  of  the  decision 
to  go  with  Rather  just  hours  before  the 
move  was  publicly  announced.  Leonard 
made  a  special  trip  to  Washington  on  the 
morning  of  Feb.  14  specifically  to  inform 
Mudd  of  the  decision  personally.  He  said 
their  meeting  began  and  ended  with  a 
handshake,  and  he  expressed  his  hopes 
that  Mudd  will  remain  with  CBS  News. 
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News  people 

(Continued  from  page  23) 


Dale  M.  Pollack,  reporter  and  film 
critic,  Variety,  the  Hollywood,  Calif., 
show  business  daily,  has  joined  the  staff 
of  the  Los  Angeles  Times’  new  daily  Cal¬ 
ender  section  as  a  general  assignment 
reporter.  Martin  Lieberman,  promotion 
writer,  was  promoted  to  display  promo¬ 
tion  supervisor  in  the  promotion  and 
public  relations  department.  He  re¬ 
placed  Lori  Liston,  who  resigned. 

*  ♦  ♦ 

John  Egan,  former  general  manager, 
Van/De  Publishing  Co.,  which  produces 
the  Harte-Hanks  Pennysaver  in  Hun¬ 
tington  Beach,  Calif.,  was  named  divi¬ 
sion  head  for  the  Cox  Arizona  Pen¬ 
nysaver. 

♦  *  * 

Hal  Clarendon,  formerly  a  reporter 
with  the  South  Palm  Beach  (Fla.)  Sun- 
Sentinel,  has  joined  the  Florida  Times- 
Union  covering  north  Florida  from  a 
newly  owned  one-man  bureau  in  Madi¬ 
son. 

♦  ♦  * 

Bill  Wahl,  former  circulation  man¬ 
ager,  Denison  (Tex.)  Herald,  has  ac¬ 
cepted  a  position  as  Home  delivery  man¬ 
ager  for  the  Fort  Worth  (Tex.)  Star-Tele¬ 
gram.  He  was  succeeded  by  Ron  Box. 

David  Lindeman*  c*opy  desk,  was 
named  Sunday  editor,  Miami  Valley 
(Oh.)  Sunday  News.  Paul  Robbins, 
editor  of  the  editorial  page,  was  named 
news  editor,  Troy  (Oh.)  Daily  News. 
Both  newspapers  are  tdn,  Inc.,  publica¬ 
tions. 

*  ♦  ♦ 

Don  Chesley,  an  advertising  account 
executive  for  the  St.  Louis  Post-Dis¬ 
patch  and  Globe  Democrat,  was  named 
retail  advertising  sales  manager. 

ihi  Hi  ti: 

James  M.  Wilson,  major  accounts 
manager  of  the  Dallas  Times  Herald, 
was  promoted  to  retail  advertising  direc¬ 
tor. 


Miami  Heraid  team 
wins  Broun  Award 

A  series  of  30  articles  spotlighting 
“dangerous  doctors” — alcoholics,  drug 
addicts,  incompetents  and  psychopaths — 
practicing  medicine  in  Florida  has  won 
a  team  of  three  reporters  and  an  editor 
with  the  Miami  Herald  the  Newspaper 
Guild’s  Heywood  Broun  Award  for  1979. 

The  winners  are  reporters  Gene  Mil¬ 
ler,  Carl  Hiaasen  and  Patrick  Malone  and 
special  projects  editor  William  Montal- 
bano. 

The  award — $1,000  for  the  four  and  a 
citation  for  the  Herald —  was  presented 
to  Miller,  representing  all  concerned,  at  a 
luncheon  at  the  National  Press  Club  this 
week  (Jan.  28),  the  opening  day  of  the 
winter  meeting  of  the  Guild’s  Interna¬ 
tional  Executive  Board. 

Miller,  in  accepting  the  award,  told  the 
story  of  how  the  series  originated,  how  it 
was  put  together  and  the  results. 

It  began  with  a  call  from  the  society 
editor  of  the  Akron  Beacon-Journal, 
another  Knight-Ridder  newspaper,  call¬ 
ing  Miller’s  attention  to  a  New  York 
psychiatrist  in  legal  difficulties  because 
of  sexual  activity  with  patients.  The  doc¬ 
tor  had  left  New  York  and  settled  in 
Miami. 

Miller  found  him  and  interviewed  him. 
“I  didn’t  get  much  of  a  story,”  he  said, 
“but  it  led  me  to  start  checldng  to  see  if 
there  could  possibly  be  any  similar  type 
cases  in  Florida.  There  were.  Gradually, 
as  the  Herald’s  series  began  to  unwind, 
the  reporters  found  such  cases  as  a  doc¬ 
tor  who  had  sexual  relations  with  a  pa¬ 
tient  with  a  broken  pelvis,  another  who 
operated  on  the  wrong  patient,  and  a 
doctor  who  made  pornographic  movies 
of  his  patients.” 

The  judges  said  the  series  “spotlights 
what  may  be  in  fact  a  secret  disgrace  to 
many  American  cities,”  adding  that  one 
of  the  distinctive  things  about  the  stories 
was  that  they  contained  “no  blind 
quotes,  no  unnamed  miscreants,  no 
play-it-safe  generalities.” 

They  went  on  to  point  out:  “The  re¬ 


porters  cited  specific  physicians  whose 
continued  practice  of  medicine  repre¬ 
sents  a  danger  to  the  community  and  the 
specific  review  boards  whose  negligence 
permitted  them  to  go  on  practicing.” 

Miller  told  the  luncheon  that,  although 
a  number  of  doctors  threatened  to  sue, 
none  actually  did. 

As  a  result  of  the  series,  Florida  got  a 
reconstituted  state  medical  board  and 
new  state  medical-practices  legislation. 

The  judges  this  year  were  John  M. 
Lemmon,  managing  editor  of  the  Balti¬ 
more  Evening  Sun;  William  J. 
Raspberry,  Washington  Post  syndicated 
urban  affairs  columnist;  and  Peter 
Kackes,  NBC  radio  Washington  corre¬ 
spondent. 

Raspberry  told  the  luncheon  there 
were  a  record  number  of  entries  in  the 
1979  contest — 148,  representing  work 
done  by  230  reporters. 

Noting  that  there  were  so  many  out¬ 
standing  examples  of  journalistic 
achievement  amont  the  entries  that  the 
judges  had  to  work  weekends  to  pick  a 
winner.  Raspberry  declared  that  the 
Miami  entry  was  such  “a  clearly 
superior  piece  of  crusading  journalism  in 
the  Jeywood  Broun  tradition:  that  the 
judges  set  aside  all  reluctance  to  cite 
team  efforts  in  favor  of  work  done  by  one 
or  two  reporters  and  made  it  a  winner.” 

It  was  also  brought  out  that  Miller  was 
a  winner  of  the  Broun  award  for  a  second 
time.  In  1966,  he  won  for  a  series  of 
stories  leading  to  release  of  two  persons 
unjustly  convicted  of  murder. 

There  were  three  honorable  mentions 
for  1979.  Two  of  them  were  for  work 
done  for  the  Cleveland  Press,  and  the 
third  for  a  series  in  the  Phildelphia  In¬ 
quirer.  These  were: 

To  Walt  Bogdanich  and  Walter  Johns, 
Jr.  for  a  series  on  a  Cleveland  area  hospi¬ 
tal’s  victimization  of  poor  and  elderly  pa¬ 
tients. 

Peter  Almond  for  a  series  on  a  chemi¬ 
cal  plant’s  poisoning  of  its  employes  and 
neighbors  outside  Cleveland  and  steps 
taken  to  correct  the  situation. 

Larry  Eichel’s  series  in  the  Philadel¬ 
phia  Inquirer  on  the  Indonesian  boat 
people’s  exodus — the  first  definitive  on- 
the-scene  look  at  what  became  one  of 
1979’s  major  stories. 

Chairman  of  the  1979  contest  was 
Joseph  F.  Collis  of  Wilkes-Barre,  Pa.,  a 
former  Guild  president  and  vicepresi¬ 
dent,  who  retired  in  1975  after  14  years 
as  managing  editor  of  the  Wilkes-Barre 
Times  Leader.  This  was  the  39th  year  the 
Broun  Award  has  been  made. 

Media  director 
is  promoted 

Ira  Tumpowsky,  director  of  media 
services  for  Wunderman,  Ricotta  & 
Kline  Inc.,  Young  &  Rubicam’s  direct 
response  affiliate  agency,  has  been 
named  a  senior  vicepresident. 
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HEY  SPRINGFIELD: 

You  left  out  the  best 
port  of  the  stoiy. 

You  may  be  first  in  daily  coverage  (62%)  in  New  England, 
but  Bangor  is  number  2  and  3  based  on  55%  coverage  of  the 
Bangor  ADI  and  50%  coverage  of  the  Presque  Isle  ADI. 
Second  and  Third  ADI's  =  One  Newspaper 

Sangor  jBailj 

largest  daily  newspaper  in  Northern  New  England 

Springfield  . . .  We’ve  got  ’em  covered! 
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ISYOURNIEPROGIUVM 
AS  PROFESIONAL  AS  YOUR  NEWSFAPR? 


/tudenl  cortoofv 


The  VEC  Newspaper  In  Education  Resource  Unit.  It  took  us  20  years  and  tens  of 
thousands  of  teacher  contacts  to  develop.  There’s  nothing  else  like  it  in  the  entire  world 
of  N.I.E. 


The  VEC  Newspaper  In  Education  Resource  Unit.  It  is  one  of  many 
components  of  the  VEC  Newspaper  in  Education  Programs  and  services.  For 
more  information  write  or  call: 


VEC,  Inc. 

P.O.  Box  52 

Madison,  Wisconsin  53701 
(608)  831-6565 


vec 

newspaper  in  education 
program 


The  N.  I.  E.  professioncds. 


Pulitzer  photos 

(Continued  front  page  17) 

Little  Rock  and  the  Mexican  earthquake. 

Three  sports  photographs  were  among 
the  “news-features”  winners:  Bratton 
knocking  out  Earl  in  Chicago  Stadium 
(1945  POY);  Babe  Ruth  bowing  out  in 
Yankee  Stadium  (1949  Pulitzer);  and  a 
series  showing  Bright’s  jaw  being  broken 
during  a  Drake-Oklahoma  A&M  football 
game  (1952  Pulitzer).  (POY  has  a  sports 
news  category  which  was  not  considered 
in  this  analysis.). 

Six  news-features  involved  political 
figures:  Truman  holding  the  Chicago 
Tribune ,  headlining  Dewey  as  the  winner 
(1949  POY);  Adlai  Stevenson’s  hole  in 
sole  of  his  shoe  during  campaign  (1953 
Pulitzer);  Eisenhower  and  Kennedy 
walking  at  Gettysburg  (1%2  Pulitzer); 
Lyndon  Johnson  and  youngster  after 
Johnson’s  gall  bladder  operation  (1968 
POY);  Nixon  following  his  resignation 
(1974  POY);  and  Carter  smiling  while 
Begin  and  Sadat  embrace  (1978  POY). 

As  long  as  the  human  element  is  in¬ 
volved  in  the  selection  process  of  prize 
winners,  some  subjectiveness  will  be  in¬ 
volved,  based  on  the  experience  and 
background  of  the  judges.  There  is  no 
doubt,  however,  that  tragedy/violence 
photographs  have  had  much  impact  in 
the  selection  process  throughout  the  his¬ 
tory  of  these  competitions. 

PULITZER  PRIZE 
News  winners 

1942:  “Ford  Strikers  Riot”,  Milton 
Brooks,  Detroit  News. 

1943:  “Water!”,  Frank  Noel,  Associated 
Press.  (Survivors  of  a  torpedoed  ship  drifting 
in  a  life  boat  in  Indian  Ocean) 

1944:  "Tarawa  Island”,  Frank  Filan,  As¬ 
sociated  Press.  (War  destruction) 

1945:  “Iwo  Jima”,  Joe  Rosenthal,  As¬ 
sociated  Press.  (Flag  raising) 

1946:  No  award. 

1947:  “Death  Lep”  by  Arnold  Hardy, 
amateur  photographer  in  Atlanta,  Ga.,  distrib¬ 
uted  by  AP.  (Girl  jumping  from  a  hotel  fire) 

1948:  “Boy  Gunman  and  Hostage”,  Frank 
Cushing,  Boston  Traveler. 

1949:  “Babe  Ruth  Bows  Out”,  Nat  Fein, 
New  York  Herald-Tribune. 

1950:  “Near  Collision  at  Air  Show”,  Bill 
Crouch,  Oakland  (Calif.)  Tribune. 

1951:  “Flight  of  Refugees  Across  Wrecked 
Bridge  in  Korea”,  Max  Desfor,  Associated 
Press. 

1952:  “Johnny  Bright’s  Broken  Jaw  at 
Drake-Oklahoma  A&M  football  game”,  John 
Robinson  and  Don  Ultang,  Des  Moines 
Register-Tribune. 

1953:  “Shoe  for  Victory”,  William  M.  Gal¬ 
lagher,  Flint  (Mich.)  Journal.  (Adlai  Steven¬ 
son  with  hole  in  sole  of  shoe  during  1952  pres¬ 
idential  campaign) 

1954:  “Rescue  at  Redding,  California”, 
Mrs.  Walter  M.  Schau,  San  Anselmo,  Calif., 
an  amateur.  Akron  (Ohio)  Beacon  Journal, 
(distributed  by  AP) 

1955:  “Tragedy  by  the  Sea”,  John  L. 
Gaunt  Jr.,  Los  Angeles  Times.  (Young  couple 
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standing  beside  an  angry  sea  in  which  their 
one-year-old  child  perished) 

1956:  New  York  Daily  News,  for  consis¬ 
tent  good  news  photo  coverage. 

1957:  “Sinking  of  Andrea  Doria”,  Harry 
Trask,  Boston  Traveler. 

1958:  “Faith  and  Confidence”,  William  G. 
Beall,  Washington  (D.C.)  News.  (Policeman 
patiently  reasoning  with  two-year-old  trying 
to  get  closer  to  a  parade) 

1959:  “Too  Late — The  Doctor  Walked 
Away”  by  William  Seaman,  Minneapolis  Star. 
(Child  fatally  injured  in  bike-car  accident) 

1960:  “Receiving  the  Last  Rites”,  Andrew 
Lopez,  UPl.  (Corporal  before  Castro  firing 
line,  Cuban  conflict) 

1961:  “Tokyo  Stabbing”  by  Yasuski 
Nagao,  Mainichi  Newspapers,  Tokyo.  (As¬ 
sassination  of  Japan’s  Socialist  Party  chair¬ 
man,  Inejiro  Asanuma) 

1962:  “Ike  and  John  F.  Kennedy  at  Camp 
David”,  Paul  Vathis,  Associated  lYess. 

1963:  “Priest  Trying  to  Help  Dying  Sol¬ 
dier”  by  Hector  Rondon,  La  Republica, 
Caracus. 

1964:  “Jack  Ruby  Shooting  Lee  Harvey 
Oswald”  by  Bob  Jackson,  Dallas  Times- 
Herald. 

1%5:  Vietnam  combat  portfolio  by  Horst 
Fass,  Associated  Press. 

1966:  Vietnam  coverage  by  Kyoichi 
Sawada,  UPL 

1967:  “Shooting  of  James  Meredith  by 
Sniper”  by  jack  Thornell,  Associated  Press. 

1968:  “The  Kiss  of  Life”,  Rocco 
Morabito,  Jacksonville  (Fla.)  Journal.  (Tele¬ 
phone  lineman  giving  breath  to  slumped  line¬ 
man  hanging  from  pole). 

1969:  “Executing  Viet  Cong  Prisoner”, 
Eddie  Adams,  Associated  Press. 

1970:  “Campus  Guns”  by  Steve  Starr,  AP, 
Albany  bureau. 

1971:  “Kent  State  Tragedy”  by  John  Filo, 
Kent  State  student. 

1972:  “Death  in  Dacca”,  Horst  Faas  and 
Michel  Laurant,  Associated  Press. 

1973:  “Terror  of  War”  by  Huynh  Cong  Ut, 
Associated  Press. 

1974:  “Shoot  Out”,  Anthony  K.  Roberts, 
freelance,  distributed  by  AP.  (Shooting  of 
man  holding  hostage  in  Hollywood  parking 
lot.) 

1975:  “Lull  in  the  Battle”  by  Gerald  H. 
Gay,  Seattle  Times,  (firemen) 

1976:  “Jump  for  Life  and  Death”,  Stanley 
Forman,  Boston  Herald- American.  (Babysit¬ 
ter  and  child  falling  from  collapsing  fire  es¬ 
cape.) 

1977:  “Bangkok  Student  Uprising”,  Neal 
Ulevich,  Associated  Press  and  “Anti-bussing 
Demonstration”,  Stanley  Forman,  Boston 
Herald-American.  (tie) 

1978:  “Holding  Gun  to  Hostage’s  Neck”, 
John  W.  Blair,  freelance,  distributed  by  UPl. 

1979:  Series  on  man  who  held  family  hos¬ 
tage,  Thomas  J.  Kelly  III,  Pottstown  (Pa.) 
Mercury. 


Koessler  dies 

Kenneth  Koessler,  chairman  of  the 
board.  The  Greater  Buffalo  Press,  died 
suddenly  on  February  11. 

Koessler  is  credited  with  helping  to 
bring  a  local  printing  company  to  promi¬ 
nence  as  a  major  producer  of  comic  ad¬ 
vertising  supplements  to  U.S.  and  Cana¬ 
dian  newspapers. 


1980  photo  prizes 
on  the  horizon 

Photographers  entering  the  three  big 
news  and  feature  photography  competi¬ 
tions  will  be  watching  the  mail  in  the 
next  few  weeks. 

The  37th  Pictures  of  the  Year  compe¬ 
tition  at  the  University  of  Missouri,  Co¬ 
lumbia,  closed  January  15,  and  the 
jurors  have  already  made  their  deci¬ 
sions.  They  met  on  the  campus  January 
27-30  with  winners  to  be  notified  later 
this  month. 

The  Pulitzer  Prize  for  spot  and  fea¬ 
ture  photography  deadline  was  Feb¬ 
ruary  1  with  the  jurors  meeting  the  first 
week  in  March  to  make  their  nomina¬ 
tions;  the  Pulitzer  Prize  Board  makes 
its  decisions  the  first  week  in  April, 
with  announcement  set  for  April  14. 

World  Press  Photo  1980,  Amster¬ 
dam,  The  Netherlands,  had  a  deadline 
of  January  31  for  prints. 

Pulitzer  Prize  jurors  in  photography 
announced  so  far  include:  Harold 
Blumenfeld,  executive  news  picture 
editor.  United  Press  International  (re¬ 
tired);  C.  Thomas  Hardin,  director  of 
photography,  Courier-Journal  and 
Louisville  Times  and  Arthur  Rothstein, 
director  of  photography.  Parade 
magazine. 

Business  section 

The  Washington  Post  will  begin  pub¬ 
lishing  an  every-Monday  tabloid  section 
called  “Washington  Business”  on  April 
14. 

The  new  section  will  be  devoted  to 
news  of  the  Washington  area’s  rapidly 
growing  business  sector  and  the  interests 
of  investors,  consumers  and  business 
people,  according  to  Donald  E.  Graham, 
publisher  of  The  Post. 

William  H.  Jones,  deputy  financial 
editor  will  be  in  charge  of  “Washington 
Business”,  which  will  be  produced  by  an 
expanded  staff  of  reporters  and  editors. 

Charles  Hollingsworth,  a  group  sales 
manager  in  The  Post’s  advertising  de¬ 
partment,  will  be  business  coordinator 
for  the  new  section,  which  replaces  the 
regular  Monday  business  pages  and  each 
week  will  offer  at  least  15  additional  col¬ 
umns  of  business  news.  More  detailed 
reporting  of  Washington  area  convention 
and  business  meetings  is  planned. 

Leo  Burnett 
merges  in  Germany 

Leo  Burnett  Frankfurt  and  Luerzer, 
Conrad  GMBH  Frankfurt  have  an¬ 
nounced  agreement  to  merge.  The  new 
company  will  be  called  Luerzer,  Conrad 
&  Leo  Burnett  GMBH,  and  will  be  lo¬ 
cated  in  Frankfurt. 

The  new  company  estimates  its  1980 
billings  in  excess  of  $84  million  and  will 
rank  among  the  top  15  agencies  in  Ger¬ 
many,  with  140  employees. 
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New  Chrysler 
ad  campaign 

Chrysler  Corporation  is  introducing  its 
“New  Chrysler  Guarantees”  marketing 
incentives  to  consumers  with  a  national 
multi-media  campaign  which  includes 
full  page  newspaper  advertisements  in 
the  top  50  markets. 

"Our  print  ads  carry  the  details  of  the 
program,”  commented  George  Back, 
corporate  advertising  manager  for 
Chrysler.  In  addition  to  newspapers,  he 
said  the  company  will  run  its  print  ads  in 
all  the  major  news  magazines. 

“We’re  trying  to  reach  60%  of  total 
adults  across  the  country  with  our  50 
market  release,”  Back  stated.  Chrysler 
will  also  air  52  thirty  second  tv  spots  in  a 
two  week  period  which  began  January 
31. 

Kenyon  &  Eckhardt  designed 
Chrysler’s  newspaper  ads  which  feature 
a  photo  of  chairman  Lee  A.  lacocca  at 
the  top  and  are  intended  to  win  the  con¬ 
sumer’s  confidence  in  Chrysler’s  cars. 

The  theme  of  the  ads  is  “The  New 
Chrysler  Corporation  is  doing  business 
like  Detroit  never  did  it  before.” 

The  Chrysler  Guarantees  are  a  first  30 
day/1000  mile  money  back  offer  to  un¬ 
satisfied  buyers,  free  scheduled  mainte¬ 
nance  for  two  years  or  24,000  miles  on 
domestic  models  and  one  year  or  12,000 
miles  on  imports,  no  cost  emergency 
road  service,  and  a  $50  test  drive  offer. 


The  New  Chrysler  Corporation 
is  dc»ng  business  like  Detroit 
never  did  it  beftxt. 

The  Chrysler  Guarantees. 


Chrysler  officials  would  not  reveal 
how  much  money  the  company  will  be 
spending  on  newspaper  advertising  dur¬ 
ing  its  current  campaign. 

Val  Corradi,  vicepresident — auto¬ 
motive  sales  for  the  Newspaper  Adver¬ 
tising  Bureau,  noted  that  lacocca  had 
said  in  1979’s  six  ad  national  newspaper 
campaign  that  Chrysler  had  paid 
$700,000  per  ad. 

Corradi  estimated  Chrysler  will  spend 
between  $5  million  and  $10  million  in 
newspapers  during  its  “Guarantees” 
marketing  campaign. 


Foreign  coverage 

(Continued  from  page  18) 


Too  much  news  was  labeled  “bad”  like 
natural  disasters,  coups,  and  social  un¬ 
rest  while  political,  economic,  and  social 
accomplishments  are  ignored. 

Cultural  imperialism  is  alleged  and  a 
“new  form  of  colonialism”  is  cited. 
“The  Western  notion  of  the  free  flow  of 
information  is  replaced  with  the  concept 
of  cultural  sovereignty,”  the  report  ad¬ 
ded,  “which  calls  for  the  mass  media  to 
be  placed  at  the  service  of  the  state.” 

Western  media  dominance  was  attri¬ 
buted  to  “high  technology  electronics 
and  satellites.” 

Despite  Third  World  charges,  it  was 
emphasized  that  alternatives  to  the 
Western  agencies  are  widely  available 
but  not  often  used  by  the  Third  World. 
“One  of  the  intriguing  questions  in  the 
new  information  order  debate  is  why 
these  alternatives  are  not  used  more  in¬ 
stead  of  the  four  Western  agencies  (As¬ 
sociated  Press,  United  Press  Interna¬ 
tional,  Reuters,  and  Agence  France- 
Presse),”  the  report  asked. 

Along  with  the  other  12  national  re¬ 
ports,  the  authors  expect  the  study  to 
develop  new  insights  into  the  problem  of 
world  journalism.  “Perhaps  we  can  in¬ 
fluence  the  direction  of  the  world  infor¬ 
mation  debate  in  some  small  way,”  they 
said. 


Did  you  call  State  Farm  last  year  for  help 
on  a  story?  Over  400  other  reporters  did. 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  fourth  largest  seller  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  more  than  400  colleagues 
who  turned  to  State  Farm  last  year.  Call 
our  public  relations  department  at 
309-662-2521  or  662-2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois 
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Reports  about 
public  schools 
win  J-awards 

The  National  School  Boards  Associa¬ 
tion  announced  the  Grand  Award  and 
Certificate  of  Merit  winners  of  its  second 
annual  awards  competition  for  daily 
newspaper  reporting  on  public  education. 

Grand  Award  winners  in  each  of  the 
six  categories  are  as  follows: 

— Single  article  (news  or  feature)  in 
newspapers  of  over  75,000  circulation: 
Oklahoma  City  Daily  Oklahoman.  Sub¬ 
ject:  education  of  handicapped  children. 

— Single  article  (news  or  feature)  under 


75,000  circulation:  Slidell  (La.)  Daily 
Times.  Subject:  social  promotions  in  the 
schools. 

— Series  (news  or  feature)  over  75,000 
circulation:  Cleveland  Plain  Dealer. 
Subject:  problems  of  the  Cleveland  pub¬ 
lic  school  system. 

— Series  (news  or  feature)  under  75 ,000 
circulation:  Eugene  (Ore.)  Register- 
Guard.  Subject:  local  teacher  strike. 

— Editorial  or  column  of  opinion  over 
75,000  circulation:  Fort  Myers  (Fla.) 
News-Press.  Subject:  banning  of  books 
from  school  libraries. 

Certificate  of  Merit  winners  are  the  fol¬ 
lowing,  in  alphabetical  order: 

— Single  article  over  75,000  circula¬ 
tion:  Evansville  (Ind.)  Sunday  Courier 

AMERICA  EAST  ■ 
BOOTHS  49  &  50  ■ 


need  more  than 
one  input  per  APS? 


our  PIO  Auto  Mux 
is  the  soiution. 


Xitron  has  designed  a  multiplexer 
that  allows  you  to  put  4  differ¬ 
ent  devices  on-line  to  the  APS-5, 
and/or  the  new  APS  MICRO  5. 
The  4  inputs  are  multiplexed  auto¬ 
matically  to  the  ouput  selected 
via  a  front  panel  switch.  The 
2  independent  outputs  have  the 
ability  to  run  simultaneously. 
Per  APS  we  do  have  the  answer. 


Two 

PIO 

Outputs 


PIO 

DUAL 

AUTO 

I  MULTIPLEXER 


I  WANT  MORE  INFORMATION  ABOUT  THE  PIO  DUAL  AUTO  MULTIPLEXER 


CITY /STATE /ZIP 


814  Phoenix  Dr.,  Ann  Arbor,  Mich  48104 


313-971-8530 


and  Press:  Honolulu  Advertiser. 

— Single  article  under  75,000:  Arizona 
Daily  Star  (Tucson);  Warren  (O.) 
Tribune  Chronicle. 

— Series  over  75,000:  Atlanta  Con¬ 
stitution;  Austin  American-Statesman; 
Chicago  Tribune;  Kansas  City  Times; 
Minneapolis  Star. 

— Series  under  75,000:  Lancaster  (Pa.) 
New  Era;  Peru  (Ind.)  Tribune;  Yakima 
(Wash.)  Herald-Republic. 

— Editorial  or  column  of  opinion  over 
75,000:  Harrisburg  (Pa.)  Patriot-News. 

— Editorial  or  column  of  opinion  under 
75,000:  Corsicana  (Tex.)  Daily  Sun; 
Hanover  (Pa.)  Evening  Sun;  Painesville 
(O.)  Telegraph. 

The  reporter  or  team  of  reporters  win¬ 
ning  the  Grand  Award  in  each  category 
will  receive  $500,  plus  an  individually  in¬ 
scribed  plaque.  They  will  be  invited  to  re¬ 
ceive  their  awards  at  the  NBSA’s  annual 
convention  in  San  Francisco,  April  19-22. 

NSBA  executive  director  Thomas  A. 
Shannon  said  that  the  “large  number  of 
high  quality  entries  is  evidence  of  the 
outstanding  reporting  being  done  on  pub¬ 
lic  education  and  of  the  interest  that  the 
news  media  and  the  public  have  in  edu¬ 
cation.”  He  added,  “The  nation’s  school 
boards,  which  are  responsible  for  local 
school  policy,  welcome  the  opportunity 
to  acknowledge  through  these  awards 
the  often  unappreciated  efforts  of  the 
news  media  to  keep  the  public  informed 
and  thus  generate  a  better  understanding 
of  their  schools  and  public  education 
generally.” 

Classified  ad 
tabloid  sold 

Family  Fair,  a  weekly  classified  adver¬ 
tising  tabloid  with  40,000  circulation  in 
West  Contra  Costa  County  (Northeast  of 
San  Francisco),  has  been  sold  to  Clas¬ 
sified  Publications,  Inc.,  according  to 
Robert  Smith. 

Smith  is  the  owner-publisher  and 
founder  of  the  Classified  Flea  Market, 
which  circulates  89,000  in  Alameda  and 
Contra  Costa  counties. 

He  joins  Eastbay  newspaper  pub¬ 
lishers  W.A.  “Chip”  Brown  and  Bill 
Brown  in  the  newly-formed  Classified 
Publications  corporation. 

The  Brown  brothers  also  publish:  the 
Independent  &  Gazette,  a  daily  paid  cir¬ 
culation  newspaper  in  the  Berkeley- 
Richmond  area;  the  Monclarion ,  a 
weekly  in  the  north  Oakland  hills;  the 
Times  Journal,  a  weekly  in  Albany-El 
Cerrito;  and  the  News,  a  weekly. 

Headquartered  at  435  Wilson  Ave., 
Richmond,  Family  Fair  publishes  each 
Thursday  with  controlled  circulation  in 
the  North  Eastbay  communities  of  El 
Cerrito,  Richmond,  San  Pablo,  El  So- 
brante.  Pinole,  Rodeo,  Hercules  and 
Crockett. 

Family  Fair  was  established  in  1973  by 
Gert  Jonsson,  who  acted  as  publisher 
until  the  sale  this  month. 
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White  Foundation 
elects  Stauffer 

John  Stauffer,  editor  and  general  man¬ 
ager  of  the  Topeka  (Kans.)  Capital- 
Journal,  was  elected  president  of  the 
William  Allen  White  Foundation  during 
the  annual  trustees  meeting  February  8 
at  the  University  of  Kansas. 

Stauffer,  a  1949  K.U.  journalism 
graduate,  is  senior  vicepresident  and  di¬ 
rector  of  Stauffer  Communications  Inc., 
which  has  newspaper,  broadcasting  and 
publishing  interests  in  Kansas  and  nine 
other  states.  He  will  serve  a  two-year 
term  as  foundation  president. 


sumed  in  the  nation  and  32%  of  the  re¬ 
coverable  portion  of  these  products. 

Over  3  million  tons  of  old  newspapers 
were  collected  in  1979,  an  8%  rise  in  the 
volume  recovered  when  compared  to 
1978,  Edwards  said.  The  volume  of  old 
newspapers  used  to  manufacture  cel¬ 
lulose  insulation  doubled  last  year,  he 
said,  placing  additional  pressure  on  the 
newspaper  collection  system. 

The  opening  of  a  new  recycling  mill  in 
Georgia  that  manufactures  newsprint 
from  old  newspapers  further  stimulated 
the  growth  of  newspaper  recycling,  par¬ 
ticularly  east  of  the  Rocky  Mountains. 

The  outlook  for  paper  recycling  in 
1980  and  1981  continues  to  be  favorable. 


Hall  of  Fame 
revived  in  Ohio 

The  Ohio  Journalism  Hall  of  Fame, 
dormant  for  the  past  23  years,  is  being 
revived  by  the  Ohio  State  University 
School  of  Journalism. 

Walter  K.  Bunge,  director  of  the 
school,  said  that  the  first  persons  chosen 
since  1956  will  be  named  in  April. 

A  Hall  fo  Fame  banquet,  at  which  the 
new  honorees  will  be  announced  for¬ 
mally,  will  be  held  April  30. 

Details  for  the  project  are  being 
worked  out  by  Professor  F.T.  Gaumer, 
curator  of  the  Hall  of  Fame,  and  a  corn- 


according  to  API’s  annual  survey. 


During  the  meeting  Jerry  Sass,  educa¬ 
tional  director  of  the  Frank  E.  Gannett 
Newspaper  Foundation  Inc.,  told  the 
trustees  that  the  Gannett  Foundation 
would  provide  the  K.U.  Journalism 
School  with  a  $50,000  grant  to  continue 
its  newspaper  professional  in  residence 
program  for  1980-81.  The  professional  in 
residence  program  was  begun  with  a 
Gannett  Foundation  grant  in  1975  and 
has  continued  with  annual  Gannett  sup¬ 
port. 

Also  elected  to  foundation  offices  were 
David  Walker,  co-publisher  of  the  Em¬ 
poria  Gazette,  first  vicepresident,  presi¬ 
dent  elect;  and  Robert  B.  Wellington 
publisher  of  the  Ottawa  Herald,  second 
vicepresident. 

Del  Brinkman,  dean  of  the  William 
Allen  White  School  of  Journalism,  was 
re-elected  to  the  foundation  directorship. 

Also  re-elected  were  Craig  McCoy,  Uni¬ 
versity  comptroller,  treasurer,  and  Dana 
Leibengood,  assistant  dean  of  the  Jour¬ 
nalism  School,  secretary. 

Eltra  acquires 
Mycro-Tek 

Eltra  Corporation,  a  subsidiary  of  Al¬ 
lied  Chemical,  has  acquired  Mycro-Tek, 
of  Wichita,  Kansas,  through  an  exchange 
of  170,000  of  Allied  common  stock  for 
the  outstanding  Mycro-Tek  stock. 

Mycro-Tek,  a  supplier  of  text-process¬ 
ing  systems  for  small  newspapers,  was 
organized  in  1974  as  a  software  house  to 
develop  computer  programs.  The  com¬ 
pany  will  work  with  Eltra’ s  Mergenthaler 
Linotype  group. 

The  management  team  will  continue  to 
design,  develop  and  support  systems 
from  their  Wichita  headquarters. 

Wastepaper  recovery 
up  7.2%  in  1979 

Wastepaper  recovery  during  1979  g  NAME 
reached  18  million  tons,  up  7.2%  over 
1978,  breaking  all  previous  records.  g  ADDRESS 

J.  Rodney  Edwards,  vicepresident, 
paperboard  group,  American  I^per  Insti-  ^  CITY/STATE/ZIP 
tute,  said  the  record  high  recovery  repre- 
sents  almost  25%  of  the  72.5  million  tons 
of  paper  and  paperboard  products  con- 
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mittee  of  journalism  faculty  members. 


communication 

problems? 


AMERICA  EAST 
BOOTHS  49  &  50 


our 
new 

communicator  has 
the  answers  . 


Parallel 

Input/output 


Tne  Xitron  Programmable  Communicator 
can  solve  special  system  communication 
problems.  The  Communicator  has  a  pow¬ 
erful  Z-80  microcomputer  with  EPROM  up 
to  8k  and  16k  RAM  memory.  Standard  fea¬ 
tures  include  three  input/output  ports;  two 
serial  and  one  parallel,  plus  a  printer 
output. 

The  Communicator  software  can  handle 
code  conversions  and  data  protocol  (ASCII 
to  TTS).  Special  program  monitor  with  de¬ 
bug  allows  user  programming. 


Serial 

Port 


PROGRAMMABLE 

COMMUNICATOR 


Serial 

Port 


Parallel 
Printer  Port 


I  WANT  MORE  INFORMATION  ABOUT  THE  PROGRAMMABLE  COMMUNICATOR 


xiTRon  me 


815  Phoenix  Dr.,  Ann  Arbor,  Michigan  48104 
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Bumper  sticker 
campaign  gets 
reader  reaction 


Gulf  Publishing  Company  and  its  Biloxi-Gulfport  Daily  Herald,  Sun,  and 
Sun-Herald  newspapers  invited  Mississippi  Gulf  Coast  residents  to  gather  on  the 
Harrison  County  beach  Sunday,  February  3,  to  demonstrate  appreciation  to 
Canada  for  arranging  the  successful  escape  of  American  diplomatic  personnel 
from  Iran.  Some  4,000  people  attended,  many  bringing  American  flags  and 
Canadian  flags  clipped  from  the  Sunday  edition  of  the  Sun-Herald. 


“Thanks,  Canada!”  bumper  stickers 
have  been  blossoming  all  over  the  circu¬ 
lation  area  of  the  Daily  News  Tribune  in 
Fullerton,  California. 

The  newspaper  printed  an  initial  1,000 
of  the  black-on-yellow  stickers  shortly 
after  the  escape  of  the  U.S.  Embassy 
employees,  and  ran  a  color  replica  of  the 
sticker  on  the  front  page  the  next  after¬ 
noon,  February  1. 


Readers  were  told  they  could  pick  up  a 
bumper  sticker  at  the  newspaper  office 
for  150  each.  There  was  a  line  at  the  front 
door  the  first  morning,  so  more  stickers 
hurriedly  were  printed.  Six  thousand 
were  sold  in  the  first  five  days. 

The  bumper  sticker  campaign  was 
suggested  shortly  after  the  escape  of  the 
American  employees  from  Iran  by  News 


Tribune  restaurant  writer  Jeri  Wilson  in 
conversation  with  Editor  Al  Hewitt. 

The  campaign  got  media  attention  with 
United  Press  International  putting  a 
story  on  the  California  wire  and  a  Los 
Angeles  ABC-TV  affiliate  shooting  film 
of  the  first  papers  bearing  the  replica  roll¬ 
ing  off  the  press. 

The  paper  announced  that  additional 
money  over  the  cost  of  the  printing 
would  go  to  the  Canadian  United  Way 
charities.  Many  people  sent  more  money 
than  was  needed  for  the  stickers.  A 
Canadian  United  Way  representative 
will  visit  Los  Angeles  in  late  February  to 
formally  accept  the  contributions  of  the 
News  Tribune  and  its  readers. 

Euronet  data  bases 
open  to  residents 
of  Common  Market 

Euronet,  a  computerized  data  storage 
system  of  scientific,  economic,  medical, 
legal  and  technical  information,  was  in¬ 
augurated  February  12. 

Any  resident  of  the  nine  nation  Com¬ 
mon  Market  can  acquire  information 
from  the  1 50  different  data  bases  by  tele¬ 
phone  at  low  cost. 

Billing  for  use  of  the  data  base  is  inde¬ 
pendent  of  the  distance  between  the  user 
and  the  data  base.  A  user  of  the  data  base 
is  billed  the  equivalent  of  about  12  cents 
for  each  call  and  an  additional  10  cents  is 
chat:ged  for  each  minute  of  use.  Also,  a 
fee  of  2.5  cents  is  made  for  each  64  let¬ 
ters  in  the  information  being  supplied. 
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NANA  and  Women’s  News  Service 
being  discontinued  February  29 


North  American  Newspaper  Alliance 
and  its  affiliate  Women’s  News  Services 
will  discontinue  operations  February  29, 
according  to  Sidney  Goldberg,  executive 
editor  of  both  services  and  also  vice  pres¬ 
ident  and  executive  editor  of  United  Fea¬ 
ture  Syndicate. 

Goldberg  said  the  two  services  are 
being  discontinued  because  of  the  chang¬ 
ing  needs  of  the  newspaper  market. 

Sheldon  Engelmayer,  editor  of 
NANA,  has  been  assigned  other  respon¬ 
sibilities  at  United  Features. 

NANA  was  established  in  1922  as  a 
supplementary  news  service  and  brought 
some  of  the  biggest  bylines  to  newspa¬ 
pers  in  the  United  States  and  abroad, 
among  them  Ernest  Hemingway,  Harry 
Truman,  Leon  Trotsky,  Benito  Musso¬ 
lini,  Erich  Marie  Remarque,  and  other 
world  figures. 

Three  of  the  services’  features  will  be 
continued  with  United  Features — “Sen¬ 
ator  Soaper’’  by  Jim  Fiebig,  “For  the 
Consumer”  by  Esther  Margolius,  and 
“Good  Food”  by  Leslie  Land. 

Of  the  other  columnists  that  are  cur¬ 
rently  distributed  by  NANA,  Goldberg 
said  some  may  have  plans  of  their  own  to 
continue  their  columns. 

Current  columns  with  NANA  include 
those  of  Lou  Schneider,  Ernest  Cuneo, 
Victor  Lasky,  James  Bacon,  Malvina 
Stephenson,  Dorothy  Marks,  Karol 
Thaler,  John  Wykert,  William  L.  Ryan 
and  Noel  Anthony.  The  latter  is  the  pen 
name  of  Noel  Barber,  who  for  25  years 
wrote  “Continental  Diary”,  and  is  the 
brother  of  Anthony  Barber  (former  Tory 
Chancellor  of  the  Exchequer)  and  for 
some  years  directed  the  London  Daily 
Mail  Foreign  Service. 


At  its  peak,  NANA  had  more  than  100 
major  newspaper  subscribers  in  the 
United  States  and  Canada,  and  some  50 
important  clients  overseas. 

The  Alliance  originally  was  set  up  as  a 
cooperative  organization  with  member 
papers  owning  stock.  The  driving  force 
behind  the  concept  was  Col.  Loren  Pic¬ 
kering,  former  publisher  of  the  San 
Francisco  Bulletin,  with  support  from 
Harry  Chandler,  owner  of  the  Los 
Angeles  Times.  Pickering  became  the 
first  general  manager  of  the  Alliance. 
Among  founding  members  were  the 
Chicago  Daily  News,  Atlanta  Constitu¬ 
tion,  Boston  Globe,  Buffalo  News, 
Cleveland  Plain  Dealer,  Detroit  News, 
Kansas  City  Star,  Washington  Star, 
Philadelphia  Bulletin,  Milwaukee  Jour¬ 
nal,  St.  Louis  Globe-Democrat,  and  the 
old  New  York  World.  When  the  World 
folded,  the  New  York  Times  became  a 
member  of  NANA  and  continued  as  a 
client  until  1%3. 

North  American  Newspaper  Alliance 
was  soon  brought  under  the  management 
and  later  the  ownership  of  John  N. 
Wheeler,  founder  and  owner  of  Bell 
Syndicate,  who  had  been  syndicating 
major  writers — such  as  Richard  Harding 
Davis — since  before  World  War  1. 

In  1930,  NANA  paid  $270,000  for 
newspaper  serial  rights  to  General  Persh¬ 
ing’s  memoirs,  which  remained  the  rec¬ 
ord  price  for  serial  rights  until  the  Doug¬ 
las  MacArthur  memoirs  were  serialized 
by  Life  Magazine  and  newspapers  after 
World  War  11. 

Ernest  Hemingway  covered  the 
Spanish  Civil  War  for  NANA  and  Ira 
Wolfert,  who  also  was  editor  of  the  Al¬ 


liance,  won  the  1943  Pulitzer  Prize  for  his 
coverage  of  the  race  for  control  of  St. 
Pierre  and  Miquelon  islands  off  the 
Canadian  coast. 

North  American  Newspaper  Alliance 
was  especially  known  for  its  major  ex¬ 
peditions,  its  most  memorable  being  the 
search  for  Colonel  Fawcett  in  the  Matto 
Grosso  jungles.  The  Alliance  also  fi¬ 
nanced  Thor  Heyerdahl’s  crossing  of  the 
Pacific  by  raft  and  the  Russell-Dyren- 
furth  search  for  the  Abominable  Snow¬ 
man.  And  a  crewman  of  the  dirigible 
Hindenberg  was  under  contract  for  an 
account  of  the  fatal  crossing. 

NANA  underwent  several  changes  in 
ownership  during  the  past  25  years,  and 
for  several  of  these  years  was  owned  by 
Ernest  Cuneo,  the  columnist  and  attor¬ 
ney.  In  1972,  NANA,  along  with  Wo¬ 
men’s  News  Service  and  most  of  the  fea¬ 
tures  of  Bell- McClure  Syndicate,  came 
under  ownership  of  United  Feature  Syn¬ 
dicate. 

Women’s  News  Service  was  founded 
in  1946  and  shortly  thereafter  was  bought 
by  Wheeler  for  his  NAN  A/Bell  group. 
For  many  years  it  was  the  only  national 
source  of  news  and  features  catering  to 
the  more  sophisticated  women’s-interest 
pages.  WNS  brought  articles  and  series 
on  such  controversial  topics  as  abortion, 
equal  rights,  and  sexual  problems  to 
newspapers  that  were  still  limiting  their 
women’s  pages  to  recipes,  engagement 
notices,  and  PTA  announcements. 

Both  news  services  were  distributed 
by  leased  wire  and  mail. 

Pr  director 

Howard  Levine,  former  national  pub¬ 
lic  relations  director  for  the  United 
Jewish  Appeal,  has  been  appointed  di¬ 
rector  of  public  affairs  at  New  York  Uni¬ 
versity. 


The  following  two  words  mean 
an  instant  increase  in  your  circulation. 


PRIZEWEEK  PiaZLE 


For  more  than  20  years  PRIZEWEEK 
PUZZLE  has  helped  newspapers  from 
coast  to  coast  increase  their 
circulation. 

Every  week  PRIZEWEEK  PUZZLE 
has  given  the  readers  of  those  news¬ 
papers  the  chance  to  win  big  money. 
And  advertisers  have  consistently 
appreciated  the  key  positioning  that 
PRIZEWEEK  PUZZLE  creates. 


If  your  newspaper  is  ready  for  a  cir¬ 
culation  boost,  we’re  ready  to  give 
you  one  immediately! 

For  complete  information  call  collect 
(212) 557-2833. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BOOK  REVIEWS 


BOOK  REVIEW— Author  interview  col¬ 
umn,  600  words.  Timely,  wide  ranging, 
written  by  experienced  critic.  Samples: 
RK/Reviews,  1445  Chandler  Dr,  Falrlawn 
NJ  07410. 


FORECASTS — Weekly  column  on  what's 
happening  and  what's  going  to  happen 
economically — what  the  pros  and  ex¬ 
perts  say  about  how  events  current  and 
coming  will  affect  business,  jobs, 
money.  Well  written.  James  Co.,  Box 
341,  Newbury  OH  44065. 


COMIC  STRIPS 


BEST  comic  strips,  puzzles,  feature  col¬ 
umns,  editorial  and  sport  cartoons. 
FREE  CATALOG  or  $2  for  sample  pack. 
R-GABS,  1324  N  3rd,  St  Joseph  MO 
64501. 

COUNTRY  WESTERN  MUSIC 

COUNTRY  CORNER— by  Doug  Davis. 
Country-Western  music's  most  widely 
read  columnist  answers  readers  ques¬ 
tions  surrounding  one  of  the  country's 
most  popular  music  forms.  For  samples 
and  rates  write  or  call,  TV  Compulog  Ser¬ 
vices,  Inc,  Farmingdale  NY  11735.  (516) 
752-9454. 


CURRENT  AFFAIRS 

"RECOGNITION”  articles  250-1200 
words  analyze  current  events  from  a 
fundamental  viewpoint,  discusses  prin¬ 
ciples  to  apply  written  in  clear,  under¬ 
standable  style.  Box  32199,  Editor  & 
Publisher. 


_ EDUCATION _ 

TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


PULL  READERS  into  today's  top  news 
story:  Energy.  Consumer-oriented  Q  &  A. 
Lively  advice.  Energy  Notebook,  Box 
717,  Cooper  Sta.,  New  York  NY  10003. 
(212)  777-3977. 

ENTERTAINMENT 

SHOWCASE — by  Steve  Walz.  A  weekly 
column  covering  all  fields  of  entertain¬ 
ment.  Gossip  information  and  tidbits  on 
people  and  happenings  in  the  public 
^e.  For  samples  and  rates,  write  or  call 
Tv  Compulog  Services,  Inc,  1640  New 
Hi^wa^  Farmingdale  NY  11735.  (516) 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


FLEXIBLE  FREELANCE  FEATURETTES 
on  Western  History,  Natural  History  or 
Science.  Details:  Information  Systems, 
PO  Box  359,  Ft  Collins  CO  80522. 


HUMOR,  info,  puzzles:  low  prices.  List 
and  few  samples  free.  Kit  of  60,  $2. 
Dickson,  1770O  Western  69j,  Gardena 


HUMOR— Satirizing  the  middle  class 
lifestyle.  Firsthand  report  from  a  house¬ 
wife  being  held  hostage  in  suburbia. 
Samples  upon  request.  Call  (313)  455- 
9885  or  write  Nancy  Walls  Smith,  7809 
Kaiser,  Canton  Ml  48187. 


UFESTYLES 


PRIMETIME,  a  column  offering  incisive 
reporting  and  illuminating  commentary 
on  the  pertinent  and  personal  concerns 
of  middle-aged  and  older  Americans,  is 
authored  by  Cy  Brickfield,  executive  di¬ 
rector  of  the  world's  largest  organization 
of  older  people.  Offered  free  weekly  as  a 

fublic  service.  Write  for  samples:  PRIME 
IME,  Room  812,  1909  K  St  NW,  Wash¬ 
ington  DC  20049. 


WHAT'S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary,  350  words.  L.A.  Chotkowski, 
M.D.,  FACP,  1143  Chamberlain  Hwy, 
Kensington  CT  06037. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

REAL  ESTATE 

HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge."  6th  year,  ma¬ 
jor  dailies.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)271-6f30. 


RECORD  REVIEWS 


RECORD  REVIEW— Keep  your  readers 
informed.  Everyone  buys  records!!!  Con¬ 
tact:  Imagine  Magazine,  PO  Box  2715, 
Waterbury  CT  06^0.  (203)  753-2167. 


SOAP  OPERAS 


SPEAKING  OF  SOAPS— By  Mary  Ann 
Cooper.  America's  favorite  soap  opera 
column  covering  one  of  America's  favo¬ 
rite  pastimes,  ^ap  opera  gossip,  recaps 
and  for  the  first  time,  previews  of  the 
next  weeks  episodes.  For  samples,  rates 
and  availability  in  your  area,  write  or  call 
TV  Compulog  Services,  Inc,  1640  New 
Highway,  Farmingdale  NY  11735.  (516) 
752-9454. 


BASEBALL  CONTEST  builds  ad  sales, 
circulation.  Dailies,  weeklies.  We  do  all 
judging.  Hurry  for  exclusive  your  city. 
Allied  Press  International,  Box  2291, 
Washington  DC  20013.  (202)  638-2749. 


FROM  THE  SIDELINES— by  Bernie  Beg- 
lane.  A  weekly  look  at  sports  on  a  na¬ 
tional  level,  from  a  viewpoint  that  is 
fresh  and  appealing.  A  real  readership 
builder.  Bernie  has  been  around,  benefit 
from  his  experience.  For  samples  and 
rates,  write  or  call  TV  Compulog  Ser¬ 
vices,  Inc,  1640  New  Highway,  Far¬ 
mingdale  NY  11735.  (516)  752-9454. 


FARM  TAXES,  popular  weekly  column  in 
its  sixth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Cricket,  Box  527,  Ardmore  PA  19003. 


TELEVISION 


VIEWER’S  VOICE — Weekly  TV  question 
and  answer  column  that  can  answer  all 
your  readers  questions  about  stars, 
shows,  movies— the  world  of  entertain¬ 
ment.  For  samples,  rates,  write  or  call  TV 
Compulog  Services,  Inc,  1640  New 
Highway,  Farmingdale  NY  11735.  (516) 
752-9454. 


BOOTSTRAPS  is  basic.  It  s  an  in¬ 
teresting.  competitive,  habit-forming, 
SOO  words  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 
Manor  NY  12758. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


ANNOUNCEMENTS 


BOOKS 


"HOW  TO  START  Your  Own  Community 
Newspaper,"  Only  $9.95.  Praised  in  New 
York  Times,  Editor  &  Publisher.  Meadow 
Press,  Box  35-E,  Port  Jefferson,  NY 
11777. 

GRADUATE  PROGRAMS 


PH.D.  PROGRAM  in  Mass  Media,  College 
of  Communication  Arts  and  Sciences, 
Michigan  State  University.  Applications 
invited  for  Fall  term  1980.  Assistantships 
and  financial  aid  available.  The  degree 
program  prepares  students  for  university 
appointments  in  Advertising,  Journalism, 
Marketing,  Mass  Communication,  Public 
Relations  and  Telecommunication  and  In¬ 
dustry  and  Government  positions  in  Re¬ 
search  and  Policy.  For  information  write 
PhD  Program  in  the  Mass  Media,  325 
Union  Bldg,  Michigan  State  University, 
East  Lansing  Ml  48824. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Monclair,  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WHITE  NEWSPAPER  SERVICE 
Appraisal!,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
da^ime;  (813)  446-0871  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fi.  33515. 
No  obligation,  of  course. 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205'  973-1653 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


'V  IN  ADDITION  to  the  help  in  buying  we  af¬ 

ford  continuing  service  in  making  your  ef- 
,x|  forts  successfiil.  NEWSPAPER  SERVICE 

'OUT!  CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 

32401. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 
(615)  756-7635. 


NEWSPAPERS  FOR  SALE 


CENTRAL  TEXAS  WEEKLY 
for  sale.  Call  after  6  pm, 
(817)  583-4134 


SHOPPER— Minnesota  35TX)0  circulation 
$320,0(X)  gross,  $lOO,OO0  net  to  owner. 
Owners  health  requires  sale.  Profits  in¬ 
creased  44.4%  yearly  average:  62.3%  in 
1979.  $500,000  cash  or  29%  down  and 
terms.  Box  32259,  Editor  &  Publisher. 


WELL-ESTABLISHED  weekly  in  coastal  re¬ 
sort  Zone  3:  5  years  old;  3600  circulation, 
small  print  shop  included,  grossed 
$65,00(1  in  '79.  Needs  capital  to  expand 
into  200, 0(X)  popuiation  area.  $100,000. 
Terms.  Write  Box  32200,  Editor  & 
Publisher. 


NORTHERN  CALIFORNIA  Shopper.  Owner 
took  home  over  $23,0(X>  last  year  and  ex¬ 
pects  over  $40,000  this  year.  Will  sell  for 
appraised  value  based  on  last  year's  gross. 
Mr  Carlineo,  (209)  526-2465.  Terms. 
Brokers  welcome. 


ROCKY  MOUNTAIN  Suburban  $400,000 
Iowa  weekly  110,000 

Iowa  weekly  500,000 

California  suburban  250,000 

Michigan  weekly  370,000 

State  cash  and  qualifications  first  letter  on 
all  above. 

MARION  R.  KREHBIEL 
PO  Box  88,  Norton  KS  67654 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ILLINOIS  WEEKLY  GROUP 
of  four  papers  with  3-unit  Goss  equipped 
central  plant;  1979  gross  $300,000  (25% 
job  printing);  showing  good  profit;  owner 
there  16  years;  good  clean  operation;  grow¬ 
ing,  competitive  area;  price  $335,000  plus 
appraised  value  of  3  buildings;  29%  down. 

WESTERN  OREGON  WEEKLY 
Successful  publisher  who  has  other  part 
time  interests  desires  to  sell  at  least  10% 
(up  to  20%)  of  his  excellent  weekly  to  a 
working  partner;  exclusive  in  city  over 
7000;  $275,000  gross  with  no  Job  or  retail; 
10%  for  $35,000  cash.  Complete  personal 
information  is  a  nxist. 

NORTHWEST  OREGON  WEEKLY 
$33,000  gross;  over  1000  paid  subscrip¬ 
tions;  only  $25,000  and  assume  Comp  IV 
lease  (receivables  included).  Cash  or 
$7000  down. 

JOHN  N.  JEPSON,  BROKER 
(406)  266-4223 
Box  B,  Townsend  MT  59644 


MIDWEST  DAILY 

Gross  $320,000,  $54,000  cash  flow  plus 
depreciation,  2-unit  web  press,  video  ter¬ 
minals,  exclusive.  Excellent  opportunity  as 
seller  seeks  individual  to  live  in  commun¬ 
ity.  Price  $400,000  includes  $35,000 
building,  ONLY  $40,000  down  payment, 
assume  notes,  10-12  years.  Please  state 
qualifications  in  response. 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Indian  Creek  Branch 
Shawnee  Mission  KS  66207 


30  YEAR  OLD  San  Diego  weekly  in  rapidly 

trowing  area.  1300  circulation  grossing 
39,000.  $57,500  price  includes  new 
press  equipment,  some  Job  printing  avail¬ 
able.  Ideal  husband-wife  situation.  Owner 
will  consider  any  reasonable  offer.  Terms 
available.  Box  32363,  Editor  &  Publisher. 


PLACE 

YOUR 

BET 


ONE&PCLASSIFIEDS 
. . .  We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services 
or  systems  used  in  newspaper  production  (or  if 
you’re  a  publisher  with  surplus  equipment  on 
you  hands)  E  &  P  Classifieds  are  your  best  bet 
to  make  (or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry 
people  you  are  looking  for  to  fill  that  open  posi¬ 
tion  at  your  paper.  And,  Position  Wanted  adver¬ 
tisers  tell  us  that  E&P  Classfied  ads  get  results! 

Call  us  today  to  reserve  space  in  our  next  issue. 
Ask  about  our  low  contract  rates! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SMALL  weekly  newspaper  and/or  la^e 
commercial  shop  (letterpress/offset).  Ex¬ 
cellent  equipment.  Big  potential.  Box 
7677.  S  Lake  Tahoe  CA  95731.  (916) 
577-487a 


REGIONAL  transportation  trade  magazine 
bi-monthly  with  excellent  growth  potential 
for  hard  worker.  Pacific  Northwest.  Low 
down,  terms.  Box  32358,  Editor  & 
Publisher. 


SALE  OR  LEASE— Warm  climate  weeklies 
Zone  6.  $60,000 — owner  financing. 
Partnership  possible.  Includes  Job  printing 
equipment.  Reply  Box  32383,  Editor  & 
Publisher. 


KANSAS  WEEKLY,  LOW  CASH  DOWN 
PAYMENT  if  qualified  and  worker.  Gross 
$63,000  average.  Price  $50,000,  liberal 
terms,  must  sell.  Marion  R.  Krehbiel,  Box 
88,  Norton  KS  67654. 


CONTROL  of  Zone  5  weekly  group  in  3 
county  seats,  unopposed.  Published  from 
central  plant.  Gross  $1.4  million.  Cash  flow 
$223M.  James  White,  Box  783,  McMinn¬ 
ville  TN  37110. 


SOUTH  JERSEY  WEEKLY  throwing  off 
30%  on  annual  volume.  Priced  at 
$125,000  including  all  equipment  except 
press.  W.B.  Grimes  &  Co.,  National  Press 
Bldg,  Washington  DC  20045. 


$32.5M  PROFITABLE  Zone  6  legal  weekly 
on  developed  lake,  serves  3  area  towis. 
Ideal  for  husband/wife  team.  $25M  cash. 
Box  32474,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $350,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


INTERESTED  IN  SELLING,  but  not  to  a 
group?  We  may  be  your  answer.  Three  top 
managers  in  editorial,  circulation  and  ad¬ 
vertising  are  interested  in  purchase  ag¬ 
reement  for  small  daily  newspaper.  All  re¬ 
plies  strictly  confidential  and  all  replies 
will  be  answered.  We're  interested  in  a 
newspaper  that  strongly  supports  the 
community  it  serves,  and  we'll  keep  it  that 
way!  Write  Box  325(13,  Editor  &  Publisher. 


MR.  PUBLISHER 

Increase  your  advertising  revenue  and  lin¬ 
age  with  a  proven  Newspaper  Advertising 
seminar.  Full  Day-Retail-Classified  with 
workshops,  audio  visuals  and  a  great 
speaker.  For  details  call  (4()4)  9^4%9  or 
write. 

SUCCESSFUL  ADVERTISING  SEMINARS 
2565  Hawthorne  Dr  NE,  Atlanta  GA  30345 
“A  division  of 

J.  Allen  Thompson  Advertising" 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


EXTRA,  EXTRA— Donnelly  Enterprises,  the 
professionals  of  the  newspaper  promotion 
business,  are  on  the  move.  Allow  us  to 
demonstrate  our  capabilities  with  a  proven 
phone  or  crew  program.  We  guarantee  re¬ 
sults. 

Call  (215)  586-3954 


CLASSIFIED  CONSULTANTS 


INCREASE  classified  revenue  and  ad 
count  30%  plus  with  proven  methods.  We 
specialize  in  double  scale  rate  structures, 
costing,  sales  training,  recruiting  promo¬ 
tion,  marketing  and  collections.  For  a 
complete  analysis  of  your  classified  de¬ 
partment  call  (404)  938-4949  or  write: 

J.  Allen  Thompson  Advertising 
A  Classified  Development  Company 
2565  Hawthorne  Dr  N^  Atlanta  GA  30345 
"from  coast  to  coast" 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 


(512)  682-7011. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

IRemttlance  should  accompany 
copy  unless  credit  established) 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 


POSITIONS  WANTED 

(Payable  with  order! 


1  week  —$3.10  per  line.  1  week  —$2.25  per  line 

2  weeks— $2.95  per  line,  per  issue  2  weeks— $2.10  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue  3  weeks— $1.95  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue  4  weeks— $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $75  per  column  inch 
camera  ready,  $70  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year 

Editor  &  Publisher 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESSES-CONVEYORS;  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


Equipment 
&  Supplies  . . . 


BUSINESS  SYSTEMS 


CREATIVE  DATA  SYSTEMS  offers  flexible 
business  systems  designed  for  IBM/GSD 
computers.  Systems  available  include  a 
total  market  coverage  Circulation  System, 
Display  and  Commercial  Classified  A/R, 
Transient  Classified,  Payroll  A/P,  Inventory 
and  G.L.  Circulation  System  provides  on¬ 
line  access  to  subscriber,  route,  carrier 
and  service  error  data.  Produces  ABC, 
draw,  bundle  wrappers,  truck  manifest, 
mailing  labels  and  carrier  billing.  Handles 
P/A  biTling  and  amortization.  Display  A(R 
has  extensive  sales  comparisons,  contract 
performance  and  salesperson  effective¬ 
ness  reports.  Contact  CDS,  PO  Box  23054, 
Kansas  City  MO  64141.  (913)  381-1109. 


(2)  DATA  PRODUCTS  4500  off-line  printer 
systems.  Each  system  consists  of  an  800/ 
1600  BPI  magnetic  tape  drive  and  an  IICX) 
LPM  printer.  These  systems  will  print  any 
computer  produced,  printer  image  spool 
tape.  Currently  under  ^rbus  maintenance 
contract.  Price  $50(X)  each.  Contact;  S.T. 
Watson,  The  Journal  of  Commerce,  445 
Marshall  St,  Phillipsburg  NJ  08865.  (201) 
859-1300. 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278. 


KLISCMOGRAPM  model  K-181  in  good 
condition,  purchased  new  by  present 
owner.  Machine  has  two  heads  and  will  cut 
100,  75  and  65-line  screens,  enlarge  400 
percent  and  reduce  67  percent.  Extra 
equipment  includes  one  optic  head;  three 
amplifier  replacements  (one  main,  one 
black  and  white  and  one  color);  two  inserts 
(one  reflection  and  one  transparency)  and 
assorted  small  miscellaneous  supplies. 
Call  Jerre  Lowe  (202)  334-7652  and  make 
an  offer. 


EQUIPMENT  &  SUPPLIES 


BUNN  automatic  plastic  (%")  strapper 
(PP-8S-6A)  with  strap,  plus  almost  com¬ 
plete  “parts"  machine  (PP-8S-6A).  Asking 
$5000.  Santa  Maria  Times  (CA),  Andy  Or¬ 
tiz,  (805)  925-2691. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  Darts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


MULLER  INSERTER  model  227E,  3  into  1. 
Excellent  condition.  Also  Cutler  Hammer 
stackers  with  bottom  wrap,  Saxmeyer  tyer. 
Bob  Murphy,  (201)  646-4494. 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Helsley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  - Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave.  •  New  York.  N.Y.  10022 


JOIN  OUR  CONTRACT  CREWI 

. . .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  1 2,  26  or  52  ti  mes 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEDS 

(212)  752-7050 


•MARTINI 


M-M  2  Station  EM-10 
Inserting  Machine. 
Factory  rebuilt  and 
guaranteed. 

MULLER-MARTINI  CORR 

40  RABRO  DRIVE 

,  Ml  '  .  HAUPPAUGE,  N  Y.  11787 


(516)  582-4343 


MISCELLANEOUS 


LOST  LEASE 
Selling  All  Equipment 
4  Unit  Mergenthaler  Newsmaster  2 — 
around  to  64  pp  tab 
6  unit  Color  King  2  folders — 1  with  DP. 
Run  as  6  unit  or  as  4  and  two.  lOOHP 
and  40HP  drives.  8  positions  and  6 
positions.  Goss  roll  stands.  Elect  corn- 
pen  saters. 

Often  2  pass  oven  and  chill  rolls. 

2  unit  ATF  (1950)  22%  x  36V2  and  y4  fold- 


ATF  combo  folder  quick  change  late 
model  with  book  trimmer  attachment 
and  vacuum  trim  disposal. 

Everything  must  go  call  Howard  Sheldon 
(213)  630-1850. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


OFFERING 

NEWSPRINT 

Write  us  after  February  1  for  remaining 
spot-priced  2nd  quarter  availabilities.  Box 


PHOTOTYPESETTING 


MAKING  market  in  Mark  I,  II,  III  photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533,  (914)  226-4711. 


CASH  FOR  MARK  I.  IV,  V 
PACESETTERS 
(614)  846-7025 


COMPUGRAPHICS 

7200—12800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel.  N.J.  (609)  235-7614. 


COMPUGRAPHIC  I,  $3300;  Compugraphic 
II,  $4500;  12  fonts,  $500.  Both  $7500. 
Call  (516)  484-4477. 


3  COMPUGRAPHIC  9100s,  1  autotape 
with  displays,  all  in  excellent  condition. 
Call  Rodd  Winscott  at  (312)  426-1600. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


TAPE  READER  for  Compueraphic  Uniset¬ 
ter,  seldom  used,  $600.  Spare  parts  kit 
Compuwriter  I,  $250.  Electro-Set  tape 
punch  2  years  old,  $600;  older  same, 
$300.  17  cases  %-inch  paper  tape,  $9.60 
per  case,  $150  for  lot.  Wire  stripper  for 
Compugraphic  4961  SL,  $150.  Neal 
Cadieu,  Daily  Journal,  Rockingham  NC. 
(919)  997-3111. 


COMPUGRAPHIC  2961  phototypesetter. 
Excellent  condition.  A  real  workhorse. 
$1000.  Call  (203)  379-3333,  ask  for  Mr 
Bradley  or  Mr  Fancher. 


EDITWRITER  7500,  low  range,  6-36  point. 
2  Filmstrips.  $12,900  plus  shipping.  Like 
new.  Call  (215)  868-1620. 


COMPUGRAPHIC  7200  with  fonts.  Mohr 
recirculator  with  Kodak  214  processor. 
Mohr  dryer.  Call  B.  Johnston  (219)  886- 
5037. 


COMPUGRAPHIC  2961  with  fonts,  spare 
parts  and  spare  reader,  $1200.  Mergen- 
thaler  V.I.P.  drum/mirror  motor,  never 
used,  $250.  Call  Sandy  at  (503)  686-5511. 


COMPUWRITER  I,  3  film  strips,  $3200. 
Compugraphic  Execuwriter,  25  film  strips, 
$230O.  Suburban  Press,  Sharonville  OH 
45241.  (513)  563-1222. 


PLATES 


MAGNESIUM  PLATES 
15  X  24  X  .030  ga.,  Dowetch, 
(617)  822-7121,  extension  6. 


PRESSES 


GOSS  URBANITE  equipment.  We  own  and 
offer  complete  presses,  units,  folders,  and 
upper  formers.  Very  early  delivery.  Used  or 
remanufactured.  O.N.E.,  Atlanta,  Ga. 
(404)  321-3992,  Telex  700563. 


61  MAN  BOOK  PRESS,  3  section  30”  web, 
double  par  fold,  polymer  adapters.  A.R. 
Dewar,  (213)  885-5995,  9745  Delco, 
Chatsworth  CA  91311. 


HARRIS  V  25,  4  or  5  units,  JF  4  V*.  Vi 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
INC,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT; 
Ken.  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


22%"  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
ZlVz"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 
22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unitVlSA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  (Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


4  UNIT  NEWS  KING,  40  HP  drive,  Vx,  V4 
folder,  paster  for  books,  4  roll  stands, 
power  hoist,  plate  bender,  count-o-veyor, 
spare  parts,  excellent  condition.  Must  sell, 
$69,000.  Mr  Frost,  (614)  476-4100,  (614) 
891-9144. 


9-UNIT  GOSS  MARK  I 
HEADLINER  PRESS 
Press  No.  2266  and  2267 
9  Units 
2  (lolor  humps 
2  Double  2:1  folders 

1  Superimposed  color  unit  (equivalent  of  2 
half  decks) 

2  Half  decks 
22%-  cutoff 

90“  Plate  stagger 

Tension  plat^ockup 

Under-folder  leads 

Double  upper  formers 

4  Angle  bar  nests — 1-2  bar,  2-3  bar,  1-4 

bar 

Manual  and  power  compensators 
Goss  reels,  tensions  and  pasters 
New  G.E.  controls  (early  1978) 

Unit  drive  motors  rebuilt 
Geared  for  52,500  IPH 
Now  using  60'  web  width 
Reels  accommodate  40"  diameter 
Through  the  use  of  existing  color  couples 
and  reverses,  excellent  color  flexibility  is 
available.  This  high  speed  press  provides 
excellent  net  production  and  is  capable  of 
exceptional  reproduction.  This  press  is  in 
excellent  condition.  Available  first  quarter 
of  1981. 

6-UNIT  WOOD  WEB  OFFSET  PRESS  con¬ 
sisting  of:  5  Wood  units  (1  stacked),  ca¬ 
pable  of  printing  color  as  well  as  black  and 
white,  1  Harris  Cottrell  1650  (16  page) 
printing  unit  manufactured  1975,  2  coTor 
humps  (1  on  stacked  unit)  1  Wood  double 
2:1  folder  with  double  upper  formers,  5 
Wood  Electro  Tab  reels,  tensions  and  pas¬ 
ters,  1  (Dline  reel  with  wood  paster,  1  GE 
SCR  solid  state  press  drive  with  7-55HP 
motors,  1  Often  hot  air  dryer— 10  foot,  3 
single  chill  rolls,  22%'  cutoff  and  man¬ 
ufactured  1967.  Complete  with  all  stan¬ 
dard  accessories  including  such  items  as 
Baldwin  water  level  devices,  air  compres¬ 
sor,  plate  bender,  transfer  tables  and  reel 
room  trackage,  slitters,  air  bars,  automatic 
blanket  wash  up  device,  etc. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


SAVE  ELECTRICAL  ENERGY,  REDUCE 
POWER  COSTS  OF  YOUR  PRESS  WITH  A 
D/C  PRESS  DRIVE  SYSTEM,  Bone-AVTEK 
CONTROLS  with  complete  accessories, 
modern  1973  Vintage  of  manufacture  and 
installation,  now  In  operation  until  March 
1,  1980,  available  in  6  or  12  press  units  for 
“Group  or  Unit"  drive  arrangement.  Com¬ 
plete  Professional  Engineering,  Modifica¬ 
tion  to  meet  install  requirements  by  DRIVE 
SYSTEMS  TECHNOLOGY,  INC.,  “Guaran¬ 
teed,"  priced  reasonable. 


REEL-TENSION-PASTER  SYSTEM,  WOOD 
Pneumatic  "Electro-Tab"  Units  with 
Reels,  12  total  units,  available  March  1, 
1980.  Can  be  Professionally  Engineered, 
Designed,  Modified,  Reconditioned  for  in¬ 
stallation  with  Substructure  Columns  for 
4,  6  or  12  unit  press  arrangement,  or,  sin¬ 
gle  width  Offset  or  Letterpress  Units.  In¬ 
cludes  Transfer  Tables  and  Trackage  Sys¬ 
tem,  Installation  guaranteed. 

Write  WNMA-INC,  Post  Office  Box  5258, 
San  Mateo  CA  94402,  Phone  (415)  574- 
2445. 


1  UNIT  GOSS  COMMUNITY  with  folder 
Grease  type  excellent  condition. 

2  1972  Daily  King  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


OFFSET  PLANT  PACKAGE 

•  9  Unit  Goss  Suburban  with  2  folders  and 
an  upper  former.  S921-1185  can  run  as 
one  press  or  2  separate  presses. 

•  Stark  plate  processor.  Model  167 

•  Pako  Processor  Model  24.5-1  Super  G, 
Serial  007001 

•  Brown  20x24  H  with  lamps 

•  2  Light  tables  40x40 

•  Challenge  paper  cutter  305  Model  MB, 
Serial  3532 

•  3  Pocket  Didde  Glasser  OG-920  paper 
inserter 

•  15  H.P.  drive  operator  stations,  motor 
Var.  G.E.  for  King  Press 

Contact  Francis  Connolley  at  301-822- 
1500. 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


COTTRELL  V-15A,  3  units,  JF  7  folder 
Cottrell  V-15A,  2  units,  JF  7  folder 
Cottrell  V-15A  add  on  unit 
News  King  2  units/folder 
Cottrell  2  position  V-15A  roll  stand 
Cottrell  4  position  stacked  roll  stand 
ATF  sheeter-22%  cutoff. 

Butler  splicer  model  4042A. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  0>Tor  King  5  Unit^  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  V*  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%’. 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-12()0  Telex  25-4388 


GOSS  SC  FOLDER,  40  HP. 

Goss  Suburban  “IWO”,  4  units. 

Fincor  50  HP,  60  HP  motors  and  drives. 
Harris  V-15A,  6  units,  2  folders. 

Harris  V-15A  unit. 

Color  King,  4  units. 

News  King,  3  units  and  4  units. 

Kansa  inserter,  4  stations,  “2  up”  model. 
O.N.E.,  Atlanta  GA 
(404)  321-3992  Telex  700563 


5  UNIT  HARRIS  V 15A,  16  months  old,  500 
hours.  Buy  outright  or  buy  interest  in 
lease.  Box  32274,  Editor  &  Publisher. 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


GOSS  COMMUNITY,  4  units,  3  units  1969 
grease,  1  unit  1973  oil.  With  (immunity 
folder.  Good  condition.  Available  now. 
Price  $85,000  firm.  Contact: 

BELL-CAMP  CORP 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13-0326 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phllipsburg  any  condition. 
Call  collect  Herb  (201)  2E&7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


MULLER-MARTINI  227E  inserting  ma¬ 
chine,  2  or  more  stations.  Contact  WR 
Stabler,  PO  Box  150,  Napa  CA  94558. 
Phone  (707)  226-3711.  _ 


STRIP  PRINTER  (small)  for  headlines. 
MUST  be  very  reasonable!  Needed  by  very 
small  weekly.  Write  PO  Box  387,  Cokeville 
WY  83114. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM;  Heidelbergs.  N.  Gregory,  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 


Help  Wanted  .  .  . 


ACADEMIC 


PRINT  JOURNALIST  with  Photographic 
Skills — Sangamon  State  University, 
Springfield  IL  62708.  Tenure  track  assist¬ 
ant/associate  professor  to  begin  August 
1980  to  teach  journalism,  reporting,  edit¬ 
ing,  photography  and  to  advise  majors  and 
student  publications  in  Communication 
and  Public  Affairs  Reporting  Programs. 
Teaching  and  professional  experience  re¬ 
quired.  ImD  preferred.  Salary  negotiable. 
Apply  before  April  18,  1980  to  Dr  Sandra 
Baldwin,  Director,  Communication  Pro¬ 
gram.  Equal  opportunity,  affirmative  ac¬ 
tion  employer. 


3  TENURE  TRACK 
AUGUST  '80  OPENINGS 
Assistant  or  Associate  Professor  level. 
Successful  candidates  will  be  considered 
for  chairperson  (Ph.D.  required)  for  Com¬ 
munications  Department  with  11  full-time 
faculty,  380  majors. 

ADVERTISING/PUBLIC  RELATIONS  se¬ 
quence  is  new  and  needs  several  course 
offerings  including  commercial,  copywrit¬ 
ing. 

JOURNALISM  concentration  seeks  facul^ 
member  familiar  with  VDTs  to  teach  basic 
reporting  and  writing,  media  law,  advise 
student  weekly. 

BROADCAST  opening  requires  versatile 
teacher  for  TV/radio  and  film  production 
courses  and  to  advise  campus  radio  sta¬ 
tion. 

Terminal  degree  preferred.  Professional 
experience  requir^.  Salaries  negotiable. 
Write:  Search  Committee,  Communica¬ 
tions  Department,  Loyola  University,  6363 
St.  Charles  Avenue,  New  Orleans  LA 
70118.  Loyola  is  an  equal  opportunity/ 
affirmative  action  employer. 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM  beginning  September  1,  1980. 
Full  time  position  in  growing  department  to 
teach  basic  and  advanced  writing,  editing 
and  mass  communications  courses  and 
other  courses  within  the  applicant’s  areas 
of  special  interest.  MA  or  equivalent  plus 
professional  experience  required.  Some 
teaching  experience  desirable.  Salary 
$1S,0(X)  for  a  9  month  academic  year. 
Closing  date  for  receipt  of  applications: 
Monday,  March  3,  1980.  Send  resume  to 
Arthur  Guesman,  Chairman,  Department 
of  Journalism  and  Broadcasting,  107  Lord 
Hall,  University  of  Maine,  Orono  ME 
04469.  An  equal  opportunity/affirmative 
action  employer. 


KENT  STATE  UNIVERSITY  School  ot  Jour¬ 
nalism  invites  applications  for  an  Assistant 
Professor  for  the  1980-81  academic  year, 
tenure-track  position.  The  successful 
applicant  will  teach  a  full  range  of  advertis¬ 
ing  courses,  including  Principles  of  Adver¬ 
tising,  Advertising  Copy  Writing,  Advertis¬ 
ing  Media  Production,  Advertising  Cam¬ 
paigns,  Advertising  Seminar,  and  Profes¬ 
sional  Lectures  and  Budgeting.  Minimum 
requirements:  an  earned  Master’s  degree: 
two  to  five  years  of  professional  experi¬ 
ence.  Minimum  salary:  $15,000  for 
academic  year,  nine-month  appointment. 
Kent  State  University  is  an  Equal  Oppor¬ 
tunity,  Affirmative  Action  Employer.  Write; 
Professor  Ralph  C.  Darrow,  Acting  Direc¬ 
tor.  School  of  Journalism,  Kent  State  Uni¬ 
versity,  Kent,  Ohio  44242.  Deadline: 
March  7,  1980. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITOR  &  PUBLISHER  for  February  23,  1980 


35 


HELP  WANTED 


UNIVERSITY  OF  FLORIDA  Journalism  De¬ 
partment  has  an  opening  in  a  tenure-earn¬ 
ing  track  for  the  1980-81  academic  year. 
Assistant  or  associate  professor  level,  de¬ 
pending  on  experience.  Ph.D.  or  near 
completion  preferred.  Magazine  or  feature 
writing  experience  necessary  with  knowl¬ 
edge  of  magazine  layout  and  graphics 
helpful.  Salary  competitive  and  negoti¬ 
able,  depending  on  qualifications.  S^end 
resume  to:  Jon  Roosenraad,  Chairman, 
Department  of  Journalism,  234  Stadium, 
University  of  Florida,  Gainesville,  32611. 
The  University  of  Florida  is  an  Equal  Op¬ 
portunity  Employer  and  encourages  appli¬ 
cations  from  minorities  and  women. 


JOURNALISM  and  Telecommunication 
Department  Head— Senior  tenure-track 
position  in  rapidly  expanding  department. 
Ph.D  or  exemplary  media  experience  re¬ 
quired.  Serve  as  head  and  be  responsible 
for  planning  and  facilitating  the  growth  of 
the  department.  Must  be  able  to  work  with 
state  and  regional  professional  associa¬ 
tions.  Salary  competitive  and  commensu¬ 
rate  with  the  position.  Teaching  required 
in  some  combination  of  law,  theory/ 
methods,  public  relations,  or  advertising. 
Start  in  Fall  1980.  Send  complete  resume 
tO:  Dr.  Jack  Ravage,  Head  of  Search  Com¬ 
mittee,  Department  of  Journalism  and 
Telecommunication,  University  of  Wyom¬ 
ing,  Box  3904,  University  Station,  Laramie 
WY  82071.  The  University  of  Wyoming  is 
an  equal  opportunity/affirmative  action 
employer. 


HELP  WANTED 


ADMINISTRATIVE 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad, c/o  Editor& 
Publisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope. 


ADMINISTRATIVE 


ACCOUNTING  MANAGER— 300, 000 circu¬ 
lation  daily  in  booming  Zone  6  city  has  an 
opening  for  an  accounting  professional 
having  several  years  of  newspaper  experi¬ 
ence.  Initial  responsibilities  will  include 
most  billing  functions,  accounts  payable 
and  general  ledger,  with  excellent  pros¬ 
pects  for  career  growth,  CPA  or  MBA  pre¬ 
ferred,  but  not  mandatory.  Please  send 
your  resume  complete  with  salary  history 
and  requirement  to  Box  32425,  Editor  & 
Publisher. 


GENERAL  MANAGER  tor  web  offset  news¬ 
paper  insert  plant  in  Zone  8.  Management 
and  experienced  sales  background  a  must. 
Box  32521,  Editor  &  Publisher. 


PUBLISHER 

A  major  Southeastern  newspaper 
publishing  company  is  seeking  a 
publisher  for  its  biweekly  suburban 
newspaper. 

The  ideal  candidate  will  possess 
good  administrative  skills,  a  strong 
marketing  orientation,  and  have  a 
proven  track  record  of  accomplish¬ 
ment  in  newspaper  line  manage¬ 
ment.  The  posiaon  offers  an  un¬ 
usual  opportunity  to  employ  one’s 
entrepreneurial  instincts  while  at 
the  same  time  joining  the  manage¬ 
ment  of  one  of  die  nations  most  suc¬ 
cessful  publishing  companies. 

This  position  carries  an  excellent 
surting  salary,  management  by  ob¬ 
jective  bonus  potential,  and  liberal 
fringe  benefits.  If  you  feel  you  are 
prepared  to  enter  newspaper  general 
management,  please  respond  to  Box 
32453,  Editor  &  Publisher. 


Excellent  salary  plus  bonus.  Reply  m  con¬ 
fidence  with  resume  and  income  require¬ 
ments.  Box  32146,  Editor  &  Publisher. 


GENERAL 

MANAGEMENT 

Publisher  and  chief  operating  officer.  Our 
client  seeks  results-oriented  individual  to 
handle  operations  for  daily  newspaper. 
Significant,  successful  management  skills 
required  complimented  by  a  wide  range  of 
well  developed  newspaper  skills.  Compen¬ 
sation  to  $45,000  plus  excellent  perquis¬ 
ites.  Our  retainer  paid  by  management  as 
well  as  all  relocation  expenses  to  the  Rocky 
Mountains  area.  For  confidential  consid¬ 
eration  for  this  position  contact: 

McKirchy  &  Co. 

Personnel  &  Management  Consultants 
Suite  205,  Georgian  Square 
1035  Lincoln  Rd 
Bettendorf  lA  52722 
(319)  359-3483 


ASSISTANT  PUBLISHER— Heavy  retail 
sales  experience/business  background. 
Run  Fort  Lauderdale  entertainment 
magazine.  $300  per  week.  Send  resume 
and  letter  to  Good  Times,  1400  E.  Oakland 
Park  Blvd,  Ft  Lauderdale  FL  33334.  Inter¬ 
view  necessary. 


GENERAL  MANAGER  for  large,  central 
Kansas  weekly,  prize  winning,  quality 
newspaper  in  college  town.  Applicant 
should  know  community  journalism.  Good 
salary,  commission.  Replies  strictly  confi¬ 
dential.  Write  Box  32494,  Editor  & 


PUBLISHER’S  ASSISTANT— Business 
oriented  individual  with  weekly  newspaper 
background,  preferably  group.  Excellent 
spot  with  Midwest  65,000  circulation 
growth  market  weekly  group.  Box  32529, 
Editor  &  Publisher. 


GENERAL  MANAGER — Sales  oriented. 
Competitive  Florida  market.  Daily  plus 
shopper.  Opportunity  for  growth  with 
multi-state  group.  Replies  held  in  strict 
confidence.  Send  complete  resume  to  Box 
32484,  Editor  &  Publisher, 


INDUSTRIAL  RELATIONS  MANAGER 
for 

5  Daily  Group  in  Northeast 
Must  be  experienced  in  and  be  able  to  deal 
effectively  with  negotiations  as  well  as  to 
carry  out  management  objectives.  Excel¬ 
lent  salary  and  company  benefits.  Write 
Box  32479,  Editor  &  Publisher,  with  com¬ 
plete  resume  and  date  available. 


HELP  WANTED 


ADVERTISING 


DISPLAY  MANAGER 

Medium  size,  ABC  daily  publication.  Zone 
5,  is  looking  for  a  display  manager  to  work 
with  and  direct  a  well  trained  staff.  High 
20s,  excellent  benefits,  good  advance¬ 
ment  opportunities  and  a  terrific  product 
to  sell!  Send  resume  to  Box  32252,  Editor 
&  Publisher. 


ADVERTISING 

DIRECTOR 

We  seek  a  conscientious  advertis¬ 
ing  director  who  can  manage 
change  and  has  a  proven  ability  to 
succeed  with  nontraditional 
methods  and  ideas.  This  high 
growth  Rocky  Mountain  daily  Is 
applying  new  and  successful  mar¬ 
keting  strategies  and  needs 
someone  who  will  take  us  beyond 
traditional  norms  of  performance. 
Our  high  calibre  ad  staff  is  or¬ 
ganized  in  an  innovative  fashion 
and  requires  strong  leadership. 
We  are  committed  to  excellence 
and  expect  nothing  less.  Box 


GROWING  chain  of  weeklies,  magazines 
and  free  circulation  papers  in  Zones  1,  2, 
3,  and  4  looking  for  retail  display  people. 
Salary,  commission  and  expenses.  Not 
easy  but  we'll  give  you  packages  to  work 
with  and  sell.  Immediate  openings.  Send 
resume  and  references  to  Box  32422, 
Editor  &  Publisher. 


SMALL  ARIZONA  dally  has  good  opportun¬ 
ity  for  competent  ad  salesperson.  We  offer 
excellent  training,  advancement  oppor¬ 
tunities.  Salary.  Commission.  Fine  climate. 
Box  32531,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


DIVISION  SALES  MANAGER 
Outstanding  career  and  growth  opportun¬ 
ity  available  with  the  morning  Memphis 
(Commercial  Appeal  newspaper.  Respon¬ 
sibilities  will  include  management  of  seven 
district  sales  managers  in  one  of  this  coun¬ 
try's  most  progressive  circulation  depart¬ 
ments.  Prefer  strong  sales  orientation.  Ex¬ 
cellent  salary,  outstanding  bonuses,  car  al¬ 
lowance  and  company  fringes.  If  in¬ 
terested,  send  resume  to: 

Ms  A.  Edwards 
Personnel  Department 
495  Union  Av 
Memphis  TN  38101 
Equal  opportunity  employer 


STATE  MANAGER  wanted  for  daily  state 
operation.  The  person  we  seek  is  a  level 
headed  person  who  is  goal  oriented  and 
can  motivate  subordinates.  The  job  will  re¬ 
quire  travel  to  initiate  promotions,  train 
distributors  and  take  full  charge  of  collec¬ 
tions.  We  offer  an  excellent  compensation 
package  as  well  as  upward  mobility  in  the 
group.  Please,  only  shirt  sleeved  mana¬ 
gers.  Box  32426,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR— 30,000- 
40,000  daily  and  Sunday  in  Zone  2  seeks 
an  experienced  circulation  manager  who 
can  translate  sales  into  gains.  Must  also  be 
strong  in  planning,  promotion,  administra¬ 
tion,  implementation  of  programs  and 
motivation  of  employees.  Very  attractive 
area.  Reply  to  Box  32411,  Editor  & 
Publisher. 


ADVERTISING 


FAST  GROWING  suburban  weekly  in 
California,  looking  for  strong,  enthusiastic 
individual  with  some  experience  in  adver¬ 
tising.  Salary/  high  commission,  mileage. 
Immediate  opening.  Reply  Foster  City 
Progress,  PO  Box  4040,  Foster  City  CA, 
94404,  Attn:  Sharry  Han,  Ad  Manager. 


PROGRESSIVE  ARIZONA  weekly  needs 
aggressive,  experienced  advertising  sales¬ 
person.  Established  accounts  offer  excel¬ 
lent  earnings.  Must  cope  with  year  round 
beautiful  climate.  Send  resume  to:  Adver¬ 
tising  Director,  The  Mohave-Colorado  River 
Sun,  2079  McCulloch  Blvd,  Lake  Havasu 
City  AZ  86403. 


FT  LAUDERDALE  entertainment  paper 
seeks  2  retail  display  salespeople.  $200 
per  week  draw.  Resume:  Good  Times, 
1400  E.  Oakland  Park  Blvd,  Ft  Lauderdale 
FL  33334. 


ADVERTISING  DIRECTOR 

Opportunity  for  the  right  person  who  is  an 
awressive  professional  on  his/her  way  up. 
If  you  can  motivate  and  train  staff,  are 
promotion  minded,  organized  planner  and 
know  the  importance  of  every  account 
large  and  small,  you  may  be  the  person  for 
us. 

We're  a  progressive  13,000  daily  in  a  very 
livable  central  Pennsylvania  community. 
Ideal  family  living,  outdoor  activities,  etc. 
We  offer  a  starting  income  of  $25,000  per 
year  plus  excellent  benefits.  Send  letter- 
resume  to  Dick  Calkins,  Publisher,  The 
Sentinel,  PO  Box  588,  Lewistown  PA 
17044. 


WORKING  SALES  representatives  with 
proven  ability  to  sell  In  a  competitive  mar¬ 
ket  for  going  weekly  shoppers  in  the  grow¬ 
ing  West,  with  opportunity  to  become  sales 
manager.  Call  (801)  355-1975. 


ARTIGRAPHICS 


ASSOCIATE  ART  DIRECTOR,  Kansas  City 
Star  Times,  should  have  3  years  experi¬ 
ence  and  demonstrated  competence  in 
news  judgment,  picture  usage,  newspaper 
graphics,  graphic  design,  typography  and 
production  procedures.  Responsibilities 
include  coordination  of  art  department 
work  with  news  room,  supervision  of  gen¬ 
eral  design,  management  of  staff  artists 
(illustration  and  graphics),  design  of 
pages,  and  production  of  graphics.  Send 
resume  and  portfolio  to  Randy  Miller,  art 
director,  Kansas  City  Star  Times,  1729 
Grand  Av,  Kansas  City  MO  64108.  (816) 
234-4349. 


CIRCULATION 


CITY  CIRCULATION  MANAGER 
Medium  sized  evening  and  Sunday  news¬ 
paper  in  Zone  9  is  seeing  a  qualified  and 
experienced  person  as  City  Circulation 
Manager.  Successful  management/ad¬ 
ministrative  experience  with  strong  mar¬ 
keting  and  sales  promotion  background 
required.  Opportunity  for  growth.  Send  re¬ 
sume  and  salary  history  to  Box  32332, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  3  paper 
weekly  and  multi-weekly  suburban  group, 
in  beautiful  Portland,  Oregon  metropolitan 
area.  Prefer  someone  with  solid  suburban 
circulation  marketing  experience,  but  not 
necessary.  Must  have  proven  sales,  man¬ 
agement,  organizational  and  motivational 
skills.  Will  work  with  district  managers  and 
carriers.  Must  be  able  to  initiate,  develop 
and  follow  through  with  marketing  plans 
and  concepts  designed  to  increase  circula¬ 
tion  and  penetration  of  all  newspapers  in 

?roup.  Salary  plus  incentive,  excellent 
ringe  benefits.  Part  of  a  growing  regional 
group.  Send  resume  in  confidence  to  Larry 
Walker,  Outlook  Publishing  Co,  PO  Box 
678,  Gresham  OR  97030. 

CREW  SALES 

Large  Zone  2  AM  and  Sunday  seeks  ex¬ 
perienced  company  to  set  up  crews. 
Should  be  capable  of  selling  500  or  more 
per  week.  Box  32398,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  11,000 
6-day  PM  and  Sunday  paper  with  5  county 
saturation  shopper  in  attractive  Zone  3  col¬ 
lege  town.  Must  have  background  in  sales, 
promotion,  collections.  Little  Merchant 
program,  administration  and  be  goal-ori¬ 
ented.  Excellent  salary,  incentive  bonus 
and  fringe  benefits.  Please  send  resume 
and  salary  histoiy  in  confidence  to  Box 
32530,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
Aggressive  sales  promotion  individual  to 
join  a  fast  growing  national  award  winning 
weekly  newspaper  chain.  This  individual 
should  have  a  track  record  of  successfully 
building  paid  mail  circulation.  Knowledge 
of  all  sales  avenues  are  necessary. 

Salary  to  match  qualifications.  If  you 
aren’t  afraid  of  the  challenge  contact  John 
Rainey,  Circulation  Director,  Imprint 
Newsjjapers,  Box  2,  W.  Hartford  CT 
06101  (203)  236-5884. 


READY  TO  MOVE  UP? 

If  you  are  currently  in  the  top  circulation 
job  on  your  smaller  daily,  have  the  experi¬ 
ence,  knowledge  and  drive  to  want  to  ad¬ 
vance  your  career  with  our  30,000+  daily 
and  Sunday  award  winning  newspaper,  we 
would  like  to  hear  from  you.  We  are  a 
rapidly  growing  Zone  5  property  in  need  of 
a  highly  qualified  circulation  manager  who 
will  report  to  our  circulation  director.  Send 
complete  resume  stating  your  career  ob¬ 
jectives,  goal  and  financial  requirements 
to  Box  32496,  Editor  &  Publisher.  All  re¬ 
plies  considered  completely  confidential. 


PROMOTION  MINDED  circulation  man¬ 
ager  needed  at  a  small  daily  and  Sunday  in 
Zone  5.  Will  be  responsible  for  sales,  ser¬ 
vice  and  collections.  We  are  looking  for 
someone,  possibly  in  a  No.  2  spot,  who 
wants  to  grow  with  the  job.  Opportunities 
for  advancement  exist.  You  will  work  in  an 
area  that  has  an  abundance  of  outdoor 
recreational  opportunities  both  summer 
and  winter.  Salary  in  high  teens.  Send  re¬ 
sume,  and  letter  introducing  self  to  Greg 
Ptacin,  The  Daily  News,  PO  Box  460,  Iron 
Mountain  Ml  49801. 


CLASSIFIED  ADVERTISING 

ADVERTISING  MANAGER  wanted  to  run 
high  volume  classified  ad  department. 
10,000  to  15,000  daily  circulation  range  in 
Zone  5.  Must  be  experienced  and  have  ex¬ 
cellent  record  to  quality  for  this  opportun¬ 
ity.  Scheduled  opening  by  summer.  Excel¬ 
lent  company,  excellent  pay  and  benefits. 
Send  complete  resume  and  related  infor¬ 
mation  to  Box  32468,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  February  23,  1980 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


WANTED — Versatile  pro  to  fill  editorial  slot 
on  aggressive,  growing  weekly  trade 
magazine  located  in  mid-Michigan.  Send 
letter,  resume  and  salary  history  to  Oil  & 
Gas  News,  PO  Box  250,  Mt  Pleasant  Ml 
48858. 


DYNAMIC  beginner  needed  by  small  Mid¬ 
west  daily  newsroom.  Must  be  great  at 
spelling,  writing,  typing,  college  academic 
achievements  and  leadership  potential. 
Chance  to  learn  all  phases  of  publishing. 
Write  31301,  Editor  &  Publisher.  Send 
complete  resume,  nonretumable  samples 
and  letter  about  yourself.  Include  salary 
expectations. 


NEWSROOM  EXECUTIVE 
Medium-size  daily  in  East  needs  a  news¬ 
room  leader.  We  seek  an  aggressive  editor 
who  can  oversee  the  city  desk  while  taking 
an  active  part  in  running  the  rest  of  the 
newsroom,  reporting  directly  to  the  editor. 
We’re  committed  to  excellence  and  have 
begun  an  extensive  rebuilding  program  to 
make  ours  a  top-notch  local  newspaper. 
But  we  need  that  one  editor  with  the  vis¬ 
ion,  drive  and  sharp  management  skills  to 
help  us  get  results.  We  oner  exceptional 
salary  ($25-30,000),  benefits  and  location, 
and  the  probability  of  rapid  advancement. 
If  you  have  at  least  five  years  o*  solid  daily 
newspaper  editing  experience,  write  us  at 
Box  31657,  Editor  &  Publisher.  Include 
professional  references. 


WORKING  MANAGING  EDITOR  to  direct 
8-person  start.  Top  arrangement  for  right 
person.  Allen  Strunk,  Daily  Gazette, 
McCook  NB  69001. 


EXECUTIVE  EDITOR  for  major  Zone  2  sub¬ 
urban  group.  Must  be  broadly  experienced 
in  all  phases  of  news  department  organiza¬ 
tion  and  in  personnel  management.  Em- 

g basis  on  creative,  innovative  coverage, 
ox  32296,  Editor  &  Publisher. 


WITH  CITY  EDITOR  advanced  to  Managing 
Editor,  we  have  opening  for  good,  solid 
newsperson  to  cover  city  beat.  Some  fea¬ 
tures  and  photos.  All  benefits  including 
weekly  day  off  and  profit  sharing.  Pay  on 
ability.  Allen  Strunk,  Daily  Gazette, 
McCook  NB  69001. 


WANTED— Two  experienced  reporters — 1 
for  education,  1  for  government,  at  33, (XX) 
AM  paper  in  pleasant  community  of 
60,000.  The  ideal  candidate  is  working  on 
a  smaller  paper  with  at  least  a  year  of  ex¬ 
perience,  IS  familiar  with  Kentucky  and  is 
from  the  Southeast  or  Midwest.  (Competi¬ 
tive  salary  and  good  benefits.  Send  3  best 
clips  to  Dave  Butler,  Managing  Editor, 
Messenger-Inquirer,  1401  Frederica, 
Owensboro  KY  42301.  Equal  opportunity 
employer. 


ASSISTANT  CITY  EDITOR  for  fast  growing, 
aggressive  daily.  Our  ideal  candidate  has  a 
few  years  experience  reporting  and  edit¬ 
ing,  can  demonstrate  superior  rewrite  and 
copy  editing  skills,  has  solid  news  judg¬ 
ment,  knows  layout  and  VDT.  We  want 
someone  who  has  potential  for  greater  re¬ 
sponsibility  as  paper  grows.  Contact  John 
Coston,  Casper  Star-Tribune,  PO  Box  80, 
Casper  WY  82602. 


EDITORIAL  WRITER 

We  are  looking  for  someone  who  cares 
about  local  and  work)  issues,  and  who  can 
translate  that  concern  into  thoughtful 
editorials  and  other  forms  of  commentary. 
If  you  have  substantial  reporting  and  edi¬ 
torial/writing  experience  and  would  enjoy 
freedom  and  re^onsibility  on  a  33,C)00 
daily,  please  write  and  send  appropriate 
clips  to  Peter  Selkowe,  PO  Box  2108,  Car- 
bondale  IL  62901. 


EDITOR  of  twice  weekly  newspaper.  Chal¬ 
lenging  position  with  much  responsibility. 
Considerable  stock  in  corporation  avail¬ 
able.  Write  EDITOR,  Box  997,  Clarksville 
VA  23927. 


COPY  EDITOR 

Medium-sized  Zone  2  daily  looking  for  ver¬ 
satile  person  who  can  edit  copy,  write 
heads  and  layout  attractive  pages.  Non¬ 
chain,  quality  operation.  Write  Box  32444, 
Editor  &  Publisher. 


AGGRESSIVE  EDITOR  to  help  us  expand 
our  prize-winning  weekly.  Want  self¬ 
starter.  Send  resume,  clips,  salary  re¬ 
quirements  to  Cary  Stiff,  The  Courant, 
Drawer  A,  Idaho  Springs  CO  80452. 


WE  ARE  EXPANDING  the  copy  desk  and 
looking  for  editors  who  can  help  im¬ 
mediately.  Do  not  apply  if  you  cannot  edit 
tightly  and  write  excellent  heads.  Try  out 
mandatory.  Send  resume,  with  references, 
to  B.  Clair  Cobb,  News  Editor,  The  Arizona 
Republic,  PO  Box  1950,  Phoenix  AZ 
85001. 


ASSISTANT  CITY  EDITOR  for  PM.  The  per¬ 
son  who  fills  this  job  must  have  hard  news 
experience,  both  as  reporter  and  editor. 
Long  hours  and  lots  of  pressure  supervis¬ 
ing  a  talented  staff  on  a  paper  with  a  repu¬ 
tation  for  going  anywhere  and  doing  any¬ 
thing  to  get  a  story.  For  more  information 
call  (513!  225-2211  or  write  Brad  Tillson, 
City  Editor,  Dayton  Daily  News,  Dayton  DM 


REPORTER-EDITOR  needed  immediately 
for  small  daily  in  central  Missouri.  Must  be 
strong  in  layout,  spellingand  photography. 
Send  resume  and  clips  to  Larry  W.  Freels, 
Daily  Guide,  PO  Box  S,  Waynesville  MO 
65583. 


LOCAL  GOVERNMENT  REPORTER 
60,000  Midwest  7-day  daily.  At  least  one 
year's  daily  newspaper  experience.  Out¬ 
standing  salary  range,  benefits,  growth  po- 


GROWING  small  chain  of  weekly  and  free 
circulation  papers  Zones  3  and  5  looking 
for  people  ready  to  assume  do-it-all  editors 
positions.  Small  staffs.  Some  papers  need 
lots  of  work.  Let's  grow  together.  Im¬ 
mediate  openings.  Send  resume  and  re- 
ferencesto  Box  32421,  Editor  &  Publisher. 


opportunity  employer. 


NEWS  EDITOR 

Major  Florida  daily  seeks  experienced  desk- 
person  to  supervise  21-member  desk 
staff  and  Florida  and  Georgia  operations. 
Paper  has  new  editor.  Bob  Clark  from 
Louisville,  and  ambitious  plans.  Excellent 
opportunity  to  help  set  highest  miality 
standards  in  pleasant  surmundins.  Call  or 
write  soonest,  Fred  Seely,  Managing 
Editor,  The  Florida  Times-Union,  Jackson¬ 
ville  FL  32202.  (904)  791-4290. 


SPORTS  REPORTER/Copy  editor,  by  fldence  to  I 
Florida  daily.  Dolphins  to  Little  League  jng  5314  B 

coverage  in  progressive,  efficient  depart-  ,  ®’-t'  -j-jna 

ment.  Prefer  1,  2  years'  experience  or  **  r 

equivalent.  Send  resume,  clips,  references 
to  Box  32527,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  February  23,  1980 


We  have  staff  openings  on  our 
business  newspapers  in  Hous¬ 
ton,  Dallas,  Seattle  and  San 
Francisco,  both  on  the  adver¬ 
tising  and  the  editorial  sides. 
These  are  excellent  new  career 
positions  with  professional 
challenge  and  upward  mobility 
with  the  publishing  company 
that  is  the  leader  in  the  field  of 
local  business  periodicals.  We 
are  expanding  rapidly  and  need 
outstanding  people.  For  infor¬ 
mation  and  specifics  call  Bob 
Gray,  Mike  Weingart  or  Jay 
Hagins  in  Houston,  (713)  688- 
8811,  or  send  resumes  in  con¬ 
fidence  to  Cordovan  Recruit¬ 
ing,  5314  Bingle  Road,  Hous¬ 
ton  Tx  77092. 


MANAGING  EDITOR 

If  you  are  a  strong  leader,  have  expertise  in 
graphics  and  layout  and  sharp  news  judg¬ 
ment,  we  have  a  challenging  opportunity 
for  you.  Our  rapidly  growing  Florida-based 
weekly  needs  a  managing  editor  who  pps- 
sesses  the  skills  to  work  in  a  competitive 
market  to  produce  a  first-rate  newspaper. 
Excellent  salary  and  benefits  package. 
Submit  your  resume  and  portfolio  to  Box 
32417,  Editor  &  Publisher. 


KEY  POSITION — South  Illinois  daily  news¬ 
room.  We  need  a  leader  willing  to  work  with 
management  team.  Must  be  goal  oriented. 
Exciting  potential  in  rapid  growing  cono- 
munity.  Must  have  minimum  3  years  ex¬ 
perience  and  knowledge  in  all  phases  of 
newsroom  operation.  Rapid  advancement 
Ic  managing  editor  for  right  person.  Group 
owned  newspapers.  Send  introductory  let¬ 
ter,  resume  and  salary  requirements  to 
Box  32402,  Editor  &  Publisher. 


UNIQUE  OPPORTUNITY 
1200  circulation  Indian-oriented  official 
county  newspaper  seeks  editor  (one-per¬ 
son  operation).  This  person  is  also  respon¬ 
sible  for  building  a  communications  pro¬ 
gram  for  community  college.  J-school  de¬ 
gree  required.  Serious  applicants  only; 
send  clips,  resume  to  the  Dakota  Sun,  Box 
483,  Ft  Yates  ND  58538. 


STRINGERS  for  trade  newsletter  in  home 
video  field.  Need  Tokyo,  London,  Amster¬ 
dam  coverage— other  nations  too.  Mostly 
hard,  short  items.  Send  resume,  request 
guidelines:  Video  Marketing,  1680  Vine, 
Hollywood  CA  90028. 


MATURITY  SOUGHT— A  fast-growing  daily 
in  one  of  Florida's  most  attractive  areas 
seeks  experienced  competitors  for  its  local 
lifestyle  section.  One  position  r^uires  a 
pro  with  top  graphic,  layout,  editing  and 
assignment  skills  capable  of  filling  in  for 
the  section  editor.  We  also  seek  two  re¬ 
porters  who  know  how  to  handle  society 
and  club  news  plus  spot  stories.  In  return 
for  hard  work  and  concentration  on  basics, 
we  offer  good  p»,  top  benefits  and  a  real 
future.  Eiox  32389,  Editor  &  Publisher. 


CITY  EDITOR— Group-owned  AM  daily  in 
the  East  seeks  experienced  editor  ready 
for  70-100,000  circulation.  Creativity, 
good  judgment  and  interest  in  government 
coverage  a  must.  Send  resume,  in  confi¬ 
dence  to  Box  32322,  Editor  &  Publisher. 


WE'RE  LOOKING  for  excellence  in  an  ex¬ 
perienced  copy  editor  who  is  also  capable 
of  doing  layout  work.  We’re  a  demariding, 
prize-winning  41,000-  AM/PM  combo  in 
the  beautiful  hill  and  lake  country  of  Upper 
East  Tennessee.  Send  resume,  an  idea  of 
salary  requirements  and  some  nonreturn- 
able  samples  (no  phone  calls  please)  to: 
John  Molley,  Managing  Editor,  Kingsport 
Times-News,  PO  Box  479,  Kingsport  TN 
37662.  An  equal  opportunity  employer. 


NEWS  EDITOR— Experienced  person  who 
can  take  charge  in  highly  competitive  area. 
Medium  sized  daily,  VDT  equipped.  Zone 
2.  Opportunity  to  grow  with  us.  State  sal¬ 
ary  requirements.  Box  32379,  Editor  & 
Publisher. 


FEATURE 

EDITOR 

We  want  an  experienced  feature 
editor  who  is  strong  on  graphics 
and  color  and  who  is  a  keen  judge 
of  entertainment  and  lifestyle  fea¬ 
tures.  We  want  someone  who 
knows  how  to  manage  people  and 
who  can  work  with  our  talented 
writers,  photographers  and  artist 
to  produce  sections  that  will  grab 
readers.  The  editor  we  seek  wilt 
have  a  proven  track  record  in  this 
field  and  a  strong  desire  to  help 
push  our  competitive  Zone  5  daily 
over  40,000  and  even  higher. 

Send  us  the  sections  you  edit 
now  and  a  letter  telling  us  why 
you're  the  best  editor  for  our  job 
and  letting  us  know  how  much 
money  it  takes  to  motivate  you  in 
a  position  with  a  great  deal  of 
responsibility  and  an  opportunity 
for  growth. 

Box  32516,  Editor  &  PuhUsher 


JOIN  THE  NEWS  TEAM— Wanted,  copy 
editors  with  VDT  experience  to  work  the 
rim.  Write  exciting  headlines  and  layout 
wire  pages.  If  you're  experienced,  hard 
working,  imaginative  and  ready  to  join  the 
staff  of  one  of  New  England's  fast  growing 
daily  newspapers  call  Asa  Cole,  Managing 
Editor,  The  Middlesex  News  at  (617)  872- 
4321. 


MANAGING  EDITOR  for  lively  award¬ 
winning  weekly  in  beautiful  Evergreen, 
Colorado.  Perfect  opportunity  for  editor 
with  bright  ideas,  snappy  writing  ability 
and  good  managerial  skills.  Send  resume 
to  Canyon  Courier,  PO  Box  430,  Evergreen 
CO  80439. 


ENTERTAINMENT  EDITOR  for  Fort 
Lauderdale  music  and  arts  magazine. 
$200  per  week.  Send  music  writing  sam¬ 
ples  to  Good  Times,  1400  E.  Oakland  Park 
Blvd,  Ft  Lauderdale  FL  33334.  Interview 
necessary. 


QUALITY  WEEKLY  GROUP  needs  writer  to 
edit— layout — supervise  common  sports 
section  for  3  communities.  Emphasis  on 
college,  preps,  outdoor  recreational  area. 
Contact  Jim  Sterling,  Herald-Free  Press, 
PO  Box  330,  Bolivar  MO  65613. 


REPORTER  who  is  imaginative,  news- 
minded.  self-starter,  by  medium  sized  ag¬ 
gressive  Florida  daily.  Prefer  1,  2  years’ 
experience  or  more.  Resume,  clips,  refer¬ 
ences  now  to  Box  32498,  Editor  & 
Publisher. 


PHOTOGRAPHER-REPORTER— We’re 
looking  for  the  right  person  to  fill  out  our 
staff  on  2  tri-weddies  in  Chicago's  north¬ 
west  suburbs.  Must  be  able  to  take  the 
winning  shot  and  write  the  story  to  go  with 
it.  Calf  (312)  426-1642  or  send  resume, 
clips  and  salary  requirements  to:  Gavin 
Maliska,  250  Williams  Rd,  Carpentersville 
IL  60110. 


EDITOR 

Opening  April  1  for  an  editor  with  at  least  5 
years  experience  to  direct  night  news  op¬ 
erations  for  Zone  3,  lOO.OOO-r  circulation 
daily. 

Need  self  starting  well-organized  person 
with  good  news  judgment,  editing,  content 
planning  and  layout  experience.  Must  be 
oriented  in  good  use  of  photos  and 
graphics. 

Send  complete  resume,  including  salary 
history,  references  (at  least  2  professional), 
non-returnable  page  samples,  and  letter 
about  yourself  to  Box  32238,  Editor  & 
Publisher.  An  equal  opportunity  employer. 


EDITOR-IN-CHIEF 

The  Los  Angeles  Times  Syndi¬ 
cate  is  seeking  an  experienced 
editar  who  is  skilled  at  devel¬ 
oping  columns,  comic  strips, 
editorial  cartoons,  and  special 
series.  The  candidate  should  be 
able  to  provide  strong  leader¬ 
ship  to  an  editorial  department 
of  ten  persons  and  work  effec¬ 
tively  with  contributors,  clients, 
management  and  employees. 
We  prefer  an  individual  who 
operates  at  a  fast  pace  under 
stress  and  who  con  change 
direction  on  short  notice.  A 
knowledge  of  newspapers,  their 
editors  and  feature  trends  is 
required.  Knowledge  of  edito¬ 
rial  computer  systems  and  of 
foreign  markets  is  helpful  but 
not  imperative. 

If  you  think  you  meet  these 
qualifications,  please  contact 
J.  Willard  Colston,  President, 
or  Richard  S.  Newcombe,  Vice- 
President  and  General  Mana¬ 
ger,  Los  Angeles  Times  Syndi¬ 
cate,  Times  Mirror  Square,  Los 
Angeles  CA  90053.  Telephone 
(213)  972-7984.  Confidentiality 
assured.  Equal  opportunity  em-  J 
Lployer.  1 


HELP  WANTED 


COPY  EDITOR 

The  Decatur  (III.)  Herald  &  Review,  a  com¬ 
bined  e5.()00  AM  and  PM  daily  has  an  im¬ 
mediate  opening  for  a  qualified  copy  editor 
to  edit  copy,  write  headlines  and  design 
pages.  New,  modern  building,  VDTs. 
Background  in  reporting  is  preferred  as 
well  as  daily  desk  experience.  Excellent 
benefits  and  growth  potential.  Send  edit¬ 
ing  and  writing  samples  with  resume  to 
M.J.  Harper,  Decatur  Herald  &  Review,  PO 
Box  311,  Decatur  IL  62525. 


DALLAS  has  the  hottest  real  estate  market 
in  the  nation.  And  one  of  the  nation's  top 
all-day  dailies,  Dallas  Times  Herald,  is  look¬ 
ing  for  a  pro  who  can  turn  out  both  hard 
news  and  features,  prepare  sparkling  lay¬ 
outs  and  make  his/her  pages  as  exciting  as 
the  community.  If  you’ve  got  the  experi¬ 
ence,  send  resume  to  Irv  Frank,  Business 
Editor. 


SEASONED  REPORTER  needed  by  hard- 
to-please  62,000  PM  in  fast  moving  mar¬ 
ket.  We  want  a  superb  writer,  an  enterpris¬ 
ing  reporter,  a  cooperative  team  member. 
We  pay  well  and  expect  the  best.  Will  cover 
local  government  and  urban  affairs.  Tell  us 
why  you  want  and  should  get  the  job.  Clips 
and  resume  to  Ralph  Langer,  Everett 
Herald.  Box  930,  Everett  WA  98206. 


DESKPERSON — Daily  metro  area.  Zone  2 
newspaper  needs  person  with  minimum  1 
year  desk  eimerience.  Submit  resume,  ref¬ 
erences  to  Carol  Talley,  Managing  Editor, 
The  Daily  Advance,  PO  Box  30,  Dover  NJ 
07801. 


NEWS  EDITOR — Morning  newspaper  in 
Zone  2  seeks  editor  who  can  supervise 
copy  desk.  Strong  editing  and  layout  skills 
required.  Must  be  capable  of  motivating 
staff.  Great  opportunity  for  advancement. 
State  salary  requirements.  Box  32372, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


HELP  WANTED 


SPORTS  DESKPERSON— We  need  an  effi¬ 
cient  deskperson  to  handle  sports  pages 
five  nights  a  week  for  this  70,OOO  daily. 
Should  have  about  two  years  experience 
and  be  familiar  with  VDTs.  We  have  a  new 
offset  press,  a  highly  professional  group  of 
sportswriters  andi  an  award-winning  photo 
staff.  We  are  making  the  commitment  to 
hire  the  best  person  we  can  to  help  turn 
out  well-edited  and  well-designed  sports 
pages.  We  offer  competitive  salaries,  pre¬ 
mium  night  pay  and  some  of  the  best 
fringe  benefits  in  the  industry.  Position  is 
open  now.  Send  non-returnable  samples  of 
your  work  and  complete  background  in¬ 
formation,  including  salary  history,  to  Pat¬ 
rick  Coburn,  Managing  Editor,  The  State 
Journal-Register,  PO  Box  219,  Springfield 
IL  62705. 


CITY  DESK 

Conscientious  planner  with  strong  editing 
skills  needed  on  our  Zone  4  AM  desk.  Re¬ 
quires  minimum  5  years  experience  and 
J-Degree.  Responsible  for  state  bureaus 
and  metro  edition  advance  copy.  Write  Box 
32463,  Editor  &  Publisher. 


COPY  EDITOR  PLUS 

We're  an  AM  daily  and  Sunday  in  the  South 
looking  for  a  J-grad  with  at  least  two  years 
daily  experience  and  a  strong  interest  or 
background  in  international  news.  Our 
desk  IS  being  expanded  to  include  an  in¬ 
ternational  news  enclave— the  first  step 
toward  a  full-scale  foreign  desk.  Requires 
strong  rewrite  and  wire  file  editing 
abilities.  Resume  to  Box  32462,  Editor  & 
Publisher. 


REPORTER— With  interest  in  business 
news  at  company,  worker  and  consumer 
level.  Heavy  emphasis  on  general  features 
with  about  50%  of  time  devoted  to  busi¬ 
ness  news.  Top  pay  and  benefits.  Prefer 
recent  graduate.  Zone  5,  daily  and  Sun- 


PUBUC  RELATIONS 


Public  Relabons 


The  largest  technological  institution  in  metro¬ 
politan  New  York  offering  programs  through  the 
doctorate,  seeks  experienced  person  to  design, 
manage,  and  implement  its  Public  Relations,  Ad¬ 
vertising  and  Publications  programs.  This  Senior 
Management  position  requires  superior  writing 
skills  and  a  proven  record  of  success  in  planning 
and  directing  diversified  and  creative  media  and 
public  affairs  programs.  Educational  Public  Rela¬ 
tions  and/or  newswriting  experience  highly  desir¬ 
able.  Must  supervise  small  professional  writing 
staff  and  plan  and  oversee  Advertising  and  Publi¬ 
cation  efforts  that  support  admissions  and  devel¬ 
opment  needs  of  a  multi-campus  institution. 

Send  resume  and  salary  requirements  to 


Polytechnic  1 

333  Jav  Street  Brooklyn  New  York  ii  201 


Polytechnic  Institute 
333  Jay  St,  Brooklyn  NY  11201 
An  Equal  Opportunity  Employer  M/FA//H 


HELP  WANTED 


FREELANCE 


SPECIALIZED,  authoritative  articles  on 
antiques  and  collectibles  needed.  Previ¬ 
ously  published  works  ok.  Send  story, 
photos.  Up  to  $25  per  on  publication. 
Antiques  &  Collectibles  Magazine,  230  Ar¬ 
lington  Cir,  East  Hills  NY  11548. 


PR/EDITORIAL  Jobs  nationally  2(X)-t-  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


MARKETING 


MARKETING/CIRCULATION 
SALES  MANAGER 

If  you  have  a  marketing  background  with 
circulation  sales  promotion  experience  we 
have  the  right  opportunity  for  you.  We  are 
a  well  established  Indef^dently  owned 
major  daily  in  an  exceptional  growth  mar¬ 
ket  in  Zone  2  looking  tor  a  motivator  with 
solid  administrative  ability.  Send  resume 
with  salary  requirement  to  Box  32471, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


ONLY  THE  BEST— Top  pay,  equipment, 
working  conditions  for  photojournalism 

fraduate  to  help  us  become  the  best. 

ubmit  clips  and  prints  which— sorry— we 
cannot  return.  We  have  everything  we 
need  except  you.  Please,  no  prints  of  girls 
In  long  hair  standing  in  field  of  waving 

frain.  Zone  5,  dally  and  Sunday.  Box 
2460.  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  PRESSPERSON  wanted 
for  6-unit  Goss  Community  press.  News¬ 
paper  and  commercial  work.  Georgia.  Sal¬ 
ary  negotiable.  Contact  Ralph  Hammock, 
(912)  452-0567. 


PRESSROOM  FOREMAN  wanted  in  Zone 
5.  Must  be  capable  of  running  top  quality 
color  work.  Must  be  familiar  with  Goss 
Headliner  and  Napp  printing.  (3ood  salary 
and  benefits.  Send  resume  to  Oakland 
Press,  Box  9,  Pontiac  Ml  48056  or  call 
(313)  332-8181  Glenn  Nelsey  or  Sterling 
Carlson.  An  equal  opportunity  employer. 


PRESSROOM  SUPERVISOR— Rapidly  ex¬ 
panding  newspaper.  Zone  4,  Is  seeking  a 
pressroom  supervisor.  Urbanite  experi¬ 
ence  a  must.  Salary  mid  $20s.  Send  re¬ 
sume  to  Box  32364,  Editor  &  Publisher. 


ASSISTANT  PRESS  FOREMAN— Ad¬ 
vancement  opportunity  by  end  of  year. 
Goss  Metro  offset.  Zone  2.  State  experi¬ 
ence,  references,  salary  needed  to  Box 
32467,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


JOURNEYMAN,  double  wide  web  offset 
Harris  16(X),  preferably  with  dally  and/or 
commercial  background.  Please  call  (303) 
633-3881. 


EXPERIENCED  PRESSPERSON  for  8  unit 
Goss  Community  press,  SC  folders.  Shop¬ 
per  and  commercial  work.  Contact  Gary 
Mohr  (800)  843-6805,  toll  free. 


PROMOTION 


PROMOTION  MANAGER 
We  are  looking  for  someone,  full  of  energy 
and  ideas  to  be  a  one-person  show  in  run¬ 
ning  our  promotion  department.  You  will 
be  responsible  for  circulation  promotion, 
telephone  solicitation,  public  service  proj¬ 
ects,  In-paper  promotion,  newspaper-in- 
educatlon  programs  and  all  other  related 
programs  promoting  the  total  newspaper. 
We're  a  century-old,  still  a  family-owned 
afternoon  dally  with  a  growing  circulation 
of  more  than  40,000,  located  in  a  highly 
competitive  market  In  central  Connec¬ 
ticut.  We  offer  a  solid  future  for  the  right 
person  with  excellent  starting  salary  and 
employee  benefits.  Send  resume  and 
samples  of  your  work  with  salary  require¬ 
ment  to  Robert  Netupski,  Marketing  Direc¬ 
tor,  The  Herald,  One  Herald  Square,  New 
Britain  CT  06050. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION  OFFICER— Open¬ 
ing  July  1,  1980  at  St.  Maiy's  College  of 
Maryland,  four-year,  public  liberal  arts  col¬ 
lege  (1200  students,  70  faculty)  on  South¬ 
ern  Maryland  waterfront  campus  68  miles 
southeast  of  Washington  DC.  Coed  institu¬ 
tion,  still  in  developmental  stage,  is  selec¬ 
tive  in  admissions  and  dedicated  to  high 
quality  education.  Responsibilities  include 
writing  weekly  campus  newsletter,  news 
and  features  for  outside  media,  supervis¬ 
ing  student  assistants,  writing  and  editing 
of  other  publications.  Knowledge  of  pho¬ 
tography,  darkroom  techniques  a  valuable 
plus.  Successful  applicant  will  also  have 
skills  In  development  and  personal  rela¬ 
tions.  Send  resume,  writing  samples,  sal¬ 
ary  requirements  to  Director  of  College  Re¬ 
lations,  St.  Maiy's  College  of  Maryland,  St. 
Mary's  City,  MD  20686.  An  equal  oppor¬ 
tunity/affirmative  action  employer. 


NEWSPAPER  RESEARCH  PROFESSIONAL 
Metropolitan  daily/Sunday  newspaper 
seeks  media  research  pro  to  join  dynamic, 
young  promotion/marketing  team.  Should 
be  well-schooled  in  all  facets  of  survey  re¬ 
search  methodology  and  have  some  ex¬ 
perience  In  the  ap^icatlon  of  data  for  ad¬ 
vertising  sales  and  newspaper  product  Im¬ 
provement.  Masters  degree  preferred. 
Reply  In  confidence  to  Box  32366,  Editor 
&  Publisher. 


Sales  Reps  Wanted 

Selling  for  us  is  like  being  in  business  for  yourself! 

Ideal  position  for  self-starter  who  likes  to  work 
independently.  Initiative  builds  top  income  selling 
subscriptions  to  Clipper  Creative  Art  Service  and 
Print  Media  Service.  Your  primary  accounts  will  be 
newspapers,  commercial  printers  and  advertising 
agencies. 

We  now  have  several  four-state  territories  open, 
Zones  3, 4  and  6.  Our  top  producers  earn  in 
excess  of  40m  annually.  Your  income  potential  is 
limited  only  by  your  sales  ability.  Send  resume  in 
complete  confidence  to: 


I  National  Sales  Manager 

Dynamic  Graphics,  Inc. 

P.O.  Box  1901 
Peoria,  IL  61656 

We  are  an  equal  opportunity  employer. 

EDITOR  &  PUBLISHER  for  February  23,  1980 


Positions  Wanted ... 

PERSONNEL  AVAILABLE  FOR  ALL  NEV/SPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GENERAL  MANAGER-EDITOR.  Twenty 
years  experience,  last  16  with  small 
ramily-owned  dally.  Stalled,  need  to  ad¬ 
vance.  Prefer  Southwest  or  West,  but 
would  consider  all  offers.  Call  (405)  256-  i 
6468  after  5  pm  (CST)  or  write  PO  Box  893,  I 
Woodward  OK  73801. 


GENERAL  MANAGEMENT— Skilled  pro¬ 
duction  oriented  management  executive 
with  excellent  work  history,  proven  ac¬ 
complishments,  top  references.  Experi¬ 
ence  Includes  budget,  profit  and  loss  re¬ 
sponsibility,  commercial  printing  sales. 
Available  now  for  the  right  opportunity. 
Box  32253,  Editor  &  Publisher. 


CONVINCED  your  business  should  be 
doing  better  but  isn't?  I  have  a  proven 
track  record  with  12  years  in  daily  advertis¬ 
ing,  local  and  national;  17  years  in  daily 
news,  10  years  in  circulation  promotions, 
phenomenal  turnabout  in  10  years  operat¬ 
ing  my  own  business.  No  salary,  only  ex¬ 
penses,  till  I  make  a  turn-about  for  you. 
Minimum  20M  daily  circulation  potential  in 
Zones  4  or  6.  Phone  (404)  637-6281. 


ARTIST 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


ADVERTISING 


7  YEARS  in  display,  seek  management  po¬ 
sition  with  Illinois,  Missouri  or  Iowa  daily. 
Frank  Eggen,  RR  1,  Box  55,  Mazon  (L 
60444.  (§15)  448-2394. 


BEFORE  HIRING  your  new  ad  director,  let 
me  show  you  I  have  the  ability,  experience 
and  record  of  accomplishments  you  are 
seeking.  Currently  ad  director  of  15,000 
daily  and  eager  to  move  up  to  a  large  daily. 
32,  with  degree.  Box  32504,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  REPRESENTATIVE— 5 
years  newspaper  experience,  3Vi  years  in 
display  department,  seeks  change  to  daily 
or  weekly  with  management  potential. 
Zone  4,  Box  32477,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR— 17  years  experience  on 
95,000  daily  and  Sunday.  Strong  in  sales 
and  promotion.  Zones  2,  3,  5.  (814)  838- 
3220.  Box  32306,  Editor  &  Publisher. 


RESPECTED  and  recognized  circulator  in 
newspaper  field  desires  to  relocate.  Pro¬ 
motion  minded,  top  references.  Phone 
(906)  774-8224.  evenings. 


I  CIRCULATION  MANAGER  with  years  in 
I  competitive  metro  market  AM,  PM,  Sun¬ 
day  and  last  7  as  Circulation  Manager  of 
medium  size  dailies  with  Sunday  and  TMC 
products,  seeks  relocation  and  advance- 
I  ment.  Offering  a  total  of  twenty-two  years 
{  of  successful  experience  in  widely  varied 
I  markets  and  situations  and  the  desire  to 
I  continue  to  grow  with  job.  Strong  in  per¬ 
sonnel  development,  cost  control,  sales 
I  promotion  and  service.  Age  41  and  still 
I  gets  excited  by  a  challenge — do  you  have 
!  one?  Box  32485,  Editor  &  Publisher. 


EDITORIAL 


SPORTSWRITER  seeks  position  on  metro 
I  after  three  years  on  small  Eastern  daily. 

Layout,  writing,  camera  experience.  Have 
!  experience  covering  pro  and  college 
teams.  Box  32334,  Editor  &  Publisher. 


I  REPORTER— Six  years  experience  cover¬ 
ing  city,  county,  courts,  cops,  seeks  work 
on  50,000+  daily  in  West  or  Midwest.  Clips 
I  available  on  request.  Box  32415,  Editor  & 
I  Publisher. 


EXPERIENCED  COPY  EDITOR  seeks  key 
Job  on  quality  paper  as  features  or  lifestyle 
editor.  VDT  experience.  Box  32412,  Editor 
&  Publisher. 


ORGANIZER,  15  years’  experience,  seeks 
city  editor-copy  editor  position  on  PM  in 
South  or  East.  Write  Box  32499,  Editor  & 
Publisher. 


THE  INDUSTRY’S 
MEETING  PLACE  .  .  . 

When  you  need  to  reach 
newspaper  people, 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

For  rates  and  info:  (212)  752-7053 


EDITORIAL 


WANT  GOOD  LOCAL  SPORTS  coverage?  I 
want  my  chance  to  head  the  sports  de¬ 
partment  of  a  small  daily  in  Zone  5,  New 
York  or  Pennsylvania,  rm  a  dependable 
workhorse  with  photo,  graphics,  VDT, 
some  wire,  and  good  organizational  skills. 
Served  four  years  with  award-winning 
daily;  Just  completed  communications  de¬ 
gree.  Good  references.  Available  now. 
Donald  Naus,  327  Morrison,  Fremont  OH 
43420.  (419)  334-347a 


AWARD  WINNING  sportswriter  for  20,000 
daily,  VDT  experience,  seeks  position  on 
sports  staff  of  5O,O0O-plus  daily  near 
Philadelphia,  New  York  or  Baltimore.  Box 
32293,  Editor  &  Publisher. 


SPORTS  WRITER  with  10  years  daily  ex¬ 
perience  wants  work  in  Zone  1.  Experi¬ 
enced  on  local  sports,  features,  all  desk 
work  and  VDT.  Box  32270,  Editor  & 
Publisher. 


EXPERIENCED  reporter,  now  second-in¬ 
charge,  seeks  challenging  newsroom  lead¬ 
ership  role.  Will  relocate.  Now  available. 
Box  32175,  Editor  &  Publisher. 


CITY  EDITOR  at  18,000  daily  seeks  desk 
job  at  larger  daily.  Seven  years  experience 
in  JournaTism.  Skilled  in  layout,  headline 
writing,  cc»y  editing  Extensive  writing  ex¬ 
perience.  Ed  Issa,  PO  Box  1434,  Greenville 
MS  38701. 


EDITORIAL 


ENERGY  SPECIALIST— 6  year  man, 
J-degree.  18  months  on  this  hottest  beat. 
General/business  news  background,  4 
dailies.  Eager  to  inform,  ente^in,  edu¬ 
cate  and  enrage  readers  of  large  daily.  Ken 
Jacobs,  1709  Westgate  #7,  Los  Angeles 
CA  90025. 


EDITORIAL  WRITER— Journalist,  29,  with 
six  years  work  in  editorial  writing  and 
editorial  page  editing  minor  reporting  ex¬ 
perience.  Left  25,0<)0  circulation  6-day  to 
try  freelancing.  Prefer  Zone  5,  but  willing 
to  discuss  other  offers.  Tom  (ihulski.  Box 
226,  Temperance  Ml  48182,  or  phone 
(313)  847-7955. 


NEWS  PROFESSIONAL  seeks  challenge  in 
Zone  8.  Solid  reporting  business  writing 
and  news  agency  background.  Also  strong 
management  experience.  Reply  Box 
32509,  Editor  &  Publisher. 


SHARP,  conscientious,  hard  working  1979 
English/J-grad  looking  for  entry  level  job 
with  smalT  daily.  Good  on  hard  news/fea¬ 
tures.  Versatile.  Any  zone — it's  not  the 
place,  it’s  the  people.  References  and 
clips  available  on  request.  Box  32505, 
Editor  &  Publisher. 


EXPERIENCED  news  editor,  supervisor.  15 
years.  Capable  in  editorial  writing.  VDT  ex¬ 
perience.  Seek  challenging  career  posi¬ 
tion.  Box  32495,  Editor  &  Publisher. 


TRIED  TV  NEWS.  Award-winning  Jour¬ 
nalist,  29,  found  style  valued  over  sub¬ 
stance.  Seeks  return  to  big-city  daily  that 
plays  it  fair  and  fearless.  Hard. news  in- 
depth,  consumer,  politics.  Colurhbia  Mas¬ 
ters,  8  years  on  top  papers.  Find  refer¬ 
ences.  Box  32459,  Editor  &  Publisher. 


EXPERIENCED  young  journalist  at  35,0(X> 
daily  looking  for  challenging  position  on 
West  Coast.  Have  covered  local  politics, 
elections,  county,  cops  and  courthouse, 
plus  features,  business  and  trends.  Box 
32458,  Editor  &  Publisher. 


VERSATILE,  humorous,  incisive  feature 
and  editorial  writer.  Particularly  interested 
in  education  editorship.  Have  been  English 
teacher  last  12  years.  Former  reporter, 
weekly  editor  and  copy  editor.  Zones  8,  9. 
Russel  Norvell,  Box  1202,  Mendocino  CA 
95460. 


LAW  SCHOOL  GRADUATE,  degree  due  in 
May,  with  prior  experience  and  good 
academic  credentials,  seeks  responsible 
position  with  daily  as  either  trial  or  busi¬ 
ness  reporter,  or  similar  position  with 
strong  administrative  responsibilities  on 
week^.  Am  comfortable  with  sophisticated 
litigation  stories,  and  can  explain  it 
all— from  Bakke  to  your  local  zoning  ordi¬ 
nance!  All  Zones.  Box  32369,  Editor  & 
Publisher. 


LIFESTYLE,  features  editor.  Top  manage¬ 
ment  potential.  Understands  new  graphics 
but  wants  to  expand  beyond  that.  Seeks 
responsibility  for  entire  section.  I'll  bring 
out  the  best  in  your  staffers  and  photog¬ 
raphers.  then  package  their  work  flaw¬ 
lessly.  Zones  1,  2,  3,  4.  Box  32490,  Editor 
&  Publisher. 


HARD-DRIVING  reporter,  weary  of  hotdogs 
and  tempermental  coaches  on  the  sports 
beat,  seeks  feature  writing/assistant  sec¬ 
tion  editor's  Job.  Three  years  experience. 
Versatile  writer  with  strong  graphic  skills. 
Box  ^480,  Editor  &  F^ublisher. 

(X>MING  HOME— Young  pro  strongly  de¬ 
sires  return  to  newspapering  after  two 
years  with  magazine,  corporate  publica¬ 
tions.  I  seek  reporting,  sportswriting,  copy 
editing  position  with  top-notch  daily  or 
large  weekly,  any  Zone.  Excellent  writer; 
also  originated,  developed  numerous  story 
ideas  for  syndicated  columnist  in  Chic^. 
Can  do  the  same  for  you!  Box  32420, 
Editor  &  Publisher. 


JOURNALISM  PROFESSOR  and  adviser  to 
award-winning  weekly  seeks  7  to  9-month 
writing  or  editing  job  on  mid-size  newspa¬ 
per  during  sabbatical.  Available  July  1. 
Alan  Koch,  Chemeketa  Community  Col¬ 
lege.  PO  Box  14007,  Salem  OR  97309. 


PHOTOJOURNAUSM 


You  May  Take  One  Giant  Step  .  .  . 

toward  a  better  Job 
by  placing  your  ad  in  E  &  P's 
Positions  Wanted  section! 


PHOTOJOURNALISTS  well  established  in 
Central  America  wish  varied  assignments. 
Write  direct:  Expedition,  Apartado  Postal 
T-243,  Tegucigalpa,  Honduras. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Baluchistan  In  the  news 

Word  certainly  gets  around  fast  in  this 
business. 

On  January  19  we  reminisced  about 
Jenk  Jones’  now-famous  speech  on  "Af- 
ghanistanism”  to  ASNE  in  1948.  “You 
can  pontificate  about  the  situation  in  Af¬ 
ghanistan  in  perfect  safety.  You  have  no 
fanatic  Afghans  among  your  readers. 
Nobody  knows  more  about  the  subject 
than  you  do,  and  nobody  gives  a  damn,” 
he  said. 

Obviously,  times  have  changed,  we 
noted. 

Time  magazine  took  note  of  our  com¬ 
ments  quoting  both  Jones  and  Brown  in 
its  February  1 1  issue  which  appeared  al¬ 
most  a  week  before  that. 

And  then  on  Feb.  9  F&P  printed 
Jones’  letter  to  us  saying  “when  1  com¬ 
posed  that  speech  more  than  three  de¬ 
cades  ago  I  first  thought  of  ‘Baluchis- 
tanism.’  But  I  x-ed  it  out  on  the  theory 
that  most  editors  had  probably  never 
heard  of  Baluchistan,  while  Afghanistan 
would  at  least  ring  a  bell.” 

Well,  they  know  about  it  now,  Jenk! 

Exactly  one  week  later  Baluchistan  hit 
the  front  pages  of  both  the  New  York 
Times  and  the  Wall  Street  Journal. 
James  Sterba  of  the  Times  and  Jonathan 
Kwitney  of  the  Journal  filed  dispatches 
from  Quetta,  Pakistan,  which  is  the  capi¬ 
tal  city  of  Baluchistan  province. 

Since  your  letter  mentioned  “Alex 
Heiberg  Island”  as  probably  the  only 
“truly  remote  real  estate  left  on  earth,” 
maybe  some  reporter  will  find  it,  too.  By 
the  way,  just  where  is  it,  anyway? 

♦  ♦  ♦ 

Under  the  heading  of  laughable  stories 
is  the  one  about  the  political  candidates 
demanding  equal  time  from  a  western 
television  station  because  it  ran  an  old 
Ronald  Reagan  movie. 

The  station  manager  said  he  re-ran  the 
movie  and  discovered  that  Reagan  was 
on-screen  for  about  32  minutes.  Theoret¬ 
ically,  that’s  the  amount  of  time  the  other 
candidates  will  get. 

It  seems  to  us  the  other  candidates 
would  have  gotten  more  mileage  out  of 
the  stunt  if  they  had  observed  that  a  30- 
year-old  Reagan  movie  would  more  likely 
have  a  negative  effect  and  urge  the  tv 
station  to  run  more  of  them. 

Imagine  what  would  happen  if  John 
Wayne  ran  for  public  office  while  all  his 
westerns  were  appearing  on  the  late, 
late,  etc. 

H/i  Hf  i/i 

Public  utility  executives  are  not  noted 
for  their  great  affection  for  newspaper 
people,  but  New  York’s  Consolidated 
Edison  Company  carries  the  gratuitous 
insult  a  little  far,  we  believe. 

David  I.  Hartley,  editor  of  the  Yonkers 
(N.Y.)  Herald  Statesman,  told  his  read- 
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ers  of  a  memo  issued  by  the  division 
manager  of  district  operations  to  Con  Ed 
district  managers  regarding  “Vehicle 
Appearance:” 

“Recently  some  of  our  vehicles  have 
been  detected  as  having  newspapers  and 
other  debris  placed  on  the  dashboard  of 
the  vehicle.  This  action  not  only  makes 
the  appearance  of  the  vehicle  look 
sloppy,  but  also  is  in  direct  conflict  with 
our  Corporate  Policy. 

“Therefore,  effective  immediately,  no 
newspapers  will  be  allowed  on  the  ve¬ 
hicle  at  any  time  and  any  company  re- 

Moroney  succeeds 
Dealey  as  operating 
head  of  Belo 

Joe  M.  Dealey,  president  and  chief 
executive  officer  of  the  Dallas  Morning 
News  and  parent  company  A.H.  Belo 
Corp.  since  1960,  has  been  elected 
chairman  of  the  board  and  chief  execu¬ 
tive  officer  of  Belo  Corp. 

James  M.  Moroney  Jr.,  executive 
vicepresident  of  the  Morning  News  and 
Belo  Corp.,  becomes  president  and  chief 
operating  officer  of  Belo  Corp.  and  suc¬ 
ceeds  Dealey  as  president  and  chief 
executive  officer  of  the  Morning  News. 

“These  organizational  changes  reflect 
the  continuing  growth  of  our  company 
and  the  need  for  increased  attention  to 
the  management  of  the  parent  organiza¬ 
tion.”  Dealey  said.  “Our  goal  continues 
to  be  the  development  of  a  superior,  lo¬ 
cally  owned  communications  company.” 

The  restructuring  of  the  Morning 
News’  management  includes  the  election 
of  two  new  executive  vicepresidents  who 
will  report  to  Moroney.  They  are  Robert 
W.  Decherd,  currently  vicepresident  of 
Belo  Corp.,  who  will  oversee  the  news, 
editorial,  financial  and  administrative 
operations  of  the  Morning  News,  and 
John  A.  Rector,  now  vicepresident  of 
sales  and  marketing,  who  adds  the  pa¬ 
per’s  production  departments  to  his  cur¬ 
rent  responsibility  for  advertising,  circu¬ 
lation,  promotion  and  marketing. 

Other  officers  of  the  Morning  News 
remain  Tom  J.  Simmons,  vicepresident 
and  executive  editor;  Robert  E.  Harri¬ 
son,  vicepresident,  engineering  and  pro¬ 
duction,  and  J.  William  Cox,  vicepresi¬ 
dent  and  controller. 

As  chairman  of  the  board,  Dealey  will 
direct  corporate  policy  and  will  be  re¬ 
sponsible  for  the  overall  performance  of 
Belo  Corp.  A  new  corporate  manage¬ 
ment  group  concentrating  on  planning 
and  development  has  been  formed  under 
Dealey  and  Moroney. 

Richard  D.  Blum,  senior  vicepresident 


lated  reading  material,  reports  or  forms 
will  be  stored  properly  in  the  vehicle  and 
not  on  the  dashboard. 

“Please  take  appropriate  action  by  in¬ 
structing  your  supervisors  that  this  pro¬ 
cedure  is  to  be  followed  and  that  all  of 
the  crews  under  his  jurisdiction  are 
aware  also. 

“I  would  recommend  that  this  proce¬ 
dure  be  given  as  a  tailboard  discussion 
which  will  also  be  documented.  A  form 
of  disciplinary  action  will  be  taken 
should  this  type  of  action  be  detected 
again.” 

“Newspapers  and  other  debris,”  to  be 
sure! 

We  wonder  what  disciplinary  action 
was  taken  against  the  thoughtless  super¬ 
visor  who  wasted  his  time  composing 
and  reproducing  that  one. 


of  Belo  Corp.  and  the  Morning  News, 
has  been  promoted  to  senior  corporate 
vicepresident.  Blum  will  be  in  charge  of 
three  of  the  company’s  subsidiaries: 
News-Texan,  Inc.;  Atlas  Match  Corp. 
and  Optigraphics- Visual  Panographics, 
Inc.  He  also  will  oversee  a  newly  formed 
data  processing  division  and  the  corpora¬ 
tion’s  development  of  new  technology. 

Robert  T.  Richardson  continues  as 
senior  vicepresident,  chief  financial  of¬ 
ficer  and  treasurer  of  Belo  Corp.  Joe  M. 
Dealey  Jr.,  an  editorial  staff  writer  for 
the  Morning  News,  joins  the  corporate 
management  group  as  vicepresident  and 
secretary. 

The  corporation’s  new  data  processing 
division  will  be  under  the  direction  of 
Grover  D.  Livingston,  presently  a  vice- 
president  of  the  Morning  News.  Robert 
P.  Alberts  continues  as  chief  executive 
officer  of  News-Texan,  Atlas  Match 
Corp.  and  Optigraphics-Visual  Pano¬ 
graphics. 

Belo  Corp.  also  publishes  the  Texas 
Almanac  and  owns  Belo  Broadcasting 
Corp.,  which  includes  WFAA-tv,  Dallas; 
KFDM-tv,  Beaumont,  WFAA-am  and 
KZEW-fm,  Dallas. 


Moroney 


Dealey 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
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Trails  on  Ml.  Mansfield  as  shown  from  Spruce  Peak 


For  skiing  or  seliing 


don’t  miss  this  terrain! 


The  1979  Eastern  Ski  Map  lists  155  major  ski  areas  in  New  England,  with  facilities  for  every  variation  of  the 
sport — from  Killington’s  3000-foot  vertical  drop  and  the  world’s  longest  ski  lift,  to  gentler  runs  for  intermediate  and 
novice  skiiers — plus  hundreds  of  trails  for  cross-country  enthusiasts.  Ski  area  developers  here  are  continually 
improving  their  facilities,  extending  use  in  both  time  and  space  with  snowmaking  machinery  where  natural  snow 
falls  short  of  perfection. 

From  all  indications,  inflation  and  the  energy  shortage  haven’t  cut  into  New  England  ski  business  much;  in  fact, 
they  may  have  given  it  a  boost.  Accessibility  and  package  rates  on  hotel  rooms,  lifts,  tows  and  equipment  appeal  to 
ski  fans  who  used  to  travel  farther  afield,  but  find  they  get  more  fun  from  their  skiing  dollars  in  New  England. 

Those  dollars  do  roll  in!  Hotels,  motels,  restaurants,  all  add  to  the  billion-dollar  boost  ski  business  brings  to  our 
economy.  When  you  advertise  in  New  England  daily  newspapers,  you  buy  growing  circulation  (up  in  all  6  states)  in 
retail  markets  that  are  among  the  nation’s  best  in  per-household  spending. 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (.M)  Boston  Globe  (AD)  Bridgeport  Post-Telegram  (M&E)  Providence  Bulletin  (E) 

Maine  Sunday  Telegram  (S)  Boston  Globe  (S)  Bridgeport  Post  (S)  Providence  Journal  (M&S) 

Portland  Press  Herald  (M)  Boston  Herald  American  (M)  Bristol  Press  (E)  Woonsocket  Call  (E) 

Portland  Express  (E)  Boston  Herald  American  (S)  Hartlord  Courant  (M) 

Brockton  Enterprise  &  Times  (E)  Hartford  Courant  (S) 

Fall  River  Herald  News  (E)  Meriden  Record-Journal  (M) 

Gardner  News  (E)  Middletown  Press  (t) 

Lynn  Item  (E)  New  Britain  Herald  (E) 

New  Bedford  Standard-Times  (E&S)  New  Haven  Journal-Courier  (M) 

North  Adams  Transcript  (E)  New  Haven  Register  (E&S) 

Pittsfield  Berkshire  Eagle  (M)  New  London  Day  (E) 

Springfield  Daily  News  (E)  Norwich  Bulletin  (M&S) 

Springfield  Union  (M)  Torrington  Register  (E) 

Springfield  Republican  (S)  Waterbury  American  (E) 

Waltham  News  Tribune  (D)  Waterbury  Republican  (M&S) 

Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


**UPI  DataNews  has  furnished  us 
with  cleaner  copy  and 
Unifax  II  with  clearer  photos 
more  economically  than  our 
previous  servicer 


Earle  L.  Schermerhorn 
Managing  Editor 
The  Citizen 


The  Trend  Continues 


Whether  your  circulation  is  10,000  or  one-million,  you  can’t  afford 
to  lose  sight  of  your  Bottom  Line.  That’s  why  so  many  newspapers 
today  are  turning  to  UPl  as  their  most  valuable — and,  sometimes, 
only — news  source.  We  offer  complete,  comprehensive  coverage — 
fasi  accurate,  quality  reporting — and  technology  that’s 
always  one  step  ahead  (it  really  is*).  All  at  the  lowest 
possible  cost  to  you.  With  no  hidden  charges, 

“no  extras’,’  no  special  assessment.  I 

To  learn  how  CJPI  service  can  I 

favorably  impact  your  Bottom  Line, 
call  or  write  your  local  representative.  I 


*Make  us  prove  it! 
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